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ALL IN A DAY'S WORK 


The rodeo cowboy is TOUGH. For it’s all in a day’s work . . . taking the punishment he gets riding an 
untamed steer. A collapsible tube also has to be tough. For to give your product adequate protection it 
should be specially treated to withstand all the bending, squeezing and pummelling to which the average 
tube is subjected. New England Tubes have gained an enviable reputation among critical tube buyers for 
their unusual strength and uniformity. It’s our exclusive SHEFFIELD PROCESS and unique inspection 
methods that make them that way. Gone are the pinholes and “‘leakers’’. . bugbears ‘$ 
that invariably stalk users of ordinary tubes. Don’t take. chances on displeased users of le/ 
your products. Get the finest tubes you can buy. New England Tubes cost no more and our 
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aes ce ' Ke TUBES 
service is more speedy and efficient than ever! Will you write us now, about your needs? Gost ey 


NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 SO. CANAL STREET, CHICAGO @ NEW LONDON, CONN. @ W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1448 WABASH AVE., DETROIT, MICH. @ THE WILCO COMPANY, 7016 McKINLEY AVE., LOS ANGELES, CAL. 


EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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Tur proposed Revenue Act of 1941, 
under consideration by Congress, con- 
tains this: 

“Sec. 3402. Tax on Toilet Preparations. 

(a) Tax—There is hereby imposed 
upon the following articles sold at re- 
tail a tax equivalent to 10 per centum 
of the price for which so sold: Per- 
fumes, essences, extracts. toilet waters. 
cosmetics, petroleum jellies, hair oils, 
pomades, hair dressings, hair restora- 
tives. hair dyes, aromatic cachous. toilet 
powders, and similar substance, ar- 
ticle. or preparation, by whatever name 
known or distinguished; any of the 
above which are used or applied or 
intended to be used or applied for 
toilet purposes, 

“(b) Beauty Parlors, Ete—For pur- 
poses of subsection (a), if any person 
operating a barber shop, beauty par- 
lor, or similar establishment, uses any 
article described in subsection (a) in 
the treatment of any customer or pa- 
tron, the total amount so used during 
any month shall be considered as sold 
at retail by such person during such 
month, and the fair retail price of 
such amount, as determined by the 
Commissioner, shall be considered to 
be the price at which so sold. 

“Sec. 2403. Return and Payment of 
Retailers’ Excise Taxes. 

“(a) Every person who sells at re- 
tail any article taxable under this chap- 
ter shall make monthly returns under 
oath in duplicate and pay the taxes 
imposed by this chapter to the col- 
lector for the district in which is lo- 
cated his principal place of business 
or, if he has no principal place of 
business in the United States, then to 
the collector at Baltimore, Maryland. 
Such returns shall contain such infor- 
mation and be made at such times and 
such manner as the Commissioner, with 
the approval of the Secretary (of 
Treasury) may by regulations _pre- 
scribe. 

“(b) The tax shall, without assess- 
ment by the Commissioner or notice 
from the collector, be due and payable 
to the collector at the time so fixed 
for filing the return. If the tax is not 
paid when due, there shall be added 
as part of the tax interest at the rate of 
6 per centum per annum from the 
time when the tax became due until 
paid. 

“Sec. 2407. Credits and Refunds. 

“(a) A credit against tax under this 
chapter. or a refund, may be allowed 
with respect to an article, when the 
price on which the tax was based is 
readjusted by reason of return or re- 
possession of the article. or by bona 
fide discount, rebate, or allowance. in 
the amount of that part of the tax pro- 
portionate to the part of the price 
which is refunded or credited.” 

It is estimated this sales tax will add 
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COSMETIC 
TAX BILL 
UNDER HIRE 


by ARNOLD KRUCKMAN 


Washington Correspondent 


$19,500,000 to the Treasury over and 
above usual tax that has been collected 
from manufacturers of cosmetics, per- 
fumes, and similar products. In round 
figures, it is now calculated that the 
retail toilet sales tax will yield some- 
where between $32.000.000 and $35.- 
000,000 annually. The actual tax is to 
be computed upon the price at which 
each article is sold in each retail estab- 
liihment. Thus. a jar of cold cream 
sold for $1.00 will be taxed 10 cents. 
This is the overall cost and retail price 
of the article, including the jar, the 
label, the overhead, and all other ex- 
penses, as well as the profit. 


Opposition to Principle of Tax 
The House of 


opposed to the principle of sales tax: 


; 
Representatives — is 


it adopted the present retail sales tax 
reluctantly. It is still considered doubt- 
ful whether or not the Senate will 
abide by the conclusions of the House. 
\s is well known, the whole tax bill 
will undergo long and detailed scrutiny 
in the Senate committee. Hearings 
will be held for several weeks, and the 
committee will consider the bill in 
closed conferences after the hearings. 
Those who do not feel the present tax 
plan and program is proper, have full 
opportunities to present their ideas to 
the Senate committee. The subject will 
also be debated on the floor of the 
Senate before it comes to a vote. And 
after the bill is finally adjusted to the 
satisfaction of the House and the Sen- 
ate, and passes both houses in its final 
form, it must be approved by the Presi- 
dent. Mr. Roosevelt. as is well known. 
has always opposed the principle of the 
sales tax. It remains to be seen if he 
will accept the sales tax as arranged 
in connection with toilet preparations. 
The assumption is that he will accept 
the final conclusions of the Congress. 


No Alcohol Priority Likely 

There is a current scarcity in the 
supply of alcohol. due to its enormous 
use in the manufacture of munitions. 
This production activity has just struck 























its gait, and great quantities of alcohol 
The shortage that 
has recently appeared is expected to 
continue for a limited time. 


will be required. 


There is 
not any suggestion, however, that al- 
cohol may be placed under a priority 
control. The searcity is expected to 
At that 
time it is anticipated the alcohol dis- 


continue well into the winter. 


tilling plants will have expanded pro- 
duction in various ways. 
limitation upon the facilities of produc- 


There is no 


tion, or upon the raw materials or upon 
the labor required. OPM does not 
look for any situation that will re- 
strict production. OPACS has not felt 
the need of giving it any special con- 
sideration. It should be remembered 
that the situation in the defense econ- 
omy changes without much notice. 


Very Few African Imports 

The pressing need of cargo space in 
ships from the Far East and from 
South America and similar places is 
gradually crowding out everything ex- 
cept the materials most urgently re- 
quired for defense. The recent ex- 
change of shipping facilities with the 
British in transporting materials to and 
from North Africa was supposed to 
open the way for a liberal supply of 
aromatics and similar materials from 
North Africa. The State Department 
sincerely assumed this would be the 
result. But after the exchange began 
to operate it was found that cargo 
space was at such premium, that the 
essential oils and flavoring materials 
and other raw materials available in 
North Africa could scarcely be brought 
into the United States. It also de- 
veloped that the determination about 
the priority of the shipping space did 
not lie with either the State Depart- 
ment or the OPM or OPACS. The 
U. S. Maritime Commission was found 
to have the absolute last word. 


Feeling About Cosmetic Industry 


Remember. OPM and OPACS, much 
closer to home, have not been con- 
vinced that the perfume and cosmetic 
and allied industries should be pro- 
tected against paralysis. There is a 
considerable and powerful element in 
beth agencies, having control over 
aromatic, synthetic and organic chemi- 
cals, who brashly believe that many of 
the manufacturing activities of the in- 
dustries should cease, altogether. They 
do not seem to realize that a very small 
proportion of materials now limited 
will enable the industry to carry on 
with the materials over which there 
is no rémote possibility that controls 
will be necessary. L. A. Barber has 
fought valiantly to make the OPM and 
OPACS understand that toilet products 
are not luxuries, but are a definite need 
in sustaining morale. 
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Forty-five Years a Leader 


Since 1895 the name of Chuit, 


Naef has been synonymous wiih 
the production of the highest 
quality group of synthetic and 
aromatic chemicals obtain=blie. 
Today, as then, this reputation 
continues unmatched. 
Throughout these years the Chuit, Naef organiza- 
tion has expanded its producis to the point where 


they now rank as the most complete line of perfume 
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raw materials available to the soap, perfume ex- 
tract and toilet goods fields. 

The laboratories at Geneva, Switzerland, are con- 
stantly showing the way in the development of new 
aromatic materials, basic specialties and finished 
compositions that aid you in solving your perfume 
problems. 

As sole United States agents, let us convince you 
of the remarkable adaptability of our products to 


your line—and our ability to deliver! 


The American Perfumer 
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he CHEMISTS’ W 


by FRANCIS 


Chief Chemist, 


THE mathematician, weary perhaps of the monot- 
ony of Euclidean space, may transport himself into 
an imaginary space of four dimensions where, we 
are told, quite remarkable things are possible. In 
such a region, for example, a right hand glove may 
quite simply be turned over into a left hand one: 
hollow balls may be turned inside out; Gordian 
knots may be opened without violence, and Hou- 
dini’s box trick is no trick at all. But, alas, these 
are purely imaginary recreations. On the other 
hand, the organic chemist may detach himself from 
his pre-occupation with the scrap heaps of coal-tar 
and petroleum and peer into a region where vastly 
more remarkable operations are actually in process. 
It is the world of biochemistry, of chemistry con- 
trolled by life—the chemists’ wonderland. 


SYNTHESIS IN NATURE 

I doubt if there is anything more certain to estab- 
lish an inferiority complex in the mind of the 
chemist interested in synthesis, than the study of 
the processes involved in the physiology and meta- 
bolism of animal and vegetable life. We become 
aware of endless syntheses, hydrolyses and catalyses, 
all taking place under conditions of control, ef- 
ficiency, and organization, that are incomprehen- 
sible and awaken mixed feelings of envy and 
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D. DODGE, Pna.p. 


Dodge & Olcott Co. 


despair. In the popular view, the chemist is re- 
garded somewhat as a magician, able to produce 
irreproachable rabbits from most disreputable hats, 
and the recognized progress in catalytic processes 
may at times inspire a slight complacency in his 
mind. But an instant and permanent corrective for 
any such conceit is applied by the realization that 
Nature’s catalytic methods are vastly superior to 
his awkward attempts; and that, for most of his 
prized catalysts, Nature can establish priority claims. 

Let us consider a few examples. 

Iron, from its ability to change easily from one 
stage of oxidation to another, is a valuable oxida- 
tion catalyst. Nature discovered this ages ago and 
made the iron atom the basis of a most remarkable 
agent, the respiration catalyst known as hemoglobin. 


NATURE'S IRON CATALYST 


Hemoglobin is a molecule of appalling com- 
plexity. By comparatively simple means we can 
dissect it into globin, a protein of whose structure 
little is known, and hematin, the colored component 
in which the arrangement of the atoms is fairly well 
established. 

The nucleus of hematin is a ring composed of 
four pyrrol rings, joined together by four carbon 
atoms. The structure is known as the porphyrin 
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ring. Each pyrrol ring, composed of four carbons 
and one nitrogen, carries certain side chains 
(methyl, vinyl, propionic acid), not for ornament 
but for some mysterious purpose. In the center of 
the porphyrin ring sits an atom of iron, the deus 
ex machina, apparently responsible for the activity 
of the whole structure. 

In the capillaries of the lungs, the red blood cor- 
puscles, carrying the hemoglobin, absorb oxygen 
like a sponge and carry it in the arterial stream to 
the capillaries of the tissues, thus supplying oxygen 
for the regulated combustion on which life depends. 
The reaction may be written, CH. + O. = CO. +4 
H.O, CH,0 representing any carbohydrate, or oxi- 
dizable material. The hemoglobin, having given 
up its oxygen, absorbs the carbon dioxide produced 
and, in the venous stream, returns to the lungs 
where the carbon dioxide is exhaled, a new charge 
of oxygen absorbed, and the cycle is repeated. 

The beauty and efficiency of the process is be- 
yond desc ription. 


NATURE'S MAGNESIUM CATALYST 


The properties of magnesium have been found 
very useful in synthesis. The well known Grignard 
reaction has made available a host of compounds 
previously inaccessible. But nature is quite aware 
of the possibilities in magnesium and utilizes the 
metal in her most important and wonderful catalyst, 
known as chlorophyll. 

It is remarkable that chlorophyll is built very 
much on the same plan as hematin. We have a 
similar porphyrin ring, with four pyrrols. carrying 
side chains slightly different from those in hematin, 
but in the place of iron, an atom of magnesium. 
The function of chlorophyll is the reverse of hemo- 
globin. The exact details of the reaction are not 
yet clear. We know that in the leaf. in sunlight, 
chlorophyll absorbs carbon dioxide, liberating oxy- 
gen and storing the carbon as carbohydrates, or 
polymers of formaldehyde. In the case of hemo- 
globin, the reaction is exothermic, liberating energy 
as heat: with chlorophyll, the reaction: COs+Hoo 

CH.0+0 


this energy, of course, is derived from the sunlight 


is endothermic, storing energy. and 


without which the catalyst does not function. 
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Oxygen Hydrogen 


(omitted) 





But, says the chemist, we have other catalysts, 
such as copper and vanadium. Does nature employ 
these? Apparently so. In the blood of certain 
crustacea, mollusks and cephalopoda, a substance 
“hemocuprin” has been found, in which copper 
appears to exercise the function of iron in hemo- 
globin, and in the blood corpuscles of certain 
vanadium has been found, apparently the 
basis of a specific catalyst. 


ascidia. 


These, however, are rare cases and we may per- 
haps regard them as experimental ventures on 
Nature’s part, which, like many of our own, did 
not turn out so well. 

Undoubtedly Nature uses many other inorganic 
catalysts. We have the “trace” elements, necessary 
for plant growth, zinc, boron, manganese, etc.: 
cadmium, found in scallops; barium, in the eyes 
of cattle. Of the functions of these elements we 
know little. 


NATURE'S ORGANIC CATALYSTS 

Furthermore, Nature employs a host of organic 
catalysts, exercising all kinds of functions: Enzymes 
that hydrolyze fats, or digest proteids, or ferment 
sugars. or hydrolyze glucosides, ete. ; henna and 
vitamins which in some way regulate the vital 
processes. 

Of late, extraordinary progress has been made in 
the structural analysis of the latter and several are 
now accessible by synthesis. But our natural satis- 
faction in the success of these investigations is 
somewhat reduced by the reflection that no chemist 
can offer any suggestion why such complicated 
compounds could be of any earthly use. 


IMPORTANT FEATURES IN NATURE'S CHEMISTRY 


One could, of course, go on indefinitely with a 
discussion of Nature’s chemistry; but in our lim- 
ited time a few important features seem worth 
noting. 

First. The Control of Reactions. It is the dream 
of the synthetic chemist. in building a complex 
molecule, to be able to place atoms or groups in a 
definite and desired position. As a rule, he has to 
accept what the atoms see fit to do. For example, 
for the manufacture of saccharin, toluene ortho- 
sulfonic acid is required. But in the sulfonation of 
toluene. no coaxing will give a good yield of ortho- 
acid. Invariably most of the product will be para- 
acid. for which some other use must be found. 
Again, it should be simple to oxidize cymene, a 
cheap material, to thymol by putting on OH at 
the proper place. But, as in the first case, the 
reaction proceeds undesired directions and the 
vield obtained is uneconomical. 
~ Observe. however, how nicely nature handles 
such a problem. Many plants pro- 
duce. in their volatile oils. oxida- 
tion products of hexahydrocymene. 


A glance at the formula shows that e , % 
oxygen may be added at seven 

different positions and nature as- ~, 
signs to each plant its special func- 9 
tion. Hexahydrocymene 
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3.2.9, respectively }. 


PLANTS PRODUCTS OXYGEN 
Caraway, Dill + Carvone 2 (or 6) 
Spearmint, Kuro-moji — Carvone 6 (or 2) 
Peppermint Menthol, Menthone 3 
Eucalyptus dives Piperitone 3 
Pennyroyal Pulegone 3 
Pine Terpin-ol 8 
Cypress (torulosa) 1—Terpineol ! 
Cardamom Terpinenol a 
Water fennel Phellandral 7 
Perilla Perillic Aldehyde 7 

(or the oxygen may be introduced as a bridge) 
Eucalyptus, Cajeput Cineol 1-8 
Cubeb 1.4 Cineol 1-4 


tures “modus operandi” in such cases. 


plants have an uncanny ability to take what they 
want from the soil. From a mixture of potash and 
soda, they will take up the potash largely, the soda 
to much less extent. How this is done is a mystery. 
Seaweeds will take up iodine from sea water con- We 
taining some 15,000 times as much chlorine. 


supply the demand for “ethyl-fluid” used in motor 
fuel, has become a commercial process. 


of the plastics industry. The plastics are. in gen- 


obscure, but in the cases of the linear polymers we 
have a plausible idea of what occurs. 


action: 
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(Positions 5.6.10 being generally equivalent to 


POSITION OF 


(oxidation at position 9 has not yet been observed) 
We would certainly appreciate some clue to na- 


Second, Methods of Separation. We know that 





DR. FRANCIS D. DODGE 


see that in these cases the products are defi- 
nite and the reaction ceases with their formation. 


The extraction of bromine from sea water. to But the treatment of glycol with a dibasic acid leads 


to a chain reaction which may proceed indefinitely 
producing compounds and mixtures of increasing 


Plants apparently have little use for bromine: complexity. 


one little animal (Murex bran- 


daris). however, for purposes HO-R-O-CO-R’-CO-O0-R-O-CO-R"-CO-O-R-O--CO-R”-CO-OH ete 
of its own, learned how to ex- 

tract bromine from sea water. Glyeol Acid “ ed ma ee 

This was ultimately unfortunate for some early dye Products made in this way are known as “alkyd 
technologist found that the much prized “antique resins”: in which glycols or glycerin are combined 
purple” could be prepared from the juices of these with various dibasic acids (phthalic, succinic. 
little mollusks, and the dye stuff was identified by adipic. sebasic acids, etc.) 

Friedlander in 1902 as the dibrom derivative of Similar reactions are possible with various other 
indigotin, the dye stuff of indigo. compounds containing two functional groups in 

Third, High Polymers. A remarkable technical the molecule. 
advance has been the rise and continued progress Similar polymerizations lead to the methacrylate 


resins (lucite) and the poly-styrolenes. 


eral, amorphous products resulting from the con- 
densation or polymerization of various simple ANALOGOUS REACTIONS IN NATURE'S SYNTHESES 
compounds, either spontaneously, or under the in- 
fluence of special catalysts. The course of the 
chemical reactions taking place is generally rather 


It is interesting to find analogous reactions em- 
ployed in Nature’s syntheses. 

1. Carbohydrate synthesis. Six molecules of for- 
maldehyde (the primary product of the chlorophyll 
catalysis) undergo the aldol condensation, yielding 


In the first place, let us consider the ester re- the hexosis. principally glucose 


H H H H H H 
6 CHO > HC-C-C-C-C-C O 


R-OH + HO—-CO-R’ > R-—-O-CO-R 
(Alcohol) \cid) Ester OH OH OH OH OH 
(Hexose G) 
R-OH + HO-—CO-—R’”—CO-—-OH > 
(Aleohe!) (Dibasie Acid The glucose units are then connected in chains 
ea ns mater Rem with oxygen linkage. to form the higher sugars, 
R-—O-—CO—R”—CO-—O-R Neutral Ester poly-saccharides and cellulose 
HO—R-OH + HO-—-CO-R’ > Chain: HO-(G)-—O-(G)-O-(G)-O-(G)-OH (ete. 
(Glycol) (Acid) 
HO—R-O-CO-R’ \cohol Ester 2. Isoprene chain synthesis. Five molecules of 
| R’—CO—O—R-O-CO-—R’ Neutral Ester formaldehyde may condense to a carbohydrate of 
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Units Link 
Glycol HO—R OH -Q— 


Diamine H.N B NH 


a different type, having the isoprene arrangement 
of carbon atoms. 


OH 
H:CO HC, OH OH H 
H.CO) H.CO) H.CO—> C C C 
HCO HC, H O 
OH 


This hypothetical pentose may then, by aldol 
condensation, yield an oxygenated chain of in- 
definite length: 

* e . 
@-@-@ e-@e-@ 
a4 % 


e@-2@-e@ ete, 


from which, by reduction, the genesis of the ter- 
penes, polyterpenes, carotinoids, etc., may be 
plausibly explained. (V. Amer. Perr., Feb., 1941) 

3. Protein Syntheses. The proteins are very com- 
plicated nitrogenous compounds, indispensable con- 
stituents of the living cell. The isolation and char- 
acterization of individual proteins is a difficult 
matter. We have a tentative classification into 
albuminoids, globulines, gelatine, casein, nucleins 
and so forth. 


STRUCTURE OF PROTEINS 


Insight into their structure is obtained from the 
results of their hydrolysis, which is accomplished 
either by acids or by organic enzymes, through 
simpler intermediate products (peptones, polypep- 
tides, etc.) to the ultimate units, the amino-acids. 
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EXAMPLES OF CHAIN POLYMERS 


Chain 
Polyglyco!s HO—-R-—-O—R-O R—OH 


“Nylon” tvpe 


NH—CO 
Dibasic Acid HO—CO— (A) —CO—OH H.»N-(B)-NH-CO-(A)-CO-N H-(B)-NH-CO-(A)-COOH 
Amino-aldehyde N=CH Condensation of p-amino-benzaldehyde 
H.o—N—Ph—C=N—Ph—C=N—Ph—CO 
H H H 
Aldehydes C#C Condensation of Phenyl acetaldehyde 
R R R R 
R—CH COH HOC —C =C—C =C—C =C—CH 
H H H 
(‘—(¢ 
Butadiene Artificial rubbers 
HeC =CH—CH =CH H.C =CH =CH =CH.,—-CH:-CH =CH-CH:-CH,-CH =CH-CH, 
Isoprene 
HoC H CH CH CH 
( ( CH CH.—C =CH—CH.—CH.—C =CH — CH. —CH.—C =CH —CH 
H,¢ 


Of these some twenty have been identified, in- 
cluding the simple amino-acids, amino-dicarboxylic 
acids. diamino acids, ete. 


PROTEINS MUST BE HYDROLYZED 

It is remarkable that the proteins, as such, are 
not generally available as animal food, but must 
be hydrolyzed, in the process of digestion, to the 
simple amino acids. The latter then undergo a 
synthesis in the blood stream, to new proteins which 
can be utilized; another of nature’s processes which 
is almost incomprehensible. 

But the synthesis, however accomplished, is 
analogous to the “Nylon” reaction already men- 
tioned, in that the linkage is by amido-groups 
(-NH-CO-); but with this difference: the latter re- 
quires two building units, a di-amine and a dibasic 
acid, while each amino-acid is simultaneously amine 
and acid and may combine with itself or other 
amino acids indefinitely. 

Protein Chain: 

Unit 
NH.—R—COOH 


Chain 


NH.—R-CO-NH-R-CO-NH-R-CO-NH-R-COOH 


From this little visit to nature’s laboratory, | 
hope to have suggested to you that the intensive 
study of biochemical processes cannot fail to result 
in improvements of our own synthetic methods, 
and, in the words of the announcer, “I return you 
now to your usual station” where coal-tar and 
petroleum still await your attention. 
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Why firm contracts for aromatic chem- 
icals cannot be given ... New synthetic 
floral oils . . . Procedure recommended 


to insure supplies of raw materials 


by A. L. van AMERINGEN* 


JIGSAW PUZZLE OF PERFUME MATERIALS 


Topay , as during 1914-18, many materials are no 
longer available, while others have greatly increased 
in price. The difference in the situation of today 
compared with that existing during the first World 
War, is that then most of the natural flower oils and 
essential oils were obtainable at considerably in- 
creased prices, while many of the aromatic chemi- 
cals were unobtainable. Now it is the other way 
around. 

Due to the collapse of France and the subsequent 
British blockade of its colonies, the supply of nat- 
ural flower and essential oils originating there has, 
for all practical purposes, dried up. Italian berga- 
mot and orris, as well as Bulgarian otto of rose, are 
in the same position. This also is the case with 
some of the less important oils produced in western 
and central European nations, such as angelica root, 
caraway seed and coriander oil. There are still 
some small stocks of all these products in this coun- 
try but they are too insufficient to be considered. 

An important quantity of Bulgarian otto of rose 
is either rolling, floating, flying or stalled between 
Sofia and our country and nobody can say when or 
whether any of it will reach us. It is certain, how- 
ever, that the rapidly accruing expenses connected 
with the abnormal traveling of this merchandise 
and the excessive insurance rates, will make this oil 
extremely expensive, if it ever reaches here. 

One of the few countries in Europe from which 
materials still reach us is Spain, but due to the 
destruction created by its civil war, higher labor 
cost, the difficulty of obtaining British navicerts, 
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caused by the fact that many Spanish firms seem 
to be either controlled or partly owned by German 
interests, and the difficulty in obtaining shipping 
space, those Spanish products, such as spike lav- 
ender, rosemary, labdanum, etc., have reached us 
in insufficient quantities and at very high prices. 


SUPPLIES COMING FROM FAR EAST 


China, Japan, the Dutch East Indies and Austra- 
lia, which countries produce anise, cassia, eucalyp- 
tus, camphor, ho oil, citronella, cananga, lemon- 
grass, patchouli, and vetivert oil, are still supplying 
us. All those countries, however, are working under 
war conditions and much labor, formerly employed 
in the production of those oils, has been diverted 
to war essentials. A shortage of labor, higher wages 
and other increased production costs, coupled with 
much higher shipping and insurance rates, has ad- 
vanced the price of oils produced. It also is becom- 
ing increasingly difficult to obtain shipping space. 
Where those countries formerly booked orders for 
shipment within a specified period, it now is often 
impossible to place orders with shipping specifica- 
tions, so that the importer is uncertain of the arri- 
val time of the merchandise. Added to this is the 
possibility of ships being sunk on their way. 


WHY PRICES ARE ADVANCING 

A contributing reason why prices of essential oils 
produced outside of Europe have advanced consid- 
erably, is the fact that the available oils have not 
only to supply the needs which existed for them 
before conditions became abnormal, but now often 
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have to take the place of oils which are no longer 
obtainable. such as bergamot, lavender, and gera- 
nium. Logically, this increased demand is further 
driving up prices. 

Here are some comparisons of prices at the be- 
ginning of 1939 compared with recent ones: Ca- 
nanga oil advanced from $1.00 to $7.00: cassia oil 
from $.93 to $2.45; citronella Java from $.28 to 
$.48; eucalyptus from $.30 to $.63; lavender spike 
from $1.30 to $2.60; lemongrass from $.34 to 
$1.50; patchouli Atjeh from $2.60 to $5.50; rose- 
mary from $.60 to $.95:; and vetivert Java from 
$2.28 to $7.50. Please bear in mind that most of 
these prices are prices in the country of origin and 
in drum lots. 

As far as the two most important South Ameri- 
can products are concerned, petitgrain oil advanced 
from a 1939 price of $.77 to $1.35, while bois de 


rose advanced from $1.30 to $2.50, when obtainable. 


ONE-TENTH SHIPPING SPACE REQUIRED 

It is impossible to overestimate the seriousness of 
shipping difficulties connected with the importation 
of all products. It is reliably stated that for every 
ten tons of merchandise awaiting transportation to 
this country today. there is only one ton of space. 

On account of the fact that bois de rose oil is 
today the main source for linalool and linalyl ace- 
tate, which two products have become of the utmost 
importance since bergamot and lavender oil are no 
longer available, a few words about the position of 
this oil are warranted. 

Brazil is today the only producing country of 
consequence and the production there has been in- 
creased from about 80 tons, five or six years ago. 
to an expected 225 tons for the year 1941. This 
quantity is still insufficient to take care of the de- 
mand. The production and the sale of this oil are 
in the hands of two cooperatives which work under 
government license. 

The other source for linalool and linalyl acetate 
is Japanese ho oil. Unfortunately no production 
figures are available from Japan but it is felt that 
the production of ho oil has been reduced at least 
50 per cent in the past few years, while the price, 
which was $.30 per pound in 1935, is now the same 
as the price of the Brazilian oil. 

The prices of those articles that no longer can 
be imported, and of which there may be small stocks 
in this country, cannot be determined. Consider- 
able profiteering has been done in those products 
by parties outside of either the essential oil indus- 
try or the toilet goods industry and you may have 
a complete outsider offer you a few pounds of a 
standard brand flower oil at whatever price traffic 
will bear. 

I am proud to say that most of your suppliers 
sold their regular customers at the pre-war prices 
until their pre-war stocks were exhausted. 


U. S. AROMATIC CHEMICAL INDUSTRY 

Now let us consider chemicals. .The aromatic 
chemical industry in this country was in its infancy 
in 1914. By far the largest percentage of aromatics 
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had to be imported from Europe and prices showed 
increases of from 800 to 1000 per cent. Today. 
the baby industry of 1914 has reached full man- 
hood. There are few, if any, aromatics produced 
in Europe that are not now, or could not be, pro- 
duced here as far as technical knowledge and equip- 
ment are concerned. 


ISOLATES 

In order to get a clear picture of the aromatic 
chemical situation, it may be well to divide those 
products in two rough groups—the first group con- 
sisting of aromatic chemicals derived from essential 
oils, which products are often called “isolates.” 
They comprise different alcohols, such as geraniol. 
linalool, rhodinol, citronellol, and their esters, the 
different ionones, citral, etc., while hydroxycitron- 
ellal, and synthetic menthol also start with an es- 
sential oil as their raw material. Lemongrass con- 
trols the price of the ionones and citral, geranium 
oil the price of rhodinol, while bois de rose and ho 
oil influence the price of linalool. The price of 
citronella Java is the most important factor in the 
price of geraniol, citronellol, hydroxycitronellal, and 
artificial menthol. 

Price fluctuations of those essential oils are, of 
course, entirely beyond the control of the manufac- 
turers of aromatic chemicals, and buyers of isolates 
should get accustomed to think of those isolates, as 
far as their prices are concerned, in the terms of 
the essential oil from which they are derived. 

It is not the manufacturer of ionone, or rhodinol. 
who has increased the price of that product, but 
the price has been increased through the advance 
of lemongrass or geranium oil. As a matter of 
fact, unless the geranium situation is relieved in the 
near future, rhodinol and its esters will no longet 
be available, and perfumers in most cases have 
already realized this eventuality. 


SYNTHESIZED PRODUCTS 

The second group of aromatic chemicals con- 
sists of completely synthesized products—in other 
words, products that are created from other chemi- 
cals. It comprises articles such as benzyl alcohol, 
phenyl ethyl alcohol, methyl anthranilate, phenyl 
acetic aldehyde, benzophenone, indol, and many. 
many others. 

In the production of the first group, the isolates. 
and far more so in the production of the synthesized 
group, a great number of chemicals not manufac- 
tured in the aromatic chemical plants, but made by 
other branches of the chemical industry, are used. 

All the solvents, alkalies, acids, drying, reducing 
and oxidizing agents, special salts, and many other 
chemicals, are supplied to the aromatic manufac- 
turers by other plants. Many of these are heavily 
involved in production for war purposes. This has 
already caused delay in deliveries, advances in 
prices, and in one or two instances, inability to ob- 
tain certain chemical materials, since the govern- 
ment has put those products on the priority list. 

Here are a few of the raw materials on which the 
aromatic chemical manufacturers have not been able 
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to get prompt and unlimited deliveries from their 
suppliers: 

Acetic anhydride, which is needed for the manu- 
facturing of such products as linalyl, geranyl, styra- 
lyl, and other acetates. The delay in delivery is 
caused by its extensive use in cellulose acetate plas- 
tics for defense purposes. 

Acetic acid. 
the increased use for the manufacturing of vinyl 


Delays have been caused through 


resins, alkyl acetate solvents used for plastics, cel- 
lulose nitrate, and in the preparation of smokeless 
powder. 

Phthalic anhydride, which today is not only de- 
layed but practically unobtainable due to its use in 
dibutyl phthalate, which is said to be used in ex- 
plosives, as well as in phthalic resins. 

The delays in deliveries of sodium bisulphite and 
sodium sulphite are explained through the extension 
of their uses for the making of wood pulp for ex- 
plosives. 

Magnesium, used by our industry for Grignard 
reactions, has been put on the priority list and for 
the time being is not available to our industry as it 
is used to make alloys with aluminum and other 
metals, flares, incendiary bombs, flash powders, etc. 

The same is true in the case of nickel alloys, 
which our industry uses as catalysts. 

Although increased steel production should in- 
crease coke-by-product production, shortages may 
soon be felt in toluol, benzol and xylol on account 
of the increased demands for use in explosives. 

These are only a few examples of raw material 
difficulties which are beginning to hamper the aro- 
matic chemical manufacturers. 


WHY FIRM CONTRACTS CANNOT BE GIVEN 

When your supplier of aromatic chemicals is un- 
able to give you a firm contract today, do not think 
that this is due to his unwillingness to do so. The 
reason is that, for some time in the past, his chem- 
ical raw materials have been contracted for on a 
“quarterly revision basis,” which means that the 
supplier has the right at the end of each quarter to 
change the price originally agreed on in the con- 
tract. Formerly this clause was seldom put in effect 
but today it is creating real difficulties as increasing 
wages, coupled with the large amount of over-time 
which the chemical factories have to work, will re- 
sult in higher prices which, under the “quarterly 
revision basis,” can be passed on to the purchaser, 
in our case, the aromatic chemical industry. 

The aromatic chemical manufacturers, them- 
selves, experience the same difficulties as others, 
namely, higher wages, shortage of labor, causing 
the use of much over-time, and the difficulty of ob- 
taining new apparatus, or having present apparatus 
repaired. 

Further increases in the price of aromatic chem- 
icals must be expected but those increases will not 
be of a serious nature. 

The great amount of research work done by the 
aromatic chemical industry during the past twenty 
vears has resulted in many new chemical bodies and 
has contributed considerably to relieving the critical 
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situation created by the shortage of numerous natu- 
ral products. 

It is an ironical fact that the toilet goods industry, 
which today so greatly benefits from the existence 
of a competent chemical industry, strongly opposed 
the Tariff Act of 1922, although only this protec- 
tion made it possible for the aromatic chemical in- 
dustry to develop to its present capacity. 


REMARKABLE WORK IN SYNTHETIC FLORAL OILS 


Remarkable work has been done in synthetic 
jasmin, rose, civet, bergamot, ylang ylang, tuberose, 
neroli, orange flowers and many others. Do not ex- 
pect, however, to discover miracles. In my opinion 
no synthetic jasmin, for instance, has yet been de- 
veloped that will completely replace the natural oil, 
but you will find several that deserve your most 
careful consideration. 

The use of such substitutes will not enable you to 
exactly reproduce your old formula but you will 
arrive at a final odor sufficiently close to the origi- 
nal. The laboratories of your suppliers are leaving 
no stone unturned to develop new and better sub- 
stitutes and, at least, the added impulse given to 
research will be beneficial in the future. 

Considerable time and work has been spent in 
this country, Canada, South America, and other 
easily reached countries, to find natural products 
that may be useful under the present conditions, 
and I expect in the very near future that an excel- 
lent oak moss will be produced here from crude 
moss found through those efforts. 

\ few years ago a start was made with the com- 
mercial production of lemongrass oil in Florida and 
this production is expected to reach twenty tons 
during the year of 1941. Unfortunately. very little 
assistance was given to this new development by 
the larger users of lemongrass, or its derivatives. 
| wonder whether the top executives of all firms 
interested in the development of domestic natural 
supplies should not formulate a policy whereby they 
would purchase a part of their requirements from 
such pioneers in this country, even if they have to 
pay a premium for that percentage of their pur- 
chases from domestic producers. 

Too often the importance of domestic production 
is overlooked when conditions are normal, but be- 
comes important only during a crisis. The National 
Farm Chemurgic Council is doing very valuable 
work in its efforts to develop natural products in 
this country and the Toilet Goods Association 
should support it wholeheartedly. 


GET SUBSTITUTES FOR SUBSTITUTES 


What steps can the toilet goods industry take to 
overcome as much as possible the present difficul- 
ties? The first step has to originate in your own 
perfume laboratories. To the usual work of your 
perfume chemists must be added the difficult and 
exacting task of carefully examining available sub- 
stitutes, choosing those best suited for their particu- 
lar purpose and then revising their old formulas 
accordingly. 

Do not start this work at the last moment and 
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don't be satisfied until you have lined up at least 
several alternative substitutes that may answer your 
requirements. Under present conditions one cannot 
be sure that the substitute which you select today 
will be available six months later when you want to 
use it and it is then of the greatest importance to 
be able to decide promptly on your second or third 
choice. 

During the war crisis it may be necessary for 
your purchasing agent to give prompt decision to 
his suppliers as neither your purchasing agent or 
your supplier can guarantee that the wanted mer- 
chandise will still be available a week or two later. 

Only by continuously studying the new products 
your suppliers offer can you keep abreast of the 
rapidly changing conditions. Knowing what prod- 
ucts you may be able to use even before you are in 
urgent need of them will be of the greatest assist- 
ance to your purchasing department. Experiment- 
ing takes considerable time and, in many instances, 


time is of the essence. 


WHY PRICES CHANGE SUDDENLY 

As far as your purchasing agents are concerned. 
a full realization of the difficulties confronting his 
suppliers of essential oils and aromatic chemicals 
will be of great help. 

We all know that sooner, or later, prices again 
will be back to normal and it is only logical that 
your suppliers will have to arrange their obligations 
in close cooperation with yours. Today practically 
every order of importance placed by the toilet goods 
industry with a raw material supplier calls for an 
immediate replenishment of the suppliers’ own 
stocks, generally at higher prices than the materials 
just passed on to you. That is one of the reasons 
why often, after you have placed an order, your 
supplier even the next day may have to ask a higher 
price for additional quantities. This not caused by 
an over-night change in the prices of raw materials 
but by the fact that your previous order may have 
absorbed your supplier’s lower priced goods. 


ANTICIPATE REQUIREMENTS 


Another matter which will save you money and 
disappointment is to estimate your requirements for 
at least six months ahead and then, if possible, cover 
such requirements. Raw materials which we will 
have to obtain in order to fill your needs, in all 
probability will be lower today for your require- 
ments for six months than they would be if you 
only bought one-third today and placed two other 
separate orders at two month intervals. 

The essential oil industry is too much concerned 
about your good will to take unfair advantage of 
the present conditions. They will have changed in 
a few years but all of us expect to be in business 
for many years after this war has ended. 

Do not ask the impossible. The essential oil 
houses have fortunes scattered in the earth’s four cor- 
ners in materials paid for, hoping to get deliveries. 
Our merchandise stock has to be much greater 
than in normal times as most of the materials we 
obligate ourselves for must actually be in our pos- 
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session, so do not ask for contracts covering a pe- 
riod of time longer than we can grant. 

Nobody can foresee what further difficulties may 
develop in the future but it will not pay to try to 
safeguard against all of them and for too long in 
the future—for that the Jigsaw Puzzle is too intri- 
cate and too many pieces are missing. 


Color in Packaging 


P ACKAGE design with color seems to be mainly 
concerned with high attention, ease of recognition 
and memory value. according to a survey on the 
value of color in packaging made by the Eagle 
Printing Ink Co. 

Red and blue, one a color of high recognition 
and the other a color of universal appeal, are pre- 
dominant and rank almost equal in preference. 
Yellow, the color of highest visibility in the spec- 
trum, finds widespread use. Green, which ranks 
fourth, lends itself to certain restricted uses. While 
odd shades. blue-greens. yellow-greens, lavender, 
pink, etc., may be individually and intrinsically 
beautiful, they lack primitive and primary qualities 
and hence fail either to compel the eye or impress 
themselves on the memory. 

Here is a check-list of objectives: 

|. The first duty of the package is to command 
the eye. Here color is perhaps most vital. 

2. After catching the eye, the second duty of the 
package is to tell what it is and establish its identity. 
Here typography and design are important. 

3. The third duty of the design and color scheme 
is to be appropriate to the product it contains. 
What factors in design and color seem to lend them- 
selves best to a particular item? 

|. The fourth duty of the package is to please the 
eye and the emotions. A startling package that 
catches the eye but fails later to please is not as 
good a package as one that achieves both. 

5. The fifth duty of the package is to invite han- 
dling and further examination. Here is where neat 
details count and where the customer is urged to 
open his or her pocket-book. 

6. The sixth duty of the package is to be well 
constructed, durable, and handy in use. 


How to Sell the Government 


How can a business man sell to the government? 
The Service and Information Office of the Depart- 
ment of Commerce, Washington, D. C., is equipped 
to inform manufacturers of practically any product 
produced in the United States whom they should 
contact and exactly how to do so. 

The office is located in Room 1060, Department 
of Commerce building. The office requests that man- 
ufacturers begin their negotiations by mail and 
strongly urges them not to come to Washington 
until then. They are also advised not to employ 
outsiders on a commission or other basis. When it 
is necessary to come to Washington, the office will 
arrange for the business man to see the particular 
official with whom contact should be made. 
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AN UNWANTED BABY THAT IS NOW LOVED 





Born during World War I the American synthetic aromatic 


chemical industry faced a hostile trade . . . The unusual fight 


that followed the Declaration of Chemical Independence 


by DR. SAMUEL ISERMANN 


SHORTLY before returning to New York for a 
brief visit, after spending the last five months in re- 
building my health in Tucson, Arizona, I received 
a copy of Mr. van Ameringen’s very interesting 
paper, “The Jigsaw Puzzle of Perfume Materials,” 
that he read before the recent annual meeting of the 
Toilet Goods Association. This paper vividly re- 
called to me the perfumery raw material situation 
that prevailed during the first World War. 

As Mr. van Ameringen pointed out. during the 
first World War imported essential oils were in sup- 
ply while imported synthetic aromatic chemicals 
were practically unobtainable. Today the reverse is 
the case. Why the supply of imported essential oils 
is slowly drying up is well known. However, why 
synthetic aromatic chemicals continue in supply is 
not so well known perhaps. It may therefore be of 
interest to readers of THE AMERICAN PERFUMER, 
particularly to those of the present generation of 
consumers of perfumery raw material, to learn some- 
thing about the background of this situation. 


U. S. ON THE SPOT FOR CHEMICALS 


It wasn’t long after the first World War broke out 
that the United States discovered that it was on a 
“hot spot” so far as chemicals, especially organic 
chemicals, were concerned; that it was at the mercy 
of Germany with regard to many essential chemi- 
cals and drugs. This realization was brought home 
to us by the rapidly increasing depletion of our 
supplies of imported chemicals and drugs. It was 
crystallized when official notice was served on the 
Department of State that Germany would not satisfy 
our requirements for dyes unless we modified our 
policy towards England with reference to the block- 
ade. In a cablegram to the German foreign office, 
the German ambassador pointed out that the stock 
of dyes in the United States was so small that a 
German embargo on dyes would throw about four 
million American workmen out of work. The Ameri- 
can representative of German chemical interests 
stated that as far as Salvarsan, the indispensable 
specific for syphilis, was concerned, Germany wanted 
the United States to “starve to death,” as he bluntly 
put it. Altogether, it was plain that something had 
to be done. 

When the war broke out in 1914 no one thought 
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that it would last very long. In the beginning, prices 
rose, as a result of which manufacturers bought 
from hand to mouth, waiting for a price decline 
when hostilities stopped. For this reason, few Amer- 
ican chemical manufacturers were willing to risk 
making large investments in research and equip- 
ment in order to supply the American market. How- 
ever, the war continued. Materials became scarcer 
and prices soared. Methyl anthranilate. for instance, 
climbed to $65.00 per lb. Today it is available at 
about $3.00. Musk ambrette. which can be had to- 
day at $4.25 per |b.. rose to $110.00. Phenylethyl 
alcohol rose to $52.00 per lb., against today’s price 
of $3.00. Benzaldehyde, which can be had today at 
$1.25 per lb., soared to $7.00. Coumarin touched 
$24.00 per lb.. while today it is $3.00. Vanillin went 
to $15.00 per lb. Today’s price is $2.75. These are 
typical instances of the price behavior of aromatic 
chemicals during the war period. Consumers fran- 
tically urged American chemists to do something 
to alleviate this situation, to go ahead with manu- 
facture and delivery regardless of cost. Eventually, 
research was started by a number of manufacturers 
and heavy investments made in equipment in order 
to make the United States independent and self- 
sufficient from a chemical standpoint. 


A PIONEER IN SYNTHETIC AROMATIC CHEMICALS 


Having gone into the manufacture of dyestuffs 
and intermediates in the early part of 1915 and also 
having had a broad experience in the manufacture 
of synthetic aromatic chemicals—I was one of the 
first American manufacturers in this field—I was 
naturally vitally interested in the organic chemical 
industry as a whole. It was a great surprise to me 
to see that when the war was over some consumers 
of synthetic aromatic chemicals, who had been will- 
ing to pay almost any price and to go to any extreme 
to get materials during the World War period, went 
into the open market in order to buy their materials 
as cheaply as they could. During the war they had 
urged the manufacturer to go to any expense in 
order to supply them. 

Farsighted members of the administration and 
members of Congress of both political parties came 
to the conclusion that never again should the United 
States be thrown upon the mercy of any foreign 
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country as a source of supply. It had been forcibly 
and conclusively demonstrated that chemicals were 
not only essential to the wealth of the nation, but 
also vital factors in its health. 


FINE CHEMICAL PRODUCTION BY TRUSTS 


One would have expected that all consumers 
would have joined the movement to obtain adequate 
protection in order that the chemical industry could 
survive. But, such was not the case. Due to foreign 
propaganda and not having a clear understanding of 
the situation, many consumers discouraged the 
American manufacturers by returning to_ their 
former foreign sources of supply. Foreign propa- 
ganda was started long before the close of the war. 
with talk of trusts, combinations, etc.. the easiest 
source of propaganda with which to confuse the 
public. There were no chemical trusts in this coun- 
try. excepting the foreign combinations who were 
represented here. Consumers appeared to be willing 
to forget that powerful chemical trusts existed 
abroad, however, especially in Germany. These 
trusts controlled practically the entire world pro- 
duction of fine chemicals, directly and indirectly. 


IGNORED PERFUME MATERIALS 

An interesting fact is that the dye industry, in 
organizing to protect itself. forgot that while it was 
the most important part of the organic chemical 
industry as far as basic material were concerned, it 
was still only a part of the entire industry. It seemed 
to be willing to accept the kind of protection it 
thought it needed without paying much, if any. 
attention to drugs and other branches of the indus- 
try. This was especially true of the perfume mate- 
rial, or synthetic aromatic chemicals. industry. The 
dye manufacturers knew nothing about this indus- 
try and, when I called it to their attention, con- 
sidered it of no importance. 
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The development of the American 
synthetic aromatic chemical indus- 
try is one of the most absorbing 
stories in the annals of business 


. . . Here it is told by a pioneer 


In one of my visits to Washington. I appeared 
before the Ways and Means Committee and told the 
chairman that they had held hearings for days and 
days on the dyestuff industry and that while | was 
a manufacturer of dyestuffs and intermediates | was 
also interested in another industry that I wanted to 
talk about which had never been brought to their 
attention. Much objection was made by some of 
the dyestuff manufacturers as well as legislators to 
the introduction of new matter, as it was felt that 
it would prolong discussion and consequently the 
passing of legislation. I was convinced, however, 
that they were wrong and told them that unless the 
entire organic chemical industry was protected 
none of it would be protected as there would be 
many loopholes which importers could find to 
evade proper payment of duties. In that way. they 
could destroy the industry as a whole. 


ORIGINAL FIGHT CARRIED ON ALONE 

While at that time there were several synthetic 
aromatic chemical manufacturers besides myself in 
this country who should have joined in my efforts 
lo get protection for our industry, they did not join 
me openly as they were advised that some of their 
customers were not in favor of such legislation. 
Therefore, the original fight had to be carried on 
by me single-handed. 

In speaking before one of the committees in Wash- 
ington, | stated that the perfume industry favored 
the development of an independent chemical indus- 
try in the United States in order that the nation 
would be safeguarded in the future. The basis for 
this statement was that in one of its annual meetings 
the Manufacturing Perfumers’ Association had put 
itself on record as favoring that the chemical indus- 
tries receive proper protection. Naturally, I took it 
for granted that this included synthetic aromatical 
chemicals and that the association was in favor of 
these products receiving full protection. 


DYESTUFFS MAKERS FOR ENTIRE INDUSTRY 

My quotation was afterwards declared to be mis- 
leading. I was told that I had not been authorized 
to make it and that the resolution really didn’t mean 
what I said. For this reason, | was severely criticized 
for having made the statement before the Senate 
committee. This was a revelation to me and I de- 
cided I would fight for the protection of the entire 
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chemical industry, including syntheue aromatic 
chemicals, whether they liked it or not. Eventually 
| convinced the dyestuff manufacturers of the im- 
portance of protecting the entire organic chemical 
industry. They agreed that my contention was right 
and that they were willing to back me up in the 
fight for the full protection of the entire industry. 
That, however, did not satisfy the manufacturing 
perfumers. They stated that they would be per- 
fectly willing to buy American materials if the 
materials were as good and as reasonable in price 
as those they could buy abroad, forgetting that they 
had been willing to pay almost any price for the 
same materials only a few months before. 


LICENSING PLAN DURING WAR 

This fight lasted several years. In the interim. 
the entire chemical industry operated under the 
War Trade Board licensing plan, whereby licenses 
had to be procured in order to get material from 
abroad upon submission of proof that the American 
product was not satisfactory or that it was not made 
in this country or that it was unavailable here. 

When it came to a showdown and it seemed that 
we were about ready to get the desired protection, 
I was accused in open convention of the Manufac- 
turing Perfumers’ Association of having misled the 
legislators and misrepresented the American manu- 
facturing perfumers. A_ resolution was proposed 
denouncing me for having taken an inimical atti- 
tude towards the perfume industry. Having been 
dvised of this proposed resolution, | made it my 
business to be present when it was read. My answer 
was as follows: 


ANSWER TO CRITICS 

“As far as I am concerned it is not a matter of 
dollars and cents, but a matter of principle that we 
shall never again be placed in the position in which 
we found ourselves in 1914. If the perfumers who 
are my customers do not approve of my stand in 
this matter, | am perfectly willing to take the conse- 
quences. In my opinion, the protection of the chemi- 
cal industry in the United States is more important 
than either the perfume industry or any other in- 
dustry or [. I am perfectly willing to sacrifice my 
business for the sake of protecting the entire organic 
chemical industry as a whole.” 

I do not want to convey the idea that the manu- 
facturing perfumers were all of the same opinion; 
on the contrary. several came to my rescue and 
stated that the resolution was not the consensus of 
opinion; that it was not true Americanism to de- 
nounce anyone who was trying to build up protec- 
tion for a new industry which was so important to 
the welfare of the people. 


OPPOSITION OF ASSOCIATION 


Eventually, I was asked by the directors of the 
Manufacturing Perfumers Association whether | 
thought I could beat the large industries single- 
handed. I told them that I believed I could, if | 
could personally persuade the legislators that my 
cause was right. This did not satisfy a number of 
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the manufacturers and a committee was therefore 
appointed to go to Washington and interview a 
number of legislators, using as a reason that the 
perfume industry was a heavily taxed industry and 
that if the American manufacturer of their raw ma- 
terials got high protection, it would be a hardship 
on them and they could not recover. 

On the train to Washington | talked to a number 
of chemists employed by some of the manufacturing 
perfumers and was delighted to learn that they had 
convinced their principals that I was on the right 
track and that the association as a whole was wrong. 
In their visits to some of the legislators they stated 
that while their firms were members of the associa- 
tion, they did not agree with the movement to dis- 
courage the chemical industry in the United States 
and what they really thought should be done was to 
get adequate protection for their own industry, the 
perfume industry. I agreed that this was the thing 
to do and eventually the goal was achieved. 


LOWER PRICES DEVELOPED 

Incidentally, some consumers of chemicals, in- 
fluenced perhaps by talk about trusts and com- 
binations, feared that if the needed protection was 
given to the chemical industry, prices would go 
sky high. But, these fears proven to be groundless. 
All dyes, drugs, and other fine chemicals, including 
perfume materials, have been coming down in price 
right along. Even today, despite the scarcity of 
many raw materials, prices are, on the whole, hold- 
ing their low levels and are in many cases possibly 
lower than in 1914. This. of course, excludes such 
products as rhodinol, citronellol, geraniol. citral. 
linalol, linalyl acetate, ionone, and other aromatic 
chemicals derived from natural essential oils. 

It is difficult to conceive of the condition in which 
this country would be today had it not had the 
foresight to make—and implement—a Declaration 
of Chemical Independence, for that is what the 
creation of an independent chemical industry was 
equivalent to. Every American manufacturer, re- 
gardless of what he makes, is the beneficiary of the 
chemical industry. It contributes to the health and 
well-being of every man, woman, and child in this 
country. Without it, our réle as the Arsenal of 
Democracy would be weakened in force, conviction, 
and impressiveness. 


Skin and Overweight 


Some persons with skin troubles are much under- 
weight because in their misguided efforts to eat 
only foods which are supposed to agree with their 
skin condition, they starve themselves. A youthful 
person with an oily skin or acne loses weight by 
starvation and the skin does not improve. 

Other persons with skin troubles are overweight 
but the only connection between their skin trouble 
and the obesity is that both depend upon some un- 
derlying or basic fault in the glands of internal se- 
cretion. Fair skins associated with pituitary failure 
seem susceptible to many irritants—Dr. Herman 
Goodman. 
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HOW HAIR IS GROWN 
IN TEN MINUTES 


Better Business Bureau demonstrates 
methods of concerns which offer con- 


vincing proof by photographs 


F IRMS which promise miracles in growing of 
hair are to be found in many cities throughout the 
country. For the most part, they depend on “before” 
and “after” picture appeals in their advertising to 
the public. Manufacturers of hair preparations and 
legislators have been aware of the questionable 
character of the advertising used by these firms but 
little has been accomplished toward curbing their 
claims. 

Recently, however, the Better Business Bureau of 
Detroit, Mich., investigated the claims of one of the 
firms which had been advertising in a Detroit news- 
paper. offering a guaranteed money-back contract. 
The Bureau paid particular attention to the “before” 
and “after” photographs used to sustain the claims 
of the company in growing of hair and discovered 
that it could duplicate the pictures by judicious 
brushing and combing of a model’s hair. 

Results of the investigation appeared in a recent 
issue of The Factfinder, publication of the Better 
Business Bureau, which quoted the claims of the 
hair-growing firm published in a Detroit paper. 


WHAT THE HAIR GROWERS GUARANTEED 

The “before” and “after” claims were used also 
in photographic albums shown to prospective cus- 
tomers and the so-called “Guarantee Contract” con- 
tained the following provisions: 


“In consideration of One Dollar and other good and 
valuable considerations, we, (name of firm), hereby 
agree to stop the abnormal falling of hair and to cause 
the hair to grow on the head of 

“Furthermore, this is to be substantiated by satis- 
factory photographic evidence of 8 x 10 contact prints 
and unretouched photographs . . . 

“Certified, unretouched, satisfactory photographic 
results will be the basis for judging and comparing 
the results .. .” 

In its study of the photographic material, the 
Bureau states that it discovered in case after case 
that the brushing or combing or preparation of the 
hair for the “before” pictures brought out clearly 
the subject’s thin or bald spots. However, in pre- 
paring the hair for the “after” photos, it was ar- 
ranged so that the areas were partially or completely 
covered. The Bureau stresses this means of chang- 
ing an appearance by showing what it accom- 
plished with one of its staff members as a model, 
effecting the transformation in 10 minutes. The 
Bureau also emphasizes that reduction of an 8x10 in. 
print to a small size results in loss of detail and in 
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BEFORE 


AFTER 


Mr. |. P.'s head, 
shown in Detroit 
firm's advertising; 
“after is said to 
show three months’ 


treatment results 


BEFORE AFTER 
Similar results were 
duplicated in 10 
minutes on Mr. W. 
C.'s head by the Bet- 


ter Business Bureau 


of Detroit, Mich. 





exaggeration of the thin or bald spot and the con- 
trasting improvement seems even greater. 

During its investigation, the Bureau discovered 
that the hair growing firm used the Xervac machine 
of the Crosley Corp. and that a booklet of Crosley’s, 
“Facts Not Fiction—Before and After Photographs” 
contained some of the pictures being examined as 
“photographic evidence.” Whereupon, the Bureau 
checked with the Federal Trade Commission and 
received the pertinent data on Stip. No. 02125, sub- 
mitted by the Crosley Radio Corp. and accepted 
May 10, 1938. by the Commission. The following 
is a quotation: 

“The vendor-advertiser . . to cease and 
desist from representing directly or otherwise: 

“That Xervac will stop the falling of hair unless 
specifically limited to arresting the falling of an ab- 
normal amount of hair, or will enable patients to re- 


- agrees... 


gain normal, healthy hair, or that it constitutes a com- 
petent treatment for baldness, falling or lifeless hair. 
or that it achieves any effect at all on the hair or 
scalp, unless any of the said claims hereinbefore re- 
ferred to are expressly limited to such specific condi- 
tions as may be remedied or improved by stimulating 
the blood circulation of the scalp ... and from making 
any other claims or assertions of like import.” 

The Crosley booklet and copies of the hair firm’s 
advertising have been forwarded to the Federal 


Trade Commission. 


IS NATIONAL MANUFACTURER RESPONSIBLE? 

M. G. deNavarre, technical editor of THE AMERI- 
CAN PERFUMER, comments on this problem: 

Manufacturers of hair preparations have watched 
such advertising for some time, but nothing much 
could be done about it since the offending com- 
panies operated purely intrastate. It will be inter- 
esting to see what the Federal Trade Commission 
can do inasmuch as the offender is using equipment 
and advertising supplied by a national manufac- 
turer doing interstate business. Is such user of 
nationally known equipment an agent of the com- 
pany doing interstate business? If so, can he (the 
nationally known company) be held accountable 
for the advertising of his agent? He should be if 
the law is consistent. 


The American 
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THE GOSSIPING 


GUIDE TO THE NEWS 


Why demonstrators should not wear uniforms . . . Per- 


fumers must preach—and practice—the gospel of quality 


...U.S.now source of color supply .. . Shortage of lanolin. 


by RAYMOND W. LYMAN 


A STEADY increase in the prices of most items 
is inevitable says William Dunney, Ungerer & Co. 
\romatic chemicals are hard to get now because 
of the lengthening list subject to priorities. The 
natural oils are getting scarcer all the time; the 
acids used in the intermediate steps are also subject 
to priorities. Consequently, the lack of so many 
necessary chemicals will have a tendency to slow 
down the entire perfume industry before very long. 
In the flavoring lines, it is also hard to procure raw 
materials but the deficiency there is not nearly as 
stringent as in the regular perfume lines. He feels 
that too much emphasis should not be placed on 
supplies from South America since there is no 
knowing when that source will be cut off although 
the United States is taking drastic measures to keep 
South America open for North American trade. 
Since the manufacturer who sells synthetics gen- 
erally makes explosives with one more step, Mr. 
Dunney thinks the only hope for normal produc- 
tion is when the government gets caught up with 
its necessary production. Meanwhile, the perfume 
trade will have to exercise its ingenuity in research 
for substitutes not subject to priorities. 


TEST SUBSTITUTES IN PRODUCTS 


\ lot more time needs to be spent on testing 
chemical substitutes than is practical right now. 
\ famous deodorant was given to me to try. The 
bottle was satisfactory until it got down to the last 
eighth when only a strong myrrh odor and a thin 
watery substance was left. Questioning members 
of the trade, I found that substitutes are being 
pushed into products without nearly enough check- 
ing as to what the effect will be as the product 
stands. The trade will have to watch this point 
carefully or get a painful public reaction later to its 
products. Some firms think it better to withdraw 
an item until it is thoroughly checked before offer- 
ing the chemical substitute. And, although that 
may be hard on business, I’m sure that in the long 
run it will pay dividends in consumer confidence. 


SHORTAGE OF ZINC OXIDE, LANOLIN, ETC. 

Herbert Bye, of M. W. Parsons, states that the 
only raw material in their list to be affected by 
priorities is zinc oxide U.S.P. and that is in very 
short supply so that even persons with contracts are 








only getting about 60 per cent. This is a serious 
lack for the cosmetic manufacturer as there is no 
efficient substitute for zinc oxide. Lanolin, made 
from wool grease, is not under priorities yet but it 
is in terrific demand for defense as an anti-rust coat- 
ing on the outside of shells and in marine engine 
oils, ete. Most chemicals used by the cosmetic 
houses are in short supply due to the lack of raw 
material. Stearic acid is in great demand by indus- 
try to replace former imports. Crude beeswax now 
comes only from South America whereas it formerly 
came from Africa and Europe as well. Magnesium 
and zine are uncertain, so their derivatives are in 
short supply. As the war progresses, Mr. Bye ex- 
pects the exports to fall off sharply in all lines. 
Meanwhile he tries to give his customers a little of 
even the short supplies so they don’t run out. 


PERFUME IN DEPILATORIES 

At the risk of sounding carping, this reporter 
feels it necessary to pass on the comments of the 
consumers on substitutes and experiments now go- 
ing forward. My wife recently bought her favor- 
ite depilatory to which had been added perfume in 
order to meet the competition of another house. 
Her first complaint was that the perfume smelled 
much worse than the clean chemical odor of the 
original. And when she came to use the depila- 
tory again, after it had stood for two weeks, she 
found the material hopelessly caked. Formerly, she 
had been able to use the tube until the depilatory 
was nearly exhausted before it caked to any appre- 
ciable extent. Here is another case of rushing an 
item into production to meet competition without 
first trying it out thoroughly. What better way 
to permanently lose business? 


THE ROLE OF DEMONSTRATORS 

Miss Louise Henderson of Yardley’s believes 
that demonstrators should have a choice of dress 
instead of being placed in a uniform. Keeping 
them as individuals brings a better response than 
the other method, she feels. In training demonstra- 
tors she preaches first the simplicity of the line 
and the treatment. The firm is a strong believer 
in soap and water; after thorough cleansing, its 
creams are suggested. Miss Henderson teaches 
respect for the other lines and she hopes the other 
lines will regard Yardley requests. The demon- 
strator is instructed to supply any item desired 
by the customer; then Yardley’s may be intro- 
duced—-not particularly from the selling point but 
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from the standpoint of interest. Miss Henderson 
emphasizes that it’s not ever a question of forcing 
a sale but one of presenting the goods gracefully 
so the public may become acquainted with them. 
The demonstrator is encouraged to contribute pack- 
aging suggestions to the main office; she comes 
in contact with the public and knows the items 
which would go best as staples. which as gifts and 
how the sets may best be presented. As an econ- 
omy note to be suggested to consumers, the girls 
are taught to present the larger sizes in creams or 
lotions or to suggest the buying of a dozen sachets 
at a time. But above all, the girls become enthu- 
siastic over the fresh, true lavender odor which 
consistently gives them their greatest volume of 
business. So, Miss Henderson concludes, if a firm 
sells its own people on the value and loveliness of 
its beauty items, the girls in turn will pass on their 
own enthusiasm to the public. 


PAPER BOX PRODUCTION NORMAL 


E. N. Rowell Co., Inc., manufacturers of paper 
boxes, say that with the exception of foil papers 
which have an aluminum base, everything else is 
coming along nearly at normal. They see boxes 
continuing at the same prices for lines of ten cents 
to a dollar. However, they point out that unusual 
die-cuts will go out from now on. Simplicity will 
be the dominant note in the next models, or a con- 
tinuation of the same models will be presented 
instead of a frequent change. The appearance of 
the same models can be varied, of course, by 
changes of design and art work, change in copy. 
etc. The public won't really be aware that the 
same die-cuts are being used but will be charmed 
by the ingenuity of designs offered. 


ALCOHOL SHORTAGES 


Ethyl and iso-propyl alcohol shortages are gen- 
erally reported. The amount of ethyl alcohol re- 
quired for a 16-inch shell, for example, is 55 gal- 


lons. And that’s only one defense use. 


GLASS NOVELTIES TO RISE IN PRICE 

George Grunberg, of Glass Industries, Inc., is 
proud as a peacock of the American glass-blowers 
and the charming novelties they have produced. 
He says that not even in their German factory in 
the old days were they able to get as nice work as 
the American workman is producing today. His 
only headache is the drafting of his trained em- 
ployes. But he has enough older men to carry 
on nearly at normal, although he foresees a price 
rise inevitable as a result of labor scarcity and the 
curtailment necessary in certain lines as a result of 
priorities. He points out that he was the first to 
work out glass novelties and now has some minute 
containers the size of a small finger-nail. His 
latest design is a miniature airplane. Gold and 
silver-plated bottles will have to discontinued soon. 
owing to the fact that they are first plated with 
nickel—now under priority. With plenty of gold 
and silver available, it certainly points up the 
absurdity of modern warfare when nickel is more 
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George Grunberg and Frederick the Great in the twenties 


valuable to the manufacturer than gold. But Mr. 
Grunberg is sure the public won't miss gold plated 
objects as long as they can get amusing glass 
shapes. Temporarily at least, fall orders are still 
being filled in 24-carat gold plated perfume contain- 
ers on a gold plated chain; the bottles can be filled 
with perfume and afford conversation pieces for 
the youngsters when worn as bracelets or chokers. 


BASIS FOR SUCCESS OF NOVELTIES 


Allied Products, Inc., believe they have demon- 
straied the salability of a good novelty in their 
Avon line. They point out, however, that a success- 
ful novelty must not be silly, overly ornate or hard 


to ship. Two bridge sets which have gone well are 


composed of perfume vials and different colored 
handkerchiefs for women and a handkerchief and 
after-shaving lotion for men. 


AVOIDING BOTTLENECKS 

In spite of worrying over possible inflation and 
wondering whether Mr. Henderson’s price control 
will be backed up by Congress, many buyers are 
buying ahead as much as possible. This, of course. 
produces more of a bottleneck than ever 
firms pass on orders when they can’t fill them. It is 
to be hoped that this will be done more generally. 
The growing tendency is for big business to get big- 
ger and acquire the little fellow’s business. This 
must be checked if the huge tax bills are to be paid. 
The medium-sized and small manufacturer carries 
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the bulk of the country’s payrolls. So look around, 
find a small business to which you can pass on 
orders and do yourself a good turn in less taxes for 
next year than you'll have to pay if the smaller man 
is forced to the wall. ... A raw material census may 
be taken if too many scarcities develop in materials 
which should be plentiful. . . . 


U. S. SOURCE OF COLOR SUPPLY NOW 


S. H. Ebert of the /nterstate 
Color Co. says there’s beginning 
to be a shortage of colors. 
Fr D& C No. 5, yellow, used for 
food coloring. and Rhodamine, 
pink, are cases in point. This is 
one business where there is no 
shortage of raw material but 
the demand is greater than the 
supply manufactured. The 
whole world, excepl the occu- 
pied territories, is now coming 
to the United States for colors. 





INSECTICIDE ODORS DISCONTINUED 


John Powell & Co. have discontinued 25 per 
cent of the items on their 1940 list as priorities 
have affected some substance necessary to their 
manufacture. Since their perfumes are mainly 
used for insecticides, the chemical must be almost 
tailor-made and a substitution might smell the same 
but would affect the killing power of the insecticide. 
Therefore, until exhaustive experiments are made. 
they would rather discontinue the item than ruin 
the purpose of the product. In the soap powder 
field, they believe they are quite well fixed. Price 
levels should stay the same as there is a plentiful 
supply of edible oils, such as coconut and corn. 


TREATMENT OF PLASTIC IN NEW LINE 


William Schultz, president of Shulton, Inc., 
worked on the firm’s new Desert Flower package 
for several years as he felt the plastic trend was 
the coming thing. Finding a material which would 
give a new feeling in color and form was the dif- 
ficulty. Mystite was finally settled on. 
special formulation of Catalin. Purchased in rods. 
the Shulton plant makes it up. The effect of a flower 
actually imprisoned in the translucent Catalin is 
obtained by carving on the inside of the top. The 
firm has further carried out the personal angle for 
the customer by omitting the firm name from the 
containers. Only the refills carry a commercial 


label and thus boxes can be used as dressing table 


This is a 


accessories. Shulton has tied its promotion with 
home furnishing departments of the stores as well 


as with fabric and cosmetic departments. 


ADEQUATE PAPER FOR CHRISTMAS TRADE 

The Hampden Glazed Paper Co. reports that it 
expects a full supply for the Christmas trade unless 
something unexpected develops. Aluminum base 
papers are out and the substitute metallic paper may 
be affected as that contains tin. Glazed paper is 
running into difficulties due to the shortage of wax. 









The chlorine shortage affects the basic stock, but 
the formulas have been changed so the proper 
colors can be obtained on that basic stock. Tissue 
wraps on the other hand will be as usual except 
where printed with bronze or aluminum powders. 
So far there’s no shortage of other pigments. 


PERFUMERS MUST PROMOTE QUALITY 

The perfume people. in the opinion of a well 
known Fifth Avenue buyer, will be missing a bet 
if they don’t work with the stores this fall for 
quality trade. He suggests that many perfumes 
are sliding off in quality’ and those houses which 
are keeping their standards high should work with 
the fashion coordinators of the stores for the fall 
fashion shows to preach quality to the public. 
Europe, he points out, has had to go back to qual- 
ity purchases in order to have materials last. A 
program on quality will be instituted in many stores 
this fall to teach the American housewife the dif- 
ference between merchandise levels. And good per- 
fume would fit into that general promotion per- 
fectly. On the side, he blames many consumer 
movements for instilling distrust of quality in the 
housewife’s mind, without teaching her the differ- 
ence in values. To remedy this, he believes the 
stores will have to hold consumer clinics. The 
stores, too, are at fault with their continuous mark- 
ing of goods at bargain prices. Two tubes of 50 
cent deodorant for 39 cents, he says, is enough 
to wreck any consumer's faith in a product. Now 
that prices are rising, he hopes the cosmetic houses 
will stop their bargain-counter tactics. Harsh 
words, but aren’t they justified in many cases? 


EQUIPMENT DIFFICULT TO OBTAIN 


M. Kitaif of the Consolidated Products Co., Inc., 
says the demand for stainless steel and aluminum 
equipment has been intensified 
since it has become difficult to 
get. The manufacturers of new 
machinery are way behind on 
their orders so when a machine 
is needed urgently a second- 
hand machinery house is 
queried. He expects a price rise 
although every effort is made 
to keep prices down in spite of 
the growing difficulty in locat- 
ing available equipment in a 





M. Kitaif 


market where much has been 
cleared off in the past few months. 


GLAMOUR GIRL NOTE 

No more glistening eye-shadow made with bronze 
and aluminum powders. The plain colored greases 
will have to do until the defense effort is concluded. 


Cosmetic Dry Dandruff 
Dr dandruff is part of the modified keratinization 


of sebaceous glands. First efforts at curing it should 
include soap shampoos with softened water once a 
week.— Dr. Herman Goodman. 
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Packaging for Syndicate Stores 
by MARTIN ULLMAN* 


President, Society of Designers for Industry 


Way is the pattern of the interior of a syndicate 
store like the pattern of wallpaper? Because one 
section is a repeat of an adjoining section which 
continues with monotonous regularity from ex- 
treme to extreme. A continuous row of counters 
without variation, one counter like the next, orderly 
and well filled with assorted packaged goods; yours 
included. What special “plus” advantage over your 
competitors does this open display in a syndicate 
store offer to you? Absolutely none. 

If you’ve come in, let us say, to buy a jar of face 
cream, you can see, without asking, the location of 
the cosmetic department because the departmentali- 
zation of the entire floor can be determined at a 
glance. And when you ve selected your purchase the 
chances are better than even that you, being simply 
human, have barely noticed the closely huddled dis- 
play of companion merchandise in the adjacent sec- 
tion to your selection. Can suggestion selling and 
impulse buying start when seeing isn’t there ? 


MORE GOODS SHOWN, MORE SOLD 

Syndicate store management believes that the 
more goods shown, the more goods will be sold and 
that’s where your worries begin. The use of equip- 
ment that displays the largest number of items and 
the manner of arrangement of all merchandise on 
this equipment has created an effect sufficiently 
striking for every item in stock to compete on even 
terms with everything but the ceiling. 

If a woman, looking at a counter, looked at your 
brand, she looked at the other fellow’s. In other 


"J. W.—You just can't figure a defense angle to lipstick!" 
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words, you are in great competition with all the 
other suppliers. It is axiomatic that goods must be 
shown before they can be sold—but first there’s the 
important thing of capturing the eye. The eye is 
the window of the sale and the shopper’s eyes are 
lost to you when your package is dwarfed by giant 
neighbors who rob it of sight, liberty and the pur- 
suit of currency. In short, a syndicate package must 
have twice the visibility that its space equitably en- 
titles it to expect. 


FACTORS TO CONSIDER 

Since you're not going to reform the design of 
the store, you may as well start making over your 
package. There is nothing quite like the confusion 
existing in the best minds concerning the constitu- 
tion of a package designed for exclusive distribu- 
tion in syndicate stores. Design problems here are 
so widely different from those of other outlets. Fol- 
lowing are some of the reasons: 

1. Every package sold through syndicate stores 
has a double function. 

a. Not only is it a conveyor of good but it acts 
b. As a display card. 

2. The great majority of packages are small. 

3. Sales girls to a great extent are actually service 
girls to wrap packages and deliver change. The 
syndicate store package, alone, should be prepared 
to do the whole selling job. 

1. Price is fixed and the syndicate store provides 
the same benefits for the small manufacturer as the 
larger. 

5. The majority of people shop in syndicate stores 
in a hurried manner. 

6. Syndicate store packages are seen at close eye 
range and a selling message boiled down to its essen- 
tial can be read conveniently in addition to the 
trade name. 

7. A single package of a brand is never displayed 
but groups of packages are collectively shown. 

8. Syndicate store packages are subject to a great 
deal of handling. People do a lot of “picking up.” 
in other words, “near-sighted” buying. 

It is not too much to assert that the majority of 
syndicate store packages might be made to yield 
from 25 per cent to 50 per cent more in actual re- 
turns if they were redesigned as syndicate store 
packages. 

It is the product, not its label or brand name or 
color scheme of card or carton, plus the method in 
which it is strongly relieved from the background 
that makes people look at it. The more the product 
is made the focal point of attention the greater will 
be the number of people who will buy. What con- 
sumers want from syndicate store packaging is facts 
about goods so they can buy to better purpose. 


Heliophile or Heliophobe 


Ir the skin reddens, blisters and burns but never 
tans the patient is a heliophobe. If the skin tans 
easily without blistering he is a heliophile-—Dr. 
Charles F. Pabst. 


*Abstract from address at Packaging Round Table, 
New York, N. Y 


The American Perfumer 





COSMETIC EXCISE 
TAXES PASSED ON 
IN CANADA 


THe increased excise tax on toilet goods was the 
chief subject of discussion at the recent meeting of 
the Toilet Goods Manufacturers Assn. of Canada, 
held at the Seigniory Club, Montebello, Quebec. 
It was the consensus of opinion that the increase 
should be passed on instead of being absorbed by 
the manufacturers. 

\ committee on public relations was formed to 
devise ways and means of destroying the impression 
that toilet goods manufacturers make excessive 
profits on the sale of their goods. 

Reports were made by President J. G. Stenhouse, 
J. R. Dawkins, J. Harmon Andrews, H. S. Garlick, 
\. E. Laverty, T. Haugland, R. Carr, R. F. Merk- 
ley, J. R. Kennedy. 

Officers elected follow: President, J. R. Dawkins; 
First Vice President, J. Harmon Andrews: Second 
Vice President, H. S. Garlick; Treasurer. Stanley 
Beardmore; Secretary, George Cliff; Executive Sec- 
retary, A. E. Laverty; and Members of the Execu- 
tive Board: R. F. Merkley, Robert Minty, J. Martin 
Shaw, R. Martineau, Fred Crowhurst, Harold Hol- 
linrake, John A. Huston, H. T. Roden and C. G. 
Kertland. 

The accompany ing photographs were snapped by 
Eugene C. Barton who manages the interests of 
Compagnie Parento in Canada. 


1. Golf as well as business sessions accounted for 
delegates’ time. One foursome included W. T. 
Singer, Jack Housley, W. L. Linton, Russ Tolchard 


2. H. A. Hollinrake of Helena Rubinstein, C. M. 
Wiegand of Avon Products and Dick Roe of Gor- 
don & Gordon observe the drive of one member 
of the feminine contingent at the convention 


3. More golfers—Chas. W. Stephens, Jim Pattison 


4. Husbands and wives enjoy the sunshine: Mrs. 
E. L. Houston, T. C. James of Max Factor, Mr. 
Houston of Helfrich Laboratories and Mrs. James 


5. Miss Janet MacRae and Mrs. Mary Carr 


Rowden who are associated with Belcano Co. 


6. A pause for refreshments: The men in the pic- 
ture are Chas. Welch, Fred Whealy, Peter Powell 
of Yardley, A. E. Laverty, executive secretary of 
the association. The ladies’ names were omitted 


7. Al fresco meals, popular with conventioneers, 
drew this Harper Method Co. foursome: Captain 
and Mrs. McBain, Earl Freese and his son, Bobby 


8. Others lunching outdoors were Mr. and Mrs. 
C. M. Wiegand and Mr. cnd Mrs. Alex Donaldson 
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Comment on interesting new chem- 
ical developments and their appli- 


cation in the creation and manu- 


facture of toilet preparations 


by MAISON peENAVARRE 


Milky Permanent Wave Solution— 
The production of thick, milky per- 
manent wave solutions, sometimes 
called liquid creams, has been a prob- 
lem difficult to solve for many makers 
of permanent waving preparations. 
\ new solid emulsifier is now being 
made that produces these thick emul- 
sions when used in concentration of 
© per cent of the total. An emulsion 
of the emulsifier and a small portion 
of water is first made; the permanent 
waving solution is then added in eight 
An alternate method 


may be used during which an emul- 


equal portions. 


sion is made as just described, to 
which is added a double strength 
waving solution and the resulting 
product diluted to 100 per cent. 


Zine Oxide—A former importer of 
“French Process” zinc oxide is now 
producing the material in this coun- 
try. The American-made oxide is of 
high quality and suitable for use in 


cosmetic powders. 


Hand Cleaners— In a series of ex- 
periments performed during the de- 
velopment of hand washing powders. 
it was discovered that soap powder 
is still by far the best, cheapest and 
most effective detergent that can be 
used. This result is based on the 


average person’s interpretation of 


foaming as an indicator of deter- 
gency. Soap substitutes do not seem 
to foam nearly as well for the purpose 
itself. Soap may be 


as does soap 
mixed with various alkaline fillers 
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such as borax. alkali carbonates. al- 
kali phosphates-py rophosphates-tetra- 
A suitable 
product requires about 25 per cent 


phosphates and so forth. 


of soap powder to produce the de- 
sired lathering properties. 


Tubes—The tin situation is going to 
force the wider adoption of tin coated 
lead tubes. Keeping in mind the sec- 
tion of the Food, Drug & Cosmetic 
Act that relates to the use of con- 
tainers made of poisonous materials. 
it is interesting to know that in tests 
made by the writer, shaving cream 
used from tin coated lead tubes con- 
tained three parts lead per million. 
while toothpaste contained thirteen 
and a half parts lead per million. The 
tests duplicated actual use as closely 
However. further large 
scale tests of this type would be help- 
ful in establishing the safety of tin 


as possible. 


coated lead tubes in cosmetics. 


Reducing Sun Heat—Heat from the 
sun coming through window glass 
during the summer months will in- 
crease the inside room temperature 
quite a number of degrees. To elimi- 
nate this heat—for the most part 

and yet get the light, may be accom- 
plished in two ways. A type of glass 
that transmits less than 45 per cent 
of the sun heat, less than 28 per cent 
of the solar infra-red and no ultra- 
violet can be used. Another thing 
that may be done was observed in 
one of the midwestern factories. Spe- 


cial screens, made of flat wire rathe 


than round wire and set at an angle 
to reflect heat rays, may be used in 
place of ordinary screens. These are 
said to cut the heat rays in a big 
way. Either method is comparatively 
inexpensive and quite effective. If 
your place is air-conditioned, costs 
can be reduced for such conditioning. 
If you don’t have air-conditioning. 
using one or both of the above ideas 
will make the place feel like it is 
conditioned. Employe comfort is re- 
flected in greater labor efficiency. 


My First Book—I am glad to an- 
nounce that my book, The Chemistry 
and Manufacture of Cosmetics, is 
finally off the press. A lot of you 
knew it was “in the works” and you 
have been kind enough to await its 
publication. (Perhaps you have even 
wondered if it was ever going to see 
print.) Anyway. it is now ready. 
And I hope that it comes up to your 
expectations. 

The business of writing and seeing 
a book through to its publication is 
a lot of work. You get so tired of 
reading and re-reading proof that 
eventually you read right through 
mistakes. You even allow some bad 
grammar to get by. But I hope that 
all of you readers who buy my book 
will be kind enough to point out er- 
rors or omissions. If a second edi- 
tion is ever printed, your comments 
will help to make it more perfect 
than the first edition. 


Substitutes Service— It is not too 
early to begin working on substitutes 
for triethanolamine and the glycol 
ether used to replace glycerine. The 
first is dependent on the production 
of ammonia and on one of the prod- 
ucts of gasoline cracking, while the 
latter is based on gasoline cracking 
by products only. A disturbance in 
the balance of either original mate- 
rial will be manifested in shortages 
of triethanolamine and glycol ether. 
Insofar as cosmetics are concerned, 
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both ca be replaced. It is impossible 


to suggest such substitutes for gen- 

eral use. but interested persons may 

obtain them by writing to THE AMER- Q U c ST | O 

ICAN PERFUMER, describing their spe- N S & A N SW E R S 
cific need. Address correspondence 

to the attention of the writer. 355. Perfect Toothpaste magnesium carbonate. Other than 


R ie ae: ail Q: The following toothpaste that it seems all right. Your color 

Heat Fag CCESS to ar san formula produces a product with problem had best be taken up 

tablets handy at drinking fountains cnremnliin climeatiaiatns. Gaal with your supplier of color. The 

if you want to ee — fag ae dition of magnesium carbonate designation on your color lake is 
ig To . ieee oe the paste lost its pliability. (The meaningless. Get a washed lake 

= : a . a oer 7 jormula follows.) Soap was left a = aan nr a 

your workers feeling at full-speed. ~ because snare small additions — Ree - z gh ee tn 
liquefied the paste. The soap sup- name of a supplier of a large 

inte OF evarse plier cannot account for this. I group of pure earth colors that 

é every manufacturer is suffering more need a perfect paste that will not give you an array of shades. Also, 
i or less from disruption—even. short- separate and will thank you for Ae should ag mer powder 
f age—of regular deliveries of raw ma- ony assistance you can give me through a finer ease at least 
terials, but he at least has compara- in this problem. R. C., Me. a 200 mesh. In addition, buy 


tively no problem to sell what he your colors extended in tale, say 


: ‘L requires ¢ 10, acilitate dispersi i 
sales — Ver. Bet come the end of \: Your product requires an 1:10. to facilitate dispersion in 





the war, you will have plenty of rav excipient and binder. Glycerite your white powder base. 
Ts ar. c i 


materials to choose from but fewer of starch, a glycerite of one 
buyers of finished goods. of the mucilaginous substances 357. Odor in Bath Salts 
lt is important therefore that manu me tragacanth, karaya, pectin Q: We are sending you a sam- 
facturers do their research work or sodium alginate, will have to : al 
NOW. so they may be ready with be used to obtain the mass you 
: : require. Such glycerite can re- 


ple of bath salts perfumed with 
gardenia. Can you tell us what is 
wrong? (Formula follows.) We 
have a strong chemical odor that 


is undesirable. A. M., Idaho. 


“new discoveries” as an aid to stimu- 


lating a very dead business. If the place a like amount of water or 


small manufacturer wants to get to perhaps even more. You may 


be as large as the “big boy,” then he even try using methyl cellulose in 


place of the gummy materials. \: Apparently your perfume 
has been decomposed. Check 


with your aromatics supplier and 


must learn to operate as the big boy | , 
operates. And in this industry, the se the high viscosity ether in 


hig boys can take some lessons from this — In addition, ro prod- 


uct should contain 5 per cent or ask him if the compound is stable 


for use in bath salts. The “salts” 


even bigger boys in the drug and 


. yre . SO; S¢ cof —— 
chemical game, who are past masters more of soap to satisfy current 


at making “new discoveries.” It is tastes for dentifrice since most are alkaline and many perfumes 
difficult to think ahead, and straight. people prefer a foaming tooth- are destroyed in such composi- 
when you have pressing problems be- paste. You can replace soap tion, particularly when made as 


fore you. problems in business ad- with a wetting agent such as those you make your salts. 


ministration. materials and man described in earlier issues of 
, . Jesiderata appearing in THE 
vower. At the same time we all know De: — ae * 2= . 
} é : AMERICAN PERFUMER. So: 358. Hair Straightener 
that only the strong will come through _— - — oop oe 0:8 . ] 

: : sin oo <email : We are trying or e 
the tight times ahead. So why not be — ubstitute causes the past : epee ees 
one of the strong ones? It’s just as to thin out as all “old timers” in hair straightener at a cost of six 

‘ £ S: s < fe , . * epne eo : > 
sue ae testes tole tabbed dentifrice manufacture know. It or seven cents a pound. All the 
ae 7 < Cc e = > 
behaves like a dispersing agent materials we have used increase 
Liquid Cosmetic Waxes—Not only in the presence of pigments. our cost and do not give us a 
liquid but all other types and kinds good product. Can you offer us 
of waxes are described in detail in the some help? S. M., Del. 


: : - a 356. Face Powder Colors 
Wax Bulletin, available from Tue 


AMERICAN PERFUMER upon request ; Q: Since using the new certi- A: rane yom tried a 
by subscribers. The bulletin consists fied colors we are having trouble oo reg ape a - 
of sixty-odd pages. Products such as with bleeding in seven shades of sh _ a \W it ay 
lanolin, spermaceti, carnauba wax, our face powder. The formula ee ee ee 
ceresin, ozokerite. microcrystalline and method of manufacture are high melting pean and when 
waxes, liquid waxes, petrolatum, enclosed. We look for your early annie nie petrolatum _ Z ony 
parafline, beeswax, synthetic waxes suggestions. H. W.. Mo. = ae ee 
and a host of rare waxes are all de- ; There Is also special petrolatum 
bE with slvveled and chanten! . A: Your formula contains a of such high melting point that 
bit too much zine stearate and you may find it useful. 


properties. Uses for a number of 
waxes are included together with 
source of supply. 
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EREVLON PRODUCTS 


! . 
pockets 


2 S.P.F. OF AMERICA, INC.: Suzy's new Eau de 


Parfum, scented with Ecarlate, makes its debut. 


Red and white dominate the colors in the packaging. 


3 FRANCES DENNEY: Satiny Poudre repack- 


aged in an aqua box with gold and fuschia trim 


and an aqua satin bow, to match the firm's line. 


# MILLERAND: A miniature radio, complete with 
gold dial, houses three tiny bottles of perfume. The 


ase come in various colors, also tne ciosures. 


® HENRIETTE, INC.: Fans in colors and pat 
terns play a prominent role in this firm's new com- 


pacts. This one is blue enamel with gold tracery. 


10 MEM, INC.: Chun 
ires dominate th new mens 


Wood boxes or wood-grained paper ones are used. 


BR HELENA RUBINSTEIN: Town and Country 
Weekender, an all purpose kit holding eight prep- 


rations, is offered in black, brown or burgundy. 


§2 HENRI BENDEL: Checkmate Eau de Sachet in 
an atomizer presentation is introduced. A brown 


and gold label is used, and a brown and ivory cap. 
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%* BO-KAY PERFUME CO.: Honeysuckle cologne 
appears in a swirled bottle with green cap. Green 


and brown with white are used for the recessed label. 


@ THE THEON CO.: Scent O Lite cologne comes 
in a candle-shaped bottle set in a hand-made com- 


position and lacquered flower. Six odors are offered. 


7 DOROTHY GRAY: Nut Brown Red harmonized 
make-up is presented in a nutshell, which contains 


a lipstick, nail polish, dry rouge and face powder. 


% FABERGE’: Aphrodisia for Men is dressed up in 
white tie and tails’, i.e., the tops and coasters 


now are black calf, saddle stitched in white linen. 


3B BARBARA GOULD: Cream Pompon, a new 
cleansing cream for young skins, is semi-liquid in 
consistency. It comes in the familiar jar in two sizes. 
84 FERD. MULHENS, INC.: The new 4711 Ice eau 
de cologne is offered in a frosty bottle, with the 


popular trade-mark, encased in a transparent cover. 


1S ELIZABETH ARDEN: A pair of ribbon tied pink 
socks is included in Foot Kit which contains men- 


tholated foot cream, lotion, shaker can of powder. 


1G PARFUMS CORDAY: A flacon of Jet perfume 
and one of matching eau de toilette is packaged 


with an atomizer in a white satin box with hinged top. 
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Lanolin Lotion: Joining the other 
lanolin products introduced this past 
year, Botany Lanolin Lotion is added 
by Botany Products. It is suggested 


as a body lotion instead of being 


featured for the hands. The advan- 
tages of the new product are said to 
be found in the base of lanolin which 
resembles the body’s skin oils and 
has healing properties as well. In 
addition, the lotion is quickly ab- 
sorbed by the skin. It comes in a 
bottle, the 


flower-sprinkled — white 


closure also being white. 


Waid: For tired feet, Bellin’s Won- 
derstoen Co., Inc.. now makes avail- 
able its Waid bubbling foot bath. 
Waid is said to be made with men- 
thol and has deodorant and astrin- 
Ten individual baths 
are packed together. 


gent properties. 


Filmofoam and Lip Pencil Brush: 
l'wo new items from Elizabeth Arden 
are Filmofoam, transparent soap 
wafers, and Lip Pencil Brush. 
Filmofoam appears to be pale pink 
blue paper but when water is add- 


ed the paper dissolves and soap lath- 
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FOUNTAIN CUTICLE STICK 


er is produced by rubbing the wafer 


between the palms of the hands. 


Filmofoam, said to be soapless, is a 


bland cleansing film which leaves 


the hands soft and fragrant. The 
pale pink case contains 25 of the lit- 
tle dises which will be popular with 
travelers. 

Lip Pencil Brush comes in a gold 
colored case, the top of the case be- 
ing attached by a chain. A feature 
of this lipstick brush is the slide by 
which the brush may be shoved back 
into the case after it has been used. 
Pine Mist: Pine Mist is a new gift 
package of bath salts offered in a 
green sacking tied with raflia and 
pine cones by The Pine Shop. The 
contents which appear as white salts 


With the 


exception of the seam stitching, all 


tint the bath water green. 
design on the bag is handwork. 


Fountain Cuticle Stick: Sofna’s 
fountain cuticle stick which holds 
liquid for softening the cuticle is now 
available in the 
use, the stick held vertically and 
the tip is pressed at the base of the 


variety stores. In 


wait 
enamel 
tor coat 


SEAL-FAST 


SEAL-FAST 


nail, thus releasing one drop of the 
After pushing back the cuti- 
cle, the tip of the stick may be used 


liquid. 


lo trim away the dissolved cuticle. 
It is also suggested that the liquid 
may be used as a bleach under the 
nails, in place of whitening. Because 
the stick is made of transparent ma- 
terial, it is possible to watch the sup- 
ply of liquid. A small bottle of Sofna 
cuticle liquid which will fill the stick 
twice is being merchandised with it. 


Seal-Fast; A clear liquid which is 
applied over nail enamel as a top 
coat to protect the nails and aid pol- 
ish in wearing longer is announced 
by Revlon Products Corp.., which 
calls the product Seal-Fast. 
to cut drying time of nail polish in 
half. Seal-Fast is colorless, therefore 
does not change the shade of the nail 
enamel. It is packaged in the famil- 
iar Revlon bottle. 


It is said 
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VARIOUS SOLVENTS FOR FLAVORS 





Higher taxes for ethyl alcohol. the ideal solvent, 


indicate the use of other substitutes as a vehicle. 


Points to consider about each for various purposes 


by H. STANLEY REDGROVE, B.Sc, 


IN a contribution on “How to Make Flavoring Es- 
sences” contributed to THE AMERICAN PERFUMER 
for July, 1940, I described diluted ethyl alcohol as 
the ideal menstruum for dissolving essential oils, 
whereby these oils inconveniently concentrated for 
flavoring use can be converted into easily employed 
flavoring essences. 

The use of other solvents has been proposed and. 
for certain specified purposes, ethyl alcohol possesses 
a drawback, though generally speaking it does re- 
main the ideal solvent. 

In the United States, | understand that a distinc- 
tion is drawn between “flavoring extracts” and 
“flavors”. The former, in order to comply with the 
requirements of the Department of Agriculture. 
must be made with ethyl alcohol of the required 
strength. If not so made, they must be described as 
“flavors”. 

The present contribution, therefore, is primarily 
concerned with “flavors” as distinguished from 
“flavoring extracts”. 

However, there is one exception as concerns per- 
mitted solvents. Glycerine is permitted as a con- 
stituent of vanilla extract, but whether its addition 
is advantageous to the manufacturer is a moot 
question. 

Kessler (Practical Flavoring Extract Maker, sec- 
ond edition, New York, 1927) writes: “The use of 
glycerine in vanilla was based on the theory that 
glycerine, being a non-volatile or fixed body at 
ordinary oven temperatures and a solvent of vanil- 
lin, would tend to act as a binder during baking 
operations, preventing baking out. Various prac- 
tical tests have failed to substantiate the theory 





F.A.C., Author of “Spices and Condiments,” etc. 


which is in itself fallacious. Although glycerine in 
an unmixed state is not volatile, mixtures of water 
and glycerine can be evaporated to complete dry- 
ness at oven temperature. 


USE OF GLYCERINE 


“Use of glycerine in the extraction menstruum 
tends to produce a darker color in the vanilla and 
gives a heavier body. It does not aid in the reduc- 
tion of the alcohol content nor serve to enhance the 
flavor. In view of its increasing price and the doubt- 
ful advantage offered, its use would seem to be un- 
economical.” 

Certain solvents. | understand, are expressly for- 
bidden for use in the U.S.A. These comprise ace- 
tone, iso-propyl alcohol, and mineral oil. /so-propy! 
alcohol is more toxic than ethyl alcohol and its 
aroma is objectionable. These statements apply even 
more forcibly to acetone. It is a little difficult. how- 
ever, to understand why objection should be taken 
to the use of mineral oil which, if of pharmacopeial 
grade of purity, is innocuous. On the other hand, 
the solubilities in liquid paraffin of certain mate- 
rials used in the preparation of flavoring essences 
are not so good as might be desired. Vanillin, for 
example, is almost insoluble in this medium. 

Various glycols have also been proposed for use; 
but it has been pretty well established that ethylene- 
glycol and diethylene-glycol are poisonous. Hence 
they should most definitely not be used. 1,2-Propy- 
lene-glycol appears to be innocuous but otherwise 
would seem to possess no special advantages recom- 
mending its employment. 

The only real drawback possessed by ethyl alco- 
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hol resides in its high volatility, and this arises in 
connection with the use of flavoring essences incor- 
porated in articles of food which have to be sub- 
jected to high temperatures. Boiled candies consti- 
tute a case in point, and it is doubtful whether alco- 
holic flavoring essences are the best type to use 
for seasoning fish pastes, meat pastes, meat pies. 
sausages, etc. 

For use in connection with these. flavoring es- 
sences, made by the aid of a bland, and so far as 
possible tasteless, edible vegetable oil may be recom- 
mended. Peanut oil is good for the purpose though 
it is desirable that this should be “winter processed,” 
that is to say there should be removed from it the 
bulk of its solid stearine by freezing, in order that 
solidification should not take place in the cold. 


CONCENTRATION OF ESSENCES 

The concentration of these essences is important. 
Naturally, it is undesirable that they should be too 
dilute. On the other hand, if too concentrated they 
may become difficult to handle unless users are 
given instructions how properly to dilute by the 
addition of more oil. It has to be borne in mind 
that the quantity of the essence required to be added 
to a single batch of the food product should not be 
less than one fluid ounce. Otherwise, exact measure- 
ment becomes difficult and uniformity of flavor 
may not be maintained. 

I recently had to examine a couple of flavoring 
essences marketed in Great Britain for use in the 
confectionery trade in which the solvent used was 
mainly water. Naturally, they were very weak and 
of definitely low-grade quality. In the manufacture 
of fruit flavors especially, however, it is worthwhile 
remembering that very dilute alcohol, indeed, suf- 
fices to hold in solution adequate amounts of the 
flavoring materials if these are synthetic in origin 
or are essential oils specially treated for the pur- 
pose. This fact arises partly on account of the im- 


mense flavoring strength of the synthetics used for 
the production of artificial fruit flavors. 

Of the various constituents of essential oils, hydro- 
carbons belonging to either the terpene (CoHj,) 
series or the sesquiterpene (C,;H»24) series are char- 
acterized by very low solubilities in diluted alco- 
hol. If these constituents are removed by appro- 
priate processes, resulting in the production of ter- 
peneless oils and terpeneless and sesquiterpeneless 
(“tsf") oils, solubility in dilute alcohol is greater. 

It is untrue to say that this results merely in a 
concentration of aroma in proportion as the bulk of 
the oil is reduced. There is a definite change in 
aroma since the terpenes and sesquiterpenes are 
themselves aromatic. But the change is not, in gen- 
eral, very pronounced since, as aromatics, the ter- 
penes and sesquiterpenes are much inferior to the 
oxygenated constituents of the oils. Moreover, as 
the terpenes and sesquilerpenes are completely in- 
digestible, it is probable that flavors made from oils 
deprived of these constituents are more wholesome. 


TERPENELESS LEMON OIL 

Consider, for example, the case of lemon oil. A 
good terpeneless grade should dissolve completely 
in 200 to 250 volumes of 50 per cent alcohol and 
contain from 40 to 50 per cent of citral. The Food 
and Drug Administration requires terpeneless ex- 
tract of orange to contain not less than 0.2 per cent 
of citral derived from oil of lemon. Hence, using 
terpeneless oil of lemon, this extract can be made 
with alcohol diluted to 50 per cent strength or very 
little above this according to the quality of the oil. 

The position becomes even simpler with tsf. oil. 
This may contain 60 per cent or more of citral and 
should be soluble in about 100 volumes or 50 per 
cent alcohol. Hence an extract containing the stipu- 
lated percentage of citral can be prepared by means 
of alcohol even weaker than 50 per cent. 

Kessler (op. cit., p. 51) gives a formula for a 





Although sun drying is preferred for vanilla beans green, 
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sometimes moisture conditions necessitate their being oven-cured 
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terpeneless lemon extract made with alcohol diluted 
to 47 per cent strength. Evidently, tsf. lemon oil is 
meant, as the citral content of the oil used is stated 
to be 66 per cent. 

Naturally, it is highly important for the flavoring 
extract maker to be acquainted with the exact citral 
content of the oil he is using, otherwise regulations 
may be contravened. 

Numerous other terpeneless and tsf. oils are avail- 
able in commerce and are well deserving of the 
attention of flavoring essence manufacturers. Es- 
sences based on these are specially liked by manu- 
facturers of non-alcoholic beverages since their use 
does not give rise to cloudiness. For this reason 
they are commonly known, in Great Britain at any 


rate. as “soluble flavoring essences.” 


Answers by Dr. J. W. Sale 
10. Citric Acid in Raspberry Syrup 


Q. What is the proper form of labeling a product 
consisting of heavy sugar syrup flavored with a 
pure raspberry extract with citric acid added? Is 
the situation changed if there is some actual juice 
as well as extracted flavor present? 


\. The name in both instances could be “Raspberry 
Mlavored Syrup” or “Syrup Raspberry Flavor” 
followed by appropriate statements of ingredients. 


ll. Monochloracetic Acid 


Q. In as definite terms as possible, what is the 
administration’s attitude toward the use in food 
products of the so-called “stabilizers,” “inhibitors,” 
etc.—products which are understood to be pre- 
pared with monochloracetic acid? 


\. We have consistently advised inquirers that in 
no case have we sanctioned the use of mono- 
chloracetic acid as a preservative. The Food and 
Drug Administration has conducted some re- 
searches which indicate a rather high acute toxicity 
hut we are withholding final decision on the use of 
this substance until the results of the several 
other laboratory investigations now under way 
have been completed and studied. In the mean- 
lime we can only state that manufacturers of food 
products who contemplate using monochloracetic 
acid as a preservative must do so on their own 
responsibility. Unless or until its complete safety 
is established as a food ingredient, we can only 
counsel the adoption of a conservative course, that 
is, to refrain from using it as a food preservative. 


12. Salts of Propionic Acid 


Q. What is the attitude of the administration to- 
ward the use in food products of the salts of 
propionic acid? It is understood that their use 
prevents molding of bread and dairy products. 
What labeling should be used? 


\. Harmless salts of propionic acid may be added 
to food if their use does not result in concealing 
damage or inferiority. The name of the preserva- 
tive and the fact that the ingredient is a chemical 
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preservative should be stated in the labeling of 
such food. 


13. Envelope Type of Package 

Q. Does an envelope type of package containing 
a small amount of powdered material constitute a 
deceptive container? 


\. Generally speaking, the answer to this ques- 
tion is in the affirmative. Obviously, a consumer 
who is accustomed to purchase an envelope type 
of package containing say three teaspoonsful of 
food will likely be fooled when she buys the same 
size package of another brand containing only 
one teaspoonful. There is likely also to be an 
element of unfair trade competition involved. Each 


package of this type is considered on its own merits. 


14. Commercial Vanillin 


Q. Why say synthetic vanillin when there is no 
natural commercial vanillin? 


\. Section 403 (k) of the Act requires that food 
containing any artificial flavoring shall be labeled 
to indicate that fact. Commercial vanillin is an 
artificial flavoring and the labeling of food con- 
taining it should state that fact. 


15. Listing Glycerine 


Q. Inasmuch as glycerine can be and is made by 
Jermentation, would it have to be labeled “arti- 
ficial” or “synthetic” ? 


\. Glycerine may be listed on the labels of foods 
merely as glycerine without further qualification. 


Pending Excise Taxes 


THE essential features contained in the Revised 
Revenue Act in which flavor makers are primarily 
interested is the increase in tax on alcohol for non- 
beverage purposes, the increase in tax on wines, the 
inclusion of a tax on soft drinks and an added re- 
tail sales tax on cosmetics. 


DISTILLED SPIRITS TAXES 

Title V—Excise Taxes, Part III, Distilled Spir- 
its, Sec. 533. (a) Rate on Distilled Spirits and 
Brandy.—Sec. 2800 (a) (1) of the Internal Rev- 
enue Code is amended by striking out “at the rate 
of $2.25 (and on brandy at the rate of $2.00)” 
and by inserting in lieu thereof “at the rate of $4.00 
(and on brandy at the rate of $3.75).” 

(b) Rate on Imported Perfumes Containing Al- 
cohol.—Sec. 2800 (a) (3) of the Internal Revenue 
Code is amended by striking out “$2.25” and in- 
serting in lieu thereof “$4.00.” 

(c) Drawback on Distilled Spirits—The third 
paragraph of Sec. 2887 of the Internal Revenue 
Code is amended by striking out “but shall not ex- 
ceed a rate of $3.00 (or, in the case of brandy, 
$2.75)” and inserting in lieu thereof “but shall not 
exceed a rate of $4.00 (or, in the case of brandy, 
$3.75) .” 

(d) Floor Stocks Tax.—Sec. 2800 of the In- 
ternal Revenue Code is amended by inserting at the 
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end thereof a new subsection reading as follows: 

“(i) Floor Stocks Tax— 

“(1) Upon all distilled spirits upon which the 
internal-revenue tax imposed by law has been paid, 
and which on the effective date of Part III of Title 
V of the Revenue Act of 1941 are held and in- 
tended for sale or for use in the manufacture or 
production of any article intended for sale, there 
shall be levied, assessed, collected, and paid a floor 
stocks tax of $1.00 on each proof-gallon, and a pro- 
portionate tax at a like rate on all fractional parts 
of such proof-gallon. 

(2) Every person required by this subsection 
to pay any floor stocks tax shall, on or before the 
first day of the third month beginning after such 
effective date, under such regulations as the Com- 
missioner, with the approval of the Secretary, shall 
prescribe, make a return and pay such tax. Pay- 
ment of the tax shown to be due may be extended 
to a date not later than the first day of the tenth 
month beginning after such effective date, upon 
the filing of a bond for payment thereof in such 
form and amount and with such surety or sureties 
as the Commissioner, with the approval of the Sec- 
retary, may prescribe. 

“(3) All provisions of law, including penalties, 
applicable in respect of internal-revenue taxes on 
distilled spirits shall, insofar as applicable and not 
inconsistent with this subsection, be applicable in 
respect of the floor stocks tax imposed hereunder. 
For the purposes of this subsection the term ‘dis- 
tilled spirits’ shall include products produced in 
such manner that the person producing them is a 
rectifier within the meaning of section 3254 (¢). 


SOFT DRINK TAXES 

Title V—New Excise Taxes, Part V, Soft Drinks. 
Sec. 551. Subchapter A of Chapter 29 of the In- 
ternal Revenue Code is amended by inserting after 
Sec. 3401 the following new section: 

“Sec. 3402. Tax on Soft Drinks. 

“(a) Definitions—As used in this section 

“(1) The term ‘soft drinks’ means carbonated 
beverages of the kind commonly known as soft 
drinks, carbonated liquids of the kind commonly 
known or commonly used as mixers, sparkling 
waters, and carbonated natural or artificial mineral 
waters if such mineral waters contain not more 
than 60 grains of minerals (dried at the tempera- 
ture of boiling water) per U. S. gallon. As used 
in this paragraph the term ‘carbonated’ includes 
both natural and artificial carbonation. 

“(2) The term ‘bottler’ means any person who 
places soft drinks in bottles. 

“(3) The term ‘bottle’ means any bottle. can, 
keg, or similar closed container. 

“(b) Bottled Soft Drinks 

“(1) Imposition of Tax—There shall be im- 
posed on soft drinks in bottles sold by the bottler 
or importer, a tax at the following rates: 

“(a) If the bottle contains not more than 33 
fluid ounces: ‘If bottled or imported to retail at not 
more than 10 cents per bottle, 1/6 cent per bottle.” 
‘If bottled or imported to retail at more than 10 
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cents and not more than 20 cents per bottle, 1/3 
cent per bottle.’ ‘If bottled or imported to retail at 
more than 20 cents per bottle, 1 cent per bottle. 

“(b) If the bottle contains more than 33 fluid 
ounces, 6 per centum of the price for which so sold. 

(2) Retail Prices—Whenever in paragraph (1) 
reference is made to soft drinks bottled or imported 
to retail at not more than a certain price per bottle. 
then in determining the tax to be paid regard shall 
be had to the ordinary retail price of a single bottle 
in its principal market. 


TAX ON FOUNTAIN SYRUPS 

“(c) Finished or Fountain Syrups- 

(1) Imposition of Tax—There shall be imposed 
upon finished or fountain syrups, of the kind used 
in manufacturing, compounding or mixing soft 
drinks, sold or used by the manufacturer, producer. 
or importer, a tax of 6 cents per gallon. 

“(2) Exempt Sales—No tax shall be imposed 
upon this subsection with respect to the sale of 
such syrups where it is established to the satisfac- 
tion of the Commissioner that such syrups are sold 
(a) to a bottler for use in the preparation of bot- 
tled soft drinks, or (b) to a person, who does not 
engage in the preparation of soft drinks, for con- 
sumption by him in some use other than the prepa- 
ration of soft drinks. 

*(3) Exempt Uses—No tax shall be imposed 
under this subsection with respect to 

“(a) The use of such syrups by the manufac- 
turer, producer, or importer in the preparation of 
bottled soft drinks; or 

“(b) The consumption of such syrups by the 
manufacturer, producer, or importer, who is not 
engaged in the preparation of soft drinks, in some 
use other than the preparation of soft drinks. 

“(d) Carbonic Acid Gas- 

“(1) Imposition of Tax—There shall be im- 
posed upon carbonic acid gas in gaseous, liquid. 
or solid form, suitable for use in the preparation 
of soft drinks, sold by the manufacturer, producer. 
or importer, or by a dealer in such gas, to any 
person who sells soft drinks otherwise than in bot- 
tles, a tax of 4 cents per pound. 

“(2) Exempt Sales—No tax shall be imposed 
under this subsection with respect to the sale of 
carbonic acid gas where it is established to the 
satisfaction of the Commissioner that 

“(a) Such gas is sold for use by the vendee in 
the preparation of bottled soft drinks, or for con- 
sumption by him in some use other than the prepa- 
ration of soft drinks; or 

“(b) Such gas is sold for resale by the vendee 


in the course of his regular business as a dealer in 


carbonic acid gas, if such gas is in due course so 
resold. 

“(e) Inapplicability of Provisions—The _provi- 
sions of Sec. 3442 (1) and (2). Sec. 3443 (a) (1). 
and Sec. 3444, shall not be applicable to the taxes 
imposed by this section. 

“(f) Effective Date—This section shall take ef- 
fect on the effective date of Part V of Title V of 
the Revenue Act of 1941.” 
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RANCIDITY OF FATS DURING STORAGE 


Proper methods to prevent loss of rancidity and oxidation 


and to eliminate wastage . . . Two phases of breakdown 


of fats and how both may be offset . . . Factors to consider 


Tue storage of natural oils and fats for use in soap 
manufacture must naturally be given increased 
attention in wartime so as to prevent all wastage 
due to rancidity. It is now generally agreed that 
deterioration of oleaginous matter during storage is 
due mainly to enzymatic action, a secondary cause 
being direct oxidation which may, however, be ac- 
celerated by the action of enzymes. Interpreting 
this statement in practical terms means that all seed 
fats, fruit flesh fats and the adipose tissue fats of 
animals must be stored under such conditions that 
the lipolytic enzymes are rendered inactive. 

It must be realized that these enzymes are very 
often present and the lipose content of some natural 
fats, particularly seed fats, is relatively high. T. P. 
Hilditch in his recent book “Chemical Constitution 
of Natural Fats” states that in “seeds lipose is al- 
ways present and is, indeed, doubtless essential to 
the production of the mature, nearly neutral glyce- 
rides in the ripening seed. Similarly fruit-flesh fats, 
such as palm or olive oil, may rapidly undergo 
partial hydrolysis unless all the non-fatty pulp is 
varefully removed or the material is heated with 
steam in order to destroy all enzymes.” Hilditch is 
of the opinion that the hydrolytic rancidity of ani- 
mal fats is mainly influenced by the growth of 
molds, such as Pencillium, Aspergillus, ete., as the 
free lipose content is very small. 


RANCIDITY IN MARINE ANIMAL OILS 


In the case of marine animal oils the rancidity is 
also promoted by lipose which may be supplied by 
intestinal bacteria. It should be borne in mind that 
both molds and certain types of bacteria provide 
enzymes, principally lipose, which are directly re- 
sponsible for the rancidity. 





by PAUL I. SMITH 


Moisture is the great ally of the effective enzyme 
and all authorities agree that seed fats particularly 
and indeed all others should be kept under dry con- 
ditions as far as possible. 


PREVENTING RANCIDITY DURING STORAGE 


Summing up, the following conclusions can be 
drawn which may be of direct interest to manu- 
facturers: 

1. If crude natural fats or fatty materials have to be 
stored without any filtration or treatment of any kind, 
great care must be taken to see that this is done under 
dry conditions. With all crude fats it is known that 
the lipolytic enzymes are present, and moisture is the 
one factor which is known to accelerate their action in 
promoting hydrolysis of the glycerides and the eventual 
deterioration of the free fatty acids. 

2. The oils and fats should be freed from tissue as 
soon as possible so as to remove the primary cause of 
rancidity. Proper filtering achieves this. 

3. The oil or fat should be heated with superheated 
steam to destroy lipose or, where this is not possible, 
the addition should be made of approved anti-oxidants 
or chemicals known to retard oxidation and poison 
enzymes which are a peculiar type of organic catalysis. 

4. Both qualitative and quantitative tests for rancid- 
ity should be undertaken by the works chemist to deter- 
mine the condition of the stored fats during storage. 


Apart from the action of enzymes, the secon- 
dary cause of rancidity, namely direct oxidation, is 
also of importance, particularly with some classes 
of oil such as highly refined fats or distilled fatty 
acids, as these are known to absorb oxygen from 
the air which causes the breakdown of unsaturated 
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glycerides, although in some cases saturated glyce- 
rides may be attacked by oxygen. In the latter case, 
Hilditch is of the opinion that it is due to a peroxi- 


dase present in certain molds, e.g., Pencillium glan- 
cum, present in the wood of the casks containing 
the fats. Practically all types of oxidative rancidity 
may be prevented by adding small amounts of “anti- 
oxygens” such as napthol to the refined fat or oil. 


TWO PHASES OF BREAKDOWN IN FATS 


In connection with the rancidity of the natural 
fats ‘the point must be stressed that the breakdown 
of fat “generally” takes place in phases and that 
whereas no great damage may be done by the first 
phase, the second phase means complete destruction 
of the fat and the formation of ketonic and other 
bodies which give the fat an undesirable odor. 
First Phase 
Hydrolysis of glycerides into free fatty acids and 
elycerol. 

Second Phase 
Oxidation of free fatty acids to form ketonic bodies. 

It will be noted that the word “generally” was 
inserted with reference to two phase rancidity. The 
obvious exception is, of course, the oxidation of 
insaturated fats by direct absorption of atmospheric 
oxygen which results in one phase rancidity by the 
labile peroxides produced. These deteriorate very 
rapidly into ketonic bodies. As pointed out previ- 
ously, this particular type of rancidity can be effec- 
tively prevented by the presence in the fat of a 
special chemical body able to retard oxidation by 
some unexplained catalytic action. 


OTHER FACTORS IN PREVENTING RANCIDITY 


Ability of the fat to resist oxidation also depends 
on other factors such as light, heat, ete. Ultra- 
violet light greatly accelerates the absorption of 
oxygen or rather oxygen attack on the vulnerable 
double bond. 

Control of rancidity depends primarily upon the 
immediate detection of rancidity changes by apply- 
ing the modern chemical tests and the prompt diag- 
nosis of two phase or one phase rancidity. Acting 
on this, further deterioration should be prevented. 

In the case of two phase rancidity, the enzymes 
responsible for the lipolytic hydrolysis could be 
destroyed by heat treatment or some kind of chem- 
ical action. Detection of peroxides and one phase 
rancidity should be followed by the immediate addi- 
tion to the oil of chemical bodies able to retard 
oxidation of unsaturated glycerides. 

In some cases, of course, both forms of rancidity 
are present and steps taken to retard one may be 
unavailable on the other. Hilditch points out meth- 
ods successful for oxidative rancidity may even 
accelerate enzymatic action. For instance, an excess 
of moisture is known to retard oxidation due to 
rancidity but it facilitates the action of lipose. These 
are exceptions which always must be considered. 

The method recommended of adding an approved 
chemical, e.g., hydroquinon or naphthol, may not 
prevent the development of two phase rancidity but 
it certainly will not accelerate such deterioration. 
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Before concluding this general review of rancid- 
ity, it is as well to point out that the induction 
period of all fats may be considerably increased by 
taking a few sensible precautions. Sterilization of 
all containers, such as vats and barrels, etc., to 
destroy the spores of all molds is recommended by 


experienced soapers. 


Notes and Comments 


Flake Soap Systems—It is being brought home 
to manufacturers with increasing force every year 
that waste can and, indeed, does cut into profits 
and that where new plant cuts down waste then it 
must be regarded as an investment. This truism is, 
probably, more appreciated by American than by 
British houses, although conservatism in industry 
in Great Britain is by no means as prevalent as 
many people think. An instance at hand where new 
plant is able to cut down waste and effect worth- 
while savings in operational costs and upkeep is 
afforded by the latest flake soap systems which re- 
ceive hot liquid soap from kettle or crutcher and 
deliver uniformly dried and equally thin flakes in 
one operation. Apart from any question of in- 
creased output, and these modern systems are able 
to turn out from 750 to 6000 lbs. per hour, there is 
absolute control of the type of flake produced. This 
ability to standardize production is of very great 
importance these days because it is being appre- 
ciated more and more that the physical condition 
of the flakes plays a vital part in the later process- 
ing. This statement does not in any way minimize 
the importance of the soap’s chemical properties. 
such as free alkali content, but it is an indication 
that even if the soap is perfection itself chemically 
and is in a poor physical condition, then the milled 
toilet soap produced from the flakes will definitely 
be inferior. Complete flake manufacturing systems 
also cut down waste soap usually produced from 
the chilling and drying processes. This soap, while 
it can be re-used. suffers from re-processing and, 
in any case, re-employment involves labor and ma- 
chinery charges. Another important advantage 
about the complete soap flake unit is that being 
compact in design and built on the latest and most 
improved lines it is a good deal easier to keep clean 
than the separate units. This means a reduction of 
further waste of time and labor and the lesser risk 
of soap forming in pockets in difficultly accessible 
parts of the machinery and becoming rancid. 


Portable Mixing Devices for Soap—The author 
has noticed an increasing number of portable mix- 
ing devices in use for the manufacture of liquid 
soap. oil soap, liquid scrub soap and all kinds of 
floor products, polishes, etc. The best of these de- 
pend for their efficiency on their double action. A 
slow rotation is set up plus a rapid bottom-to-top 
turnover which eliminates “dead spots” and ensures 
completely uniform suspension. With one of these 
modern mixers every tank, barrel or indeed any 
type of container, can become a potential mixing 
unit as the mixing device can be readily adjusted 
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to any angle. Models are available from 1 h.p. to 
10 h.p. and range in carrying capacity from 10 to 
7,900 gallons of thin fluid. Propellor speed usually 
varies from 1750 for the h.p. sizes up to 1 to 1150 
r.p.m. for more powerful sizes. The shafts and pro- 
pellors are usually fabricated of stainless steel or 
monel metal and are thus able to withstand the 
maximum corrosive effects of liquids in course of 
process. For liquid soaps there is no doubt that 
these portable mixers are ideal, especially for the 
small manufacturer who cannot afford to install ex- 
pensive machinery or whose production figures 
would not justify such expenditure. 


Refined Tall Oil from Pine Wood— Knowledge of 
new chemical products is absolutely imperative 
nowadays if the industrialist wishes to reduce manu- 
facturing charges and to introduce new economical 
lines to his customers. An example of this was 
brought to the writer’s attention some time ago. 
One firm, previously using expensive fatty acids for 
a textile preparation, was introduced to refined tall 
oil produced from pine wood by new chemical 
processes synthesizing fatty acids. Use of tall oils 
for textile oils, special soaps and textile prepara- 
tions proved remarkably successful and very eco- 
nomical. Result of this knowledge meant a cheaper 
product with a wider market appeal. Crude tall 
oil is, of course, used extensively in the manufacture 
of low priced soaps and soap products, also emul- 
sions, cutting oils and animal dips, etc. 


ALaboratory Manufacturing Plant—Smaller soap 
factories usually consider it an expensive luxury to 
have up-to-date laboratory manufacturing plant in- 
cluding a small kettle complete with heating coils 
and mixer, crutcher, mills, plodders and presses, 
etc. Yet all these pieces of equipment make pos- 
sible great opportunities for the manufacturer who 
is thus able to show customers what he can produce. 
New recipes can be tried out on a proper works 
scale and also improvements studied and attempted. 
Most modern laboratory works equipment is very 
adaptable and may be used for producing all man- 
ner of different products. Thus liquid soap blend- 
ers may be used with equal success for compound- 
ing cold cream. It is as well not to work to too 
small a scale, otherwise results may be somewhat 
misleading. Another factor of considerable impor- 
tance is that wherever possible stainless steel or 
monel metal plant should be used so that there is no 
risk of contaminating the soap or cosmetic prepara- 
tion with rancidity promoting metallic bodies. 


Centents of a Popular Hand Soap— A check-up 
on the users of hand soaps by one leading manu- 
facturer revealed some interesting facts. First of 
all, mechanics require a quick acting and searching 
product able to get grime and dirt out in the short- 
est possible time. Modifying this, all users con- 
demn brands which cause the skin to dry harsh and 
become scratched. They all like to use hand soaps 
which leave the skin smooth and lubricated. Col- 
ored and perfumed lines are popular, provided the 
color is not too heavy—pink is a favorite—and the 
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From the crutchers, soap stock is dropped into frames, mounted 
on wheels, each of 900 pounds, then stored for seasoning. 


perfume not too coarse. The use of merbane is not 
regarded too favorably, but apparently sassafrassy 
camphor oil or methyl salicylate is quite acceptable. 
It appears, therefore, that a commercially popular 
hand soap should contain a fairly high proportion 
of coarse abrasive, sand being the cheapest, which 
can, however, be diluted with fine sawdust. Some 
free red oil and glycerine should be present to leave 
the skin lubricated and soft. Any cheap soap color- 
ing agent may be used. 


Testing Colors in Soaps— Colored soap is a bit of 
a teaser—first of all to find the most suitable or 
most attractive color, secondly to find one which 
possesses good fastness to alkali and light. The 
latter qualification is most important. The only 
really certain way for the manufacturer to safe- 
guard himself is for him to insist on purchasing 
colors of the highest reputation and to test out 
batches of the colored soap by means of exposure 
tests. It is not always wise to rely solely upon 
quick decision tests by U.V. light, far better to sup- 
plement such results by sunlight exposures for 
varying lengths of time, say 2, 4, 6, 8, 10, 12, 14 
days. Exposed tablets should always be compared 
with non-exposed soap blanks. This is very neces- 
sary as it may be that chemical changes within the 
soap itself will cause a deterioration of color. Re- 
garding the coloring of liquid soaps and special 
soap emulsions, there is a strong case to be made 
out for oil soluble colors of the type generally used 
for oils, fats, waxes and polishes, etc. 


Soap Sculptors Get $2,200 


Mok than 100 Americans from all parts of the 
country successfully turned a worthwhile hobby 
into cash, as the winners of more than $2,200 in 
prizes in the seventeenth annual national soap sculp- 
ture contest were announced July 30. The prize- 
winning pieces, each carved from an ordinary cake 
of white soap, were exhibited at a special preview 
at the New York studio of the well-known sculptor, 
Paul Manship, a member of the Jury of Award 
which selected the prize winners from among thous- 
ands of entries by amateur sculptors of all ages. 
The National Soap Sculpture Committee, 80 East 
llth St., New York, N. Y., conducted the contest. 
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Soap Sales Increase 19 Per Cent 


Soap sales for six months ended June 30, 1941, 
exceeded any previous two successive quarters since 
January 1, 1935, by 19.3 per cent, according to 
tabulations based on reports of companies making 
about nine-tenths of all the soap made and sold in 
the United States, the Association of American 
Soap & Glycerine Producers, Inc., announces. 

And for every classification of soaps—except mis- 
cellaneous unclassified soaps—the second quarter 
of 1941 showed volume and dollars of sales larger 
than in the first quarter, which up to that time was, 
in total, the record high quarter of the 614 years 
since the association’s sales census began. 

For the half year ended June 30 the 79 reporting 
manufacturers showed sales of 1,713,709,100 
pounds of soaps other than liquid at a sales value 
of $169,172,430, and 1,550,065 gallons of liquid 
soaps at a sales value of $1,186,854. The total dollar 
sales were $170,359,284. 

lor 77 of these 79 manufacturers whose reports 
make accurate comparison possible, these dollars 
of sales for the half year were not only 19.3 per 
cent higher than the best previous two successive 
quarters in our 6'% years of figures—namely, the 
second and third quarters of 1939 when sales to- 
taled $142,532,305—but they were also 26.3 per 
cent higher than the first half of 1940 and 36.3 per 
cent higher than the second half of 1940. 

In the second quarter of 1941, and for soap sales 
other than liquid, 72 manufacturers, whose reports 
make comparison possible, sold 890,602,233 pounds 
for $90,085,272. In pounds, this was 38.1 per cent 
higher than the corresponding quarter of the pre- 
vious year, 8.7 per cent higher than the first quarter 
of 1941 which was the previous high quarter, and 
11.8 per cent higher than the average quarter of 
1935 through 1939. In dollars, the second quarter 
of 1941 was 38.7 per cent higher than the corre- 
sponding quarter of the previous year, 14.3 per cent 
higher than the first quarter of 1941, and 50.4 per 
cent higher than the average quarter. 

Similarly for liquid soaps, 43 manufacturers, 
whose reports make comparison possible, sold in 
the second quarter of 1941 a total of 695,827 gal- 
lons for $610,193. In gallons, this was 28.2 per 
cent higher than the corresponding quarter of the 
previous year, 28 per cent higher than the first 
quarter of 1941, and 61.6 per cent higher than the 
average quarter of 1935 through 1939. In dollars, 
the second quarter of 1941 was 29.6 per cent higher 
than the corresponding quarter of the previous 
year, 20.8 per cent higher than the first quarter of 
1941, and 53.1 per cent higher than the average. 





Bath Salts 
With the exception of preparations based on 


sodium chloride, or common salt, which has an in- 
vigorating effect, bath salts are primarily used be- 
cause they serve to soften the water, says Schimmel 
Briefs. 


An interesting study of the various bath salts has 










been made, showing their comparative influence on 
the hardness of the water at different temperatures. 
The results of the investigation proved sodium car- 
bonate to possess the greatest softening effect, both 
metaborate and borax proving less efficacious. Al- 
though tri-sodium phosphate showed itself prefer- 
able to sodium carbonate in a water-softening capac- 
ity, the latter possesses certain other advantages 
which account for its wide use in such preparations. 


TABULATION OF EXPERIMENTS 


Retained permanent hardness 


Retained temporary caused through: 
hardness caused Calcium Magnesium 
through calcium bi- chloride chloride 
carbonate at room Room 60° Room 60° 
temperature temp. Cent. temp. Cent. 
Sodium carbonate 1.75 1.5 1.25 20.0 15.5 


Sodium sesquicarbonate 5.25 4.75 3.50 20.0 20.0 
Tri-sodium phosphate 3.50 1.25 1.00 10.5 8.0 
Sodium thiosulfate 20.00 20.00 20.00 20.0 20.0 
Borax 6.00 20.00 20.00 20.0 20.0 
Sodium metaborate 3.25 20.00 18.00 20.0 17.0 


Ringworm 


THE best chemical preventive and therapeutic mea- 
sure for non-thickened ringworm includes the vola- 
tile antiseptics, as salol, menthol, camphor, and 
chlorthymol. If the skin is thickened, keratolytics, 
as salicylic acid, are prescribed by physicians.— 
Dr. Herman Goodman. 


Polishing Stainless Steel 


THE growing utilization of glycerine in electrolytic 
processes is evidenced by a recent report concern- 
ing its use in the electrolytic polishing of stainless 
steels. According to H. H. Uhlig (Trans. Electro- 
chem. Soc.) an electrolyte employed to produce the 
desired results contains approximately : 


Phosphoric acid 42 per cent by weight 
Glycerine a" a 
Water ; Wwe " 


This is employed at 100°C. or higher and a cur- 
rent density of at least 0.1 ampere per square inch 
is used. 

Confirmatory tests on the electrolytic polishing 
process, made at the research laboratories of the 
Glycerine Producers’ Association, indicate that 
nothing equals glycerine in effectiveness. Com- 
parisons of samples of stainless steel, polished with 
and without glycerine, showed a peculiar cross- 
hatched etching effect on the surfaces where glycer- 
ine was not used. The function of the glycerine 
is to prevent such etching of the metal surface. 

The important point in connection with this 
glycerine-electrolytic polishing process as compared 
with mechanical methods is that with the latter the 
metal has a yellow cast whereas with the electrolytic 
process, the metal is entirely colorless and has a 
truly mirror-like quality. Obviously the better the 
original surface, the better the results obtained, 
since the electrolytic process does not remove im- 
perfections. 

In this work a current density range of 0.1 to 1 
ampere per square inch was used, but 0.5 ampere 
was found to be most satisfactory. 
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A DEFENSE DEPRESSION? 


IT would be idle to deny that present economic 
trends are disquieting in their implications. First, 
the shortages of essential raw material for civilian 
production are causing concern. In our industry, to 
cite one example, inability to get alcohol has virtu- 
ally forced a leading sunburn lotion off the market. 
There isn’t enough raw material to go around and 
defense needs come first. 

Second, as the National Small Business Men's 
\ssn. has pointed out, the process of wiping out 
small “non-essential” enterprises has already begun. 
And Albert J. Browning of the Defense Advisory 
Committee of O. P. M. predicts that 5000 such 
manufacturing plants face shutdowns in the next 
six months. 

Third, the complete elimination of less essential 
consumer goods and the concentration of border 
line companies as has been done in England are 
indicated for some lines. 

The astute editor of Soap, Perfumery & Cos- 
metics, who has observed a more advanced working 
out of a similar policy in Great Britain, writes: “A 
sound policy of concentrating the non-essential in- 
dustries should not be allowed to degenerate into an 
attack on the small enterprise. In wiping out the 
small firms we should not imagine that we are either 
accelerating the inevitable trend or that we are 
always eliminating the most inefficient units.” 

Just as in war it is the small man, the ordinary 
soldier, who is called upon to make the greatest 
sacrifices, so too under the present trends it seems 
inevitable that the small business man must make 
the greater economic sacrifices. That is of concern 
to all of us; for any serious curtailment of the 
activities of numerous small manufacturers is likely 
to affect wholesalers and retailers and even the 
whole business structure and thus bring in its train 
what might be termed a defense depression, accom- 
panied by an especially unfortunate form of unem- 
ployment at a time when all should be working. 
Nor should it be overlooked that such dislocation 
may well lead to a form of discontent which is par- 
ticularly undesirable in a time of stress. While the 
problem of coordinating military and civilian needs 
is admittedly a difficult one, it must never be for- 
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gotten that our foremost and greatest duty is al- 
ways the protection of our civilian population. 


PERFUMES ARE BOUGHT FOR FRAGRANCE 
\ SMALL perfumer in Elkhart, Ind., stipulated 


with the Federal Trade Commission not to use the 
name of any flower for his perfumes in a way to 
imply that they had been made from the true oil of 
flowers when such was not the case. Objections by 
Drug Trade News, Oil, Paint & Drug Reporter 
and the Toilet Goods Assn. were well taken. Per- 
fumes are purchased for their fragrance only. It 
is doubtful whether there are any perfumes mar- 
keted anywhere in the world which are made entire- 
ly of natural materials. The better grades of French 
and American perfumes roughly consist of absolute 
flower essences, animal and vegetable tinctures and 
fixatives and aromatic chemicals. Synthetics or 
aromatic chemicals comprise the major portion of 
these perfumes. A good average for a high grade 
perfume would be 20 per cent natural flower essence, 
possibly 10 per cent fixative, natural or synthetic, 
and the balance aromatic chemicals. High grade 
perfumes utilizing more than 20 per cent natural 
oils are most rare. 

Many perfumes, such as lilac, can be made only 
synthetically. Aromatic chemicals enable improve- 
ment on the flower scent and in many instances 
supply a missing note. For example, in distilling 
otto of rose, phenyl ethyl alcohol, one of its con- 
stituents, is partly lost in the steam during distilla- 
tion. By adding the amount of phenyl ethyl alcohol 
which the natural rose lacked, the perfumer is able 
to reproduce more faithfully in perfume the true 
odor of the flower. 

Finally, a charge of unfair competition cannot be 
valid as there is none between those who make per- 
fumes entirely from natural materials and those who 
make them entirely from synthetic materials because 
there are no manufacturers of perfumes made en- 
tirely from natural materials. 

The public is not concerned about how perfume 
is made or with what products as long as the fra- 
grance satisfies. If the stipulation should be fol- 
lowed generally it would have a far reaching and 
disastrous effect on the perfume industry. 


~ 
vr 
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FLORAL ESSENCES 


The growing scarcity of natural 
floral essences emphasizes the 
value of high quality substitutes 


Tue international situation is serving to emphasize the fact 
that there are countless places where synthetic floral essences can 
replace the natural floral products with a great deal of satisfac- 


tion and marked success. 


The ingenuity of American chemists is demonstrated by the fact 
that American made creations not only reproduce the fragrance 
of the living flowers with marked fidelity and that they may be 
employed with complete success but that they are also preferred 
in many instances because of the uniformity in quality which they 


assure to say nothing of the economies they make possible. 


If you find difficulty in obtaining any natural floral product write 


to us for a substitute. All we ask is that you give it a trial. 


NORDA Essential Oil and 


Chemieal Co.. Ine. 


NEW YORK OFFICE: 601 WEST 26th STREET 
CHICAGO: 325 W. HURON STREET 
aT. Paes 2639 ££. 0206 8FBEET 
LOS ANGELES: 2800 E. 11th STREET 
CANADA: 119 ADELAIDE STREET, W. TORONTO 


The American Perfumer 






» 





SUBSTITUTES FOR NATURAL. 


IRR 











PIER 
pee 


a 








New Products 


Metal protecting paint 


Ty aint is resistant to practi- 
cally wids, salts, alkalis and oils 
with the exception of concentrated 
formi fuming nitric and glacial 
acetic acids, according to the U. S. 


Stoneware Co., the manufacturers. It 
is said to be completely resistant to 
hydroflouric acid which attacks glass 
and stoneware. Full details about it 
will be sent on request. 


Spot fire detector 

The spot fire indicator which is 
attached to the ceiling of any room 
will sound a warning signal when the 
temperature rises at a speed of 15 
degrees per minute or more, accord- 
ing to the makers, Lowe Laborato- 
ries. Inc. The outside diameter of 
the indicator is three inches and it is 
said to protect an area 30x30 ft. Fur- 
ther information about it may be 
had by writing to the company. 


Rotary pump with gear head drive 


A new rotary pumping unit with 
gearhead motor drive has been an- 
nounced by the Blackmer Pump Co. 
It is furnished as standard units in 
capacities from 20 GPM to 450 GPM. 
The basic design embodies the bucket 
(swinging vane) impeller. The new 
unit is said to be considerably small- 
er in size than other rotary pumps 
of comparable capacity and_pres- 
sure. Full details about it will be 
sert to anyone interested. 


Air cooler and circulator 


A new model air circulator known 
as the Majestic is announced by the 
Kisco Co., Inc. It is designed to meet 
the need for an air mover and cooler 
of distinctive design and is said to 
deliver powerful currents of air out- 
ward and downward over a wide area 
at the same time without blasts or 
drafts. Full details about it will be 
sent on request. 


Solid perfumes 


Solid perfumes made by a new 
process developed by Clarence Sim- 
nett, who has specialized for years in 
the solidification of hydrocarbons, 
are offered by Vandewinckel, Inc. At 
present the perfumes are offered in 
four popular odors but ‘any desired 
odor may be obtained. The new per- 
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and Processes 


fumes are claimed to overcome the 
objections made to products of this 
type due to the employment of mate- 
rials in compounding them not hith- 
erto used for that purpose. Officers 
Vande- 
winckel, president, H. B. Karp, sec- 
retary-treasurer, and Eli Chait who is 
associated with the concern in a pro- 


of the company are E. C. 


motional capacity. 


New Catalogs 


AMOUNAANLAEATTAATAEA NADATHUR 


Fritzsche Brothers, Inc., price list 
for August has been issued for gen- 
eral distribution users of 
essential oils, aromatic chemicals and 
other allied raw materials. The con- 
venient method of listing the numer- 
ous products is a feature. A copy 
may be had by writing to Fritzsche 
Brothers, Inc., 76 Ninth Ave., New 
York, N. Y. 


among 


In 1798, just 22 years after the Dec- 
laration of Independence, the house 
of Robert Bach, dealing in essential 
oils and drug sundries, was born at 
128 Pearl St., New York, N. Y. Busi- 
ness grew and in time there devel- 
oped the highly specialized line for 
which the house, now known as 
Dodge & Olcott Co., has become fa- 
mous. This anniversary is noted in 
the latest wholesale price list of the 
company which may be had by writ- 
ing to the company at 180 Varick 


St., New York, N. Y. 


The recent expansion of the plants 
producing lignin vanillin is described 
in a folder issued by the Aromatics 
Div., General Drug Co., 644 Pacific 
St., Brooklyn, N. Y. There is no 
question, the company states, that the 
full requirements of the vanillin con- 
suming industries can be met in full. 


High pressure hydraulic control 
hose and its uses are described in a 
leaflet issued by the B. F. Goodrich 
Co. Commonly used and special sizes 
are listed and there is a formula for 
figuring the correct bending radii for 
various sizes. A copy may be had 
on request. 


Display ideas are featured in the 
Autumn and Christmas Display Guide 
issued by Sherman Paper Products 








Inc. There are 70 illustrative sketches 
suggesting a variety of new treat- 
ments for merchandise and other dis- 
plays. The subjects include windows, 
interior backgrounds and floor dis- 
plays adaptable to many different 
uses. Both guides will be sent to any- 
one interested on request. 


Equipment for the chemical and 
processing industries, made by the 
Patterson-Kelley Co., is illustrated 
and described in an attractive cata- 
log which may be had for the ask- 
ing. The equipment covered includes 
autoclaves, condensers, converters, 
cookers, coolers, dryers, evaporators, 
heat exchangers, kettles, 
leaching tanks, mixing tanks, oil 
heaters, reboilers, separators, stills, 
tanks and waste heat reclaimers. 


heaters, 


All for One in ‘41 is the basic theme 
of the latest issue of The Glass Lin- 
ing issued by the Pfaudler Co., mak- 
ers of glass lined steel and alloy 
equipment. The issue is skillfully 
edited and the matter is presented in 
an interesting, chatty way. It is also 
well illustrated. A copy will be sent 
to anyone on request. 


Green Book Buyers’ Directory for 
1941-42, issued by the Oil, Paint & 
Drug Reporter, New York, N. Y., has 
been issued. It contains 1056 pages 
of alphabetical listings under the clas- 
sifications of industrial raw mate- 
rials, equipment, containers and 
supplies and professional and com- 
mercial services. The directory is 
distributed to subscribers of the 
publication. It is the 29th edition of 
this useful book. 


Rotary-piston high vacuum pumps 
made by the Beach-Russ Co. are ade- 
quately described and illustrated in 
catalog 75 which will be sent to any- 
one on request. The design of the 
pump and its application in process- 
ing and packing is of interest. 


Gering Products, Inc., dealers in 
plastic scrap materials, have moved 
to new and larger quarters at North 
Seventh St. and Monroe Ave., Kenil- 
worth, N. J. The concern does cus- 
tom granulating and pulverizing, re- 
claiming, grading and cleaning all 
thermoplastic scrap materials. 


Crowley & Bennett has been organ- 
ized as a firm of technical consultants 
with offices in Chicago, Ill., and in 
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PLYMOUTH WAXES 7. | 


COAK MOSS) 


SPARH AW K 


SPARKILL, N. Y., U.S. A. 





CREAMS 


PLYMOUTH Genuine Spermaceti U.S.P. 


This Spermaceti should not be confused with interior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti The Plymouth Brand is the finest 
which can be produced and is produced from Gen- 
uine Sperm Oil by the cold pressing method. It is 
a very white crystalline wax containing no free oil, 
has a very low Iodine number and is free of any 
offensive odors. 


PLYMOUTH Oxokerites 


We offer two grades One is the highest quality 
obtainable, 76°-78°C melting point and the other 
grade lower in price and of lower melting point 
66°-68° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This is guaranteed to be a 100% Pure Beeswax and 
sun-bleached. It is refined by the centrifugal method 
which removes all and every trace of foreign matter: 
We will gladly send samples. 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax prepared for 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in 
cream any ‘‘lumpiness” is avoided. Its use will also 
produce a very glossy cream 


PLYMOUTH Paraffin Waxes 


We offer all grades of the U S.P fully-refined Paraf- 
fin Waxes. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


59 BEEKMAN STREET 


NEW YORK, N. Y., U.S. A. 
DISTRIBUTORS: 
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THOMPSON-HAYWARD CHEMICAL CO. 


Telephone. BEEKMAN 3- 3162—3163 —3164 


and PLYMOUTH aioe LABORATORIES, Inc. Cable Address. PARSONOILS, NEW YORK 


e * *« KANSAS CITY, MO., AND BRANCHES 
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Brook \. Y. Clyde A. Crowley 
‘3 eX] need in electro-chemistry 
and 1 her fields and Harry Ben- 
nett is own as the editor of the 
Chemical Formulary and for his work 


on emuistons, special formulae and 


other developments. 


The koster-heunen Wax & Oil 
Products Co. has been organized in 
Sayville. \. Y., to make naphthenic 
soap. ozokerite wax and naphthenic 
acid. Franz Koster is president of 
the new concern and H. W. Kraaz 
is vice-president and general man- 
ager, The new concern is a subsid- 


iary of Koster-Keunen, Inc. 


The Bayonne Co., with offices at 
104 Fourth Ave... New York, N. Y.. 
has succeeded to the business of the 
Allondon-Bayonne Co. The manage- 
ment will be the same. 


Books to Aid You 


QUINGIUNLADUAALEEAEAEAA ON NAAE AULA OAKS TEATATET ATTEN A ATAU Wm 


THe CHEMISTRY AND MANUFACTURE 
or Cosmetics—Maison G. deNa- 
varre, Technical Editor of The Amer- 
ican Perfumer & Essential Oil Re- 
view, with a chapter on the Federal 
Food, Drug & 
1938 by Ralph J. 


a foreword by 


Cosmetic Act of 
Will, attorney, and 
Roland T. Lakey. 
Dean, Wayne University College of 
Pharmacy. 6x9 illustrated. 
745 pages, appendix and index. D. 
Van Nostrand Co., 1941. Price $8. 
This largest English language book 
on the subject of cosmetics is in- 


inches, 


tended for use as a school text, gen- 
eral reference and 
guide. It 


manufacturer's 
valuable data. 
some of which is original with the 
author and some that is taken from 
the vast literature on cosmetics. 


contains 


In the preface. the author states 
that “this book is not a formulary 

. it aims to present basic informa- 
tion.” The inadequacy of a formu- 
lary is well known to the industry 
and the author has apparently real- 
ized this too. for while the book con- 
tains more than 300 formulas, the 
main portion of the contents is de- 
voted to a discussion of basic princi- 
ples, factors affecting manufacture. 
means by which formulas may and 
can be safely modified, together with 
a description of properties of mate- 
rials used in each type of cosmetic. 

The book is divided into ten parts 
containing thirty-four chapters in all. 
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The first six parts deal with the tech- 
nical aspects of cosmetic procedures 
such as the arithmetic of cosmetics. 
chemistry—organic and _ inorganic, 
colloids, pH, descriptions of unusual 
raw materials, incompatibilities, bac- 
teriology, preservation, rancidity, 
corrosion, theory and application of 
emulsions and an up to date consid- 
eration of newly certified colors. 
Part seven deals with the funda- 
mentals and formulation of the whole 
gamut of cosmetics that are classified 
in an unique manner. Many new cos- 
metics such as the following are de- 
scribed: creams containing milk of 
magnesia-— gold—vitamins—absorp- 
mannitol 
medication, electric shaving 


tion bases—sorbitol and 
oleates 
lotions, gumless hand lotions, cream 
mascara, foaming soapless shampoo. 
liquid shaving creams and dentri- 
frices, denture adhesives, permanent 
waving supplies, odorless depilatories, 
newer nail lacquers, suntan prepara- 
tions and a selected patent digest. 

Part eight is a short review of 
skin physiology intended to aid the 
cosmetic manufacturer in under- 
standing the practical limitations of 
cosmetic results. 

Part nine is devoted to a discus- 
sion of the Federal Food, Drug & 
Cosmetic Act of 1938 as it relates to 
the manufacture and sale of cosmet- 
ics. The author of this chapter. 


Ralph J. 


pharmacy, a pharmacist and an at- 


Mill, is an instructor in 


torney, thus he is qualified to con- 
sider both technical and legal aspects 
of the Act. The author interprets 
relevant sections of the Act, cites pro- 
hibited material and discusses _per- 
missible language in the labeling of 
cosmetics. This part of the book is 
concluded with a series of questions 
and answers which illustrate every- 
day problems arising from the Food, 
Drug & Cosmetic Act. 

Part ten contains an appendix. 
tables. Toilet Goods 
Association Standards and a bibli- 
ography of selected references from 
recent literature. 

Some of the firsts that this book 
can boast are the following: 
sion from the 


miscellaneous 


permis- 
Council on Dental 
Therapeutics of the American Dental 
Association to use parts of “Accepted 
Dental supplementary 
formulas for antiperspirants, dentri- 
frices and suntan products with the 
results of tests showing their safety 
and /or 


Remedies”: 


effectiveness: theory and 


formulation of permanent waving 





supplies; labeling data following de- 
scription of each type of product: 
bird’s eye presentation of chemistry, 
pH, bacteriology and arithmetic of 
cosmetic practice; digest of selected 
patents; standards of the Toilet 
Goods Association, etc. 

One inconsistency is the spelling 
of the Mill’s 
chapter in contrast to the rest of the 
book. The patents could have been 
arranged in numerical sequence. A 


word “labeling” in 


description of large scale manufac- 
turing equipment might be a helpful 
addition to the equipment chapter. 

It's a big book, written by the 
Technical Editor of THE AMERICAN 
PERFUMER, name is well 
known to this journal’s readers. The 


Ww hose 


formulas are of high quality, but as 
the author states, “even minor varia- 
tions may spell the difference be- 
tween successful and unsuccessful re- 
sults. The careless weighing of raw 
materials, the absence of vital pre- 
servatives, improper processing, lack 
of proper temperature control, or 
the use of different raw materials 
from those specified may result in 
failure and even different sources of 
the same material have been known 
to give varying results.” 

This is the most up-to-date book 
on the subject. 


PROFITABLE PuB.icity. How to Do 
It: How to Get It. Henry F. Woods 
Jr. 5% x 8% in., 208 pages, cloth 
covers. Dorset House, Inc. 1941. 
Price $2.50. 

The author, who is director of pub- 
licity for McCann Erickson Inc., and 
a director of the National Association 
of Publicity Directors, writes in an 
interesting, fluent and authoritative 
style on a subject of which he is a 
master. He aims to provide a thor- 
ough knowledge of the basic factors 
necessary to effective publicity work. 
Concrete examples add to the value 
of the book. An idea of the contents 
may be had from the following chap- 
ter headings: What is Publicity?,. 
How Publicity Secures Attention, De- 
veloping a Publicity Sense, How Pub- 
licity Ideas are Born, Setting Up 
Publicity Publicity on 
Timely Developments, Publicity Must 
Be Adroit, Pattern of a -Publicity 
Story, How to Prepare a Release, 
Distributing Publicity, Publicity 
Through Pictures, How to Use Mats, 
Checking for Publicity Results, A 
Typical Publicity Distribution Sched- 
ule and Getting Personal Publicity. 


Sources, 
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DRY SKIN CREAMS : 


All the advantages of your own factory. Scrupulous 
attention to details. Our service insures repeating 


accounts for you. Inquiries invited. 
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AMONG 


> Percy A. Shay. a partner of Coudert 
Brothers iternational law firm of 
Washingt New York and Paris, has 
been elected vice-president and a direc- 
tor of Antoine Chiris Co., New 
York. N. Y Besler has also 


been elect 


Inc.., 
George 
| a vice-president. 


>» Edward A. Bush, 


formerly in the 


sales department of the Hooker 
Electrochemical Co., has resigned 


to enter the firm 
of Bush Pan- 
America, Ltd., 
New York, N. Y., 
importers of aro- 
matic materials 
for perfumes and 
flavors, of which 
his father, Burton 
7 Bush. one of 
the best 


men in the essen- 


known 


tial oil business, is 
the head. Young 
Mr. Bush was educated at Lawrence- 
ville School and Antioch College. On 
became 


Edward A. Bush 


completing his education he 
associated with the American Machine 
& Foundry Co. and later with the Chase 
National Bank. 
the father of two daughters. He resides 


in Madison, N. J. 


He is married and is 


> Ruth Lupton Mills is the new promo- 
tion manager for Elizabeth Arden. She 
will also act as sales manager during 
the absence of William T. Carlson who 
has been called into defense services. 


>Cecil Rice, sales manager of W. J. 
Bush & Co., New York, N. Y.. is receiv- 
ing the congratulations of friends on 
the arrival July 12 of Patricia Ann. 
Both mother and baby are reported to 
be doing well. 


> Fred Theile, head of P. R. 
Inc., New York, N. Y., has been in 
Ontario, Canada, getting in some fish- 
ing. Charles Fischbeck, vice-president 
of the firm, plans to go on his vacation 
Mr. Theile’s return this 


Dreyer, 


upon month. 
> Miss Ethel Franklin has resigned as 
purchasing agent for Elizabeth Arden, 


Inc., New York, N. Y. 


> Lester F. Hewlett, vice-president and 
general manager of the old-established 
firm of Hewlett Bros. Co. of the inter- 
mountain states with its headquarters 
and plant in Salt Lake City, Utah, ac- 
companied by Mrs. Hewlett, has _re- 
turned from an Alaskan trip. They de- 
scribed the territory as*booming, the 
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OUR FRIENDS 


result in large measure of the construc- 
tion of governmental projects. 


>J. C. McKeown, well and favorably 
known Pacific Coast representative for 
Colgate-Palmolive-Peet Co. until about 
a year ago, has Mefford 
Co.'s organization in 
Los Angeles, Calif., and will specialize 
in bulk soap sales in that area. 


joined the 
Chemical 


sales 


> Kenneth W. Tracy, former purchas- 
ing agent for Richard Hudnut. 
New York, N. Y., is now associated 
with H. P. Wesemann, vice-president 


Inc.., 


and director of purchases for Fritzsche 
Brothers, Inc. Mr. Tracy was 
Frederick Stearns & Co. for 6 years 
and the next 23 years were with the 
William R. Warner Co., first as assis- 
tant sales manager, and then as pur- 
chasing agent for its affiliate, Richard 
Hudnut. 


with 


> Dr. Jean Jacques Martinat has joined 
the George W. Luft Co., Long Island 
City, N. Y., and will be in charge of 
the expanded Tangee laboratories. 
Under his direction new research proj- 


ects have already been inaugurated. 


> Arthur S. Wendt, chief chemist for 
Seeley & Co., New York, N. Y., who 
received in June the degree of Doctor 
of Philosophy from Brooklyn Polytech- 
nic Institute, was recently given a testi- 
monial reception in honor of that event. 
The subject of his doctorate thesis was 
“The Synthesis of Glycidic Esters.” 


> Roy W. Wright, formerly sales man- 
ager of Vitamins Plus, drug division, 
New York, N. Y., has joined the staff 


of American Home. 


> Charles Revson, of the Revlon Prod- 
ucts Corp., New York, N. Y., has re- 
turned from an extended trip to the 
Pacific Coast. 

> Herbert Bye, of M. W. Parsons Im- 
ports, Inc., and Plymouth Organic 
New York, N. Y., has 
been spending the summer with his 
family at Bay Head, N. J. 


Laboratories, 


> Frederick Beyer, of P. R. Dreyer, Inc., 
New York, N. Y., believes that Beach 
Haven is the best beach below Belmar. 
While enjoying his vacation there he 
spent much time bathing and was some- 
what burned but is now back at busi- 
ness browner and feeling better. 


> Lieut. Peter Kyle Sheffield, son of W. 
Kyle Sheffield of the New England Col- 


lapsible Tube Co., New London, Conn., 


























































is now an instructor in aviation in 
Tulsa, Okla. Lieut. Sheffield has had a 
private aviation license for five years 
and has been engaged in army aviation 
for three years. 


> Dr. Alexander 


Laboratories, Ine.., 


Katz, of Florasynth 

Hollywood, Callif., 
was accorded an enthusiastic reception 
as guest lecturer 
at the recent ses- 
sions of the Pas- 
teur Scientific So- 
ciety of Arizona 
State Teachers 
College, Tempe, 
Ariz, His dis- 
courses covered a 
variety of topics 
relative to sources, 





and 
research in the 
fields of 


and perfumes. 


production 


Dr. Alexander Katz 


flavors 

His subjects included: 
“Perfumes and Harmony,” “Cultivation 
of Materials and Production of Essen- 
tial Oils in the United States,” “The 
Art of Compounding Essential Oils and 
\romatic Chemicals,” “Production and 
Purification of Synthetic Materials and 
Natural Isolates Derived from Natural 
Sources,” “Phases of Odors and Per- 
fumes.” 


> Irvin S. Zeluff, for fifteen years per- 
Rigaud, New 
York, N. Y., is now a grandfather. His 
Vincent Zeluff, was 
born in the Physicians’ Hospital, Jack- 


son Heights, N. Y., July 17. 


fumer for Parfumerie 


erandson, Robert 


> William D. Barry, Mallinckrodt 
Chemical Works, New York, N. Y., is 


chairman of the associate section of the 


Federal Wholesale Druggists’ Assn. 
which will hold its annual convention 
at the Greenbrier, White Sulphur 


Springs, W. Va., September 14-17. 


> Jose Arzani, representative of Thurs- 
ton & Braidich, New York, N. Y., in the 
vanilla bean district with headquarters 
at Papantla, Mexico, arrived in New 
York by plane July 28 for a brief visit 
with officials of the company. 


> Nathan R. C. Fretz, of Dodge & Olcott 
Co., New York, N. Y., and Mrs. Fretz 
have been enjoying a trip to the Pacific 
Coast which included visits to the Grand 
Canyon, Yosemite and Yellowstone 
National Park. 


> Douglas Martin Phelps Revson arrived 
at the New Rochelle hospital July 17 
to add joy to the home of the Martin 
Revsons of Larchmont, N. Y. Mother 
and son are said to be doing nicely. 
Mr. Revson is sales manager of Revlon 


Products Corp., New York, N. Y. 
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FOR THE FOLLOWING 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 
MODERN AND DISTINCTIVE 
PERFUME BASICS 
DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS and ESSENCES 
PERFUMERS’ TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL 
FLORAL WATERS OLEO RESINS 
FRUIT ESTERS BALSAMS and GUMS 
VANILLA BEANS TAHITI 


(Gov't inspected) 





She sees, she reaches, she buys. 


What prompted the sale? A package that caught 





OILS her eye, invited her inspection, sold her on sight. 













It takes a sound knowledge of what makes people 




















buy to design such a package. It takes a thorough 
understanding of consumer trends and preferences, 
of point of sale merchandising. 

Master Blenders of distinctive and original per- 


Ritchie has acquired this knowledge and under- 
fume oils, flavor oils and essences. ‘ 


standing through seventy-five years of packaging 
experience. Our facilities and the services of our 


We also specialize in the duplication of any per- liad a li 
is cities. designing staff are at your disposal. 
Stuyvesant 9-2261-2 


Samples and prices gladly 
furnished on request. 


Ae 


121-123 East 24th St., New York 


s 
s 
=. & AND COMPANY 


Set-up Paper Boxes + Fibre Cans + Transparent Packages 


8815 Baltimore Avenue, Chicago 
Sales Offices in Principal Cities 





62 August, 194] The American Perfumer 


paps ETE 


‘ 








To continue fight for alcehol 
differential tax in Senate 


While the Ways and Means committee 
of the House did not differentiate be- 
tween the tax on alcohol intended for 
beverage and non-beverage purposes, 
the matter is of such great importance 
to the welfare of the flavoring extract. 
soda water and food industries that it 
will be pressed before the Senate 
Finance Committee by the allied asso- 
ciations in the industries affected. The 
fight on the tax on soft drinks, likewise. 
will be carried on, because the tax of 
four cents a case on small bottlers and 
the tax of six cents a gallon on finished 
and fountain syrups is an added burden 
which a small bottler or syrup manu- 
facturer is not able to carry. 


Large houses buying for 1943; 
smaller ones worried about future 


With most large houses buying now for 
1943, the medium-sized and small firm 
is desperately wondering where supplies 
are coming from. Orders now are pour- 
ing in for Christmas goods. when the 
season should be slack. Many houses 
see supplies exhausted in 30 days. 
others in 60. But most small firms say 
they'll have to find raw materials avail- 
able within that time or close. 

OPM, worried about the dislocation 
of small business, is suggesting two 
ways out: (1) a raw material inventory 
of the whole country, (2) pooling mate- 
rial in central warehouses against which 
all may draw as needed. Many small 
businesses are objecting strenuously to 
OPM operating methods. They'd rather 
see business itself set up something 
similar to OPM. However, why not co- 
operate with an existing agency and 
iron out the kinks? Staffed by busi- 
nessmen, mainly loaned by industry, 
OPM is resented by many other govern- 
ment bureaus. This is regarded as 
healthy by high government officials: 
0, although many will be hurt by the 
defense effort, look to a closer co-opera- 
tion between the administration and 
OPM. 

Since the small man and his payroll 
foot the majority of the taxes, it’s up 
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to all concerned to see that the small 
man is hurt as little as possible. Re- 
search can't possibly move fast enough 
to substitute for the lengthening list of 
priorities. So materials will have to be 
better allocated by the government it- 
self. Most officials agree that the short- 
ages are not actual. but only due to 
overbuying. 


Walter Leach of Carr-Lowrey Glass 
Co. died in Baltimore, August 3 


Walter R. Leach, secretary and general 
manager of the Carr-Lowrey Glass Co.. 
Westport. Baltimore, Md.. died at Phoe- 
nix, Md., August 3, after an illness of 
three days. He was 61 years of age. 
Mr. Leach began working for the com- 
pany at the age of 15 years and had 
been with it continuously, working him- 
self up from a minor position. At the 
age of 18. he was sent out as a sales- 
man. In 1914 he became general man- 
ager and in 1917, secretary. Mr. Leach 
married Miss Elsie Wagner, June 17. 
1905. 

Mr. Leach was a Mason and was also 
a member of the Standardization and 
Tariff Committees of the Glass Con- 
tainer Assn. In 1937 he purchased his 
Phoenix estate which he developed as a 
model dairy farm. 

Besides his widow. he is survived by 
two sons, Walter R. Leach, Jr.. who is 
associated with the Chicago office of 
the company, and Dr. C. Edward Leach 
and a brother, E. Edwin Leach. Mr. 
Leach was a national figure in the glass 
industry and was widely known in the 
trade where he had many close _per- 
sonal friends. 


Larkin Co. of Buffalo 
taken over by Karlin, Inc. 


Another step has been achieved in the 
rehabilitation of the Larkin interests 
through the organization of Karlin, Inc.. 
to take over the manufacture of cos- 
metics, formerly a division of the Lar- 
kin Co. which is being liquidated under 
supervision of a creditors’ committee. 
Harry H. Larkin, president of Larkin 
Co., is president and treasurer of Kar- 
lin. Inc. The new company, capitalized 
at $10.000. has purchased machinery 

















and equipment used in the production 
of food products and cosmetics by the 
Larkin Co. which has discontinued all 
manufacturing operations. 

Earl Booth, who has been with the 
food products and cosmetics division of 
the Larkin Co. for 23 years. has been 
elected vice-president of Karlin, Inc., in 
charge of production. The company’s 
products will be distributed through the 
Larkin Store Corp. and the Larkin mail 


order clubs. 


Mexico may be essential 

oil center in years to come 
According to a dispatch from Mexico 
City, the district of 
Mexico may become an essential oil 
center. Reasons given are the climate 


Cacalotenango 


and profusion of flowers that may be 
grown there, the influx of French refu- 
gee experts in the essential oil and per- 
fume industries, who are now living in 
Mexico, and the convenience of Mexico 
as a distributing center. 


Effects of priorities, blacklists, 
allocations, etc., to be considered 


The effects of priorities, blacklists. civil- 
ian allocations, curtailed transportation, 
erratic prices. enforced standardization 
and the demand for the use of substi- 
tutes will be considered at the annual 
convention of the Federal Wholesale 
Druggists Assn. in White Sulphur 
Springs. W. Va., Sept. 14-17. A forum 
on the drug industry and the defense 
program will be the headline feature. 


Agrees to point out that perfume 
is not made from true oil of flowers 


Steve Stuart. Elkhart. Ind.. has stipu- 
lated with the Federal Trade Commis- 
sion not to label his perfumes with the 
name of any particular flower in such 
a way as to imply that the perfume has 
been made or compounded from the 
absolute or true oil of the named flower 
when such is not the case. He agreed 
to accompany the name of the perfume 
with words to indicate unequivocally 
that the perfume is not compounded 
from the oil of the flower and its fra- 
grance is not the result of its use. 
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AROMATIC CHEMICALS - ESTERS 
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TERPENELESS OILS 






Direct shipments now arriving 
of Spike Lavender, Rosemary, 
Thyme, Origanum, Cade, 


Labdanum, Sage, etc. 


ASK 


FOR SAMPLES & PRICES 


STANDARD SYNTHETICS, Inc. 


119 West 25th Street : New York, N. Y. 
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Vast Aluninum Co. of America 
expansion program for defense 
How the iinum Co. of America is 


cooperal the defense program is 


graphical! own in the accompanying 


shows 


photogra| The first cows 
grazing ¢ farm near Vancouver, 
Wash.. on March 9, 1940. The second 
shows th lentical location May 29 
1941. whe he company has five metal 
producing units capable of manufactur- 


ing 150.000.000 Ibs. of aluminum annu- 


ally. Thi 


production o! all domestic aluminum in 


W orld W al l. 


20 per cent of the aluminum that will 


is in excess of the annual 
vet it makes only about 


be available in 1942. 

Expansion of the company's plants in 
Los Angeles. Calif... and Lafayette. Ind.. 
These 


enlarged facilities are part of its $200.- 


is rapidly nearing completion. 


000.000 expansion program, undertaken 
to supply defense industries with alumi- 
products. 


num ingot and fabricated 


The program which is_ self-financed 
crowds into two years the equivalent of 


20 years of peace time growth. 


Retail wage-hour exemptions apply 
if sales are 75 per cent retail 


In accordance with the directions of the 
United States Appellate Courts that 
exemptions from humanitarian legisla- 
tion should be strictly construed, the 
Wage and Hour Division of the U. S. 
Department of Labor will not regard 
any establishment exempt as a retail 
one unless at least 75 per cent of its 
sales are retail. Where wholesale, com- 
mercial and industrial sales, non-retail 
in character, total more than 25 per 
cent, the 40-hour week and the 30-cents- 
an-hour minimum wage will apply. 


F.D.A. investigates mercurial 
products for external use 


An investigation of mercurial products 
which are applied externally, especially 
blue ointment, is being made by the 
Food and Drug Administration which is 
seeking to determine whether these may 
be used safely by laymen. Meanwhile. 
oficials of the administration have 
warned that manufacturers should exer- 
cise a cautious attitude regarding the 
salety of the use of such products and 
labeling should include sufficiently 
comprehensive directions and warnings 
for the ordinary lay person. 


Elizabeth Arden coiffures, make-up 
shown to millinery trade 

Elizabeth Arden presented new coiffures 
and make-up to the millinery trade July 
22. The morning feature included a 
talk by Miss Mildred Wedekind who 
discussed the importance of the “de- 
fense of beauty.” Two models were 
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The site of the big plant March 9, 1940 


presented, each first appearing in a ser- 
vice cap with appropriate make-up and 
coifflure and then later being changed 
to more glamorous hair and make-up 
fashions. 

Arden’s 


make-up was used to dramatize the col- 


In the evening. Elizabeth 


ors in the new fall hats shown by the 
Millinery 
a benefit fashion show. 


Stabilization Commission at 
Make-up har- 
monized to the color of the hat, or to 
the trimming. was emphasized. 


Chemical salesmen to hold twentieth 
anniversary party Sept. 5-7 


The Salesmen’s Assn. of the American 
Chemical Industry will hold a twentieth 
Buckwood Inn. 


anniversary party at 


Shawnee-on-the-Delaware, Pa., Septem- 


\ speaker from OPM 
will discuss priorities. There will also 


ber 5. 6 and 7. 


be a symposium on the function of the 
chemical salesman during the emer- 
gency. Golf will be a feature. 


Gerson-Stewart Pacific Corp. 
buys Bobrick soap business 


The Bobrick Manufacturing Corp., 111 
South Garey St.. Los Angeles, Calif., 
manufacturers of soap and soap prod- 
ucts and soap dispensers, has sold its 
plant and business, excepting the soap 
dispensers. Hereafter, the firm will de- 
vote its attention to the dispensers. 
Headquarters have been transferred to 
2619 Sante Fe Ave. 

The purchaser of the Bobrick com- 
pany’s plant is a new company. the 
Gerson-Stewart Pacific Corp., affiliated 
with the Gerson-Stewart firm of Cleve- 
land, Ohio. The manager is E. S. Fran- 
zus who was chief chemist for the Cleve- 
The new 
firm, it was stated, will develop some 


land company for six years. 
soap lines of its own. All products are 
being made at the Los Angeles plant. 


U. S. produced talc satisfactorily 
replacing foreign 


The Mefford Chemical Co., Los Ange- 
les, Calif., has been appointed exclusive 
national distributor for Blue Star Mines 
which has a tale grinding plant at 
Zurick, Calif., and mines in Nevada and 
California. Offices of the company are 
in Los Angeles. 

H. P. Chase, manager of sales for the 


The same site just fifteen months later 


Mefford company, reports that they are 
already being flooded with inquiries. In 
the cosmetic industry, he explained, 
domestic tale is replacing the Italian 
and Manchurian products. He estimated 
that at present the cosmetic industry 
was getting about one-fourth of their 
shipments which are going to concerns 
not only in the United States but in 
South American countries as well. 


Personal Products Corp. offers 
new facial tissue 
York, 


N. Y., has begun distribution of its new 


Personal Products Corp., New 


Loress facial tissue. 


English perfumes to be 
promoted in United States 


Sale & Co.. New York, N. Y., distribu- 
tors for Atkinson of Old Bond Street. 
toiletries manufacturers, will promote 
the sale of Atkinson’s perfumes on a 
national scale through American publi- 
cations early in the fall. 


Cannot use ‘“Lanoleen” as brand name 
to imply use of lanolin 


General Beauty Products Co., Chicago, 
Ill.. will cease using as a brand name 
for their emulsion the word “Lanoleen” 
or any other phonetic spelling of the 
word “lanolin” so as to imply that their 
product is a lanolin product or that its 
lanolin content is substantial and con- 
tributes any value, it agreed with FTC. 


Solvay Process Co. establishes 
product development section 


manufacturer 
of alkalies and nitrogen products, has 


The Solvay Process Co., 


recently established a separate Product 
Development Section with W. E. Blair, 
manager and D. H. Ross. assistant man- 
ager. Headquarters of the new section 
will be at 40 Rector St.. New York. 
N. Y. Messrs. Blair and Ross, formerly 
associated with the executive office of 
Solvay Sales Corp., will apply their 
broad knowledge of the chemical indus- 
try principally to a study of the com- 
mercial usefulness of new Solvay prod- 
ucts. Their work will involve close co- 
operation with the research and techni- 
cal sales groups, with view to broaden- 
ing Solvay’s service to its customers. 
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OFF THE PRESS IN A FEW DAYS 





date cosmetics—Based on complete funda- 


mental knowledge. 








Here at last is a new kind of cosmetic book—that assures 
your success in making any product and undertaking any 
problem. Every one of the many hundreds of formulas—for 
cosmetics of all types and for all purposes—has been pro- 
duced, tested, and proved to work in the author’s own lab- 
oratories. His practical directions, covering every operation, 
are the direct result of his long experience. 


Best of all he gives you all the fundamental information 
both practical and scientific—that you need to understand 
the “reason-why” for everything you do. In this way you are 
sure of gaining an all-round competence in every branch of 
cosmetic manufacture and the ability to develop your own 
formulas for your own original products. . 


INCLUDES A WEALTH OF MATERIAL 
FOUND IN NO OTHER BOOK: 


There are full details on colors. preservatives, antioxidents, 
raw materials, machinery (especially for small scale opera- 
tions) and all other practical topics so important to success- 
ful results. 











Emulsions Bleaching Creams 
Cold Creams Eye Creams 
Cleansing Creams Hair Pomades 
Lubricating Creams Hand Lotions 
Massage Creams Bleaching Lotions 
Vanishing Creams Stick Deodorants 
Powder Bases Astringent Lotions 
Facial Creams Shaving Lotions 
Snows Hair Lotions 
Hand Creams Skin Freshener 
Medicated Creams Body Rinse 
Deodorant Creams Eye Wash 








Water Free Creams Deodorants 











—A New Kind of Cosmetic Book in which 
AN EXPERT GIVES YOU tested formulas and 
practical suggestions for making all up-to- 





Gor Feil i Gout, Locihes 


COSMETIC 
MANUFACTURE 


by Maison G. de Navarre, Ph.C., B.S. 


Consulting Chemist to the Drug and Cosmetic Industries 
Member of the Faculty of Wayne University 


There are concise, comprehensive explanations of all basi 
scientific principles bearing upon cosmetics—from bacteri- 
ology and mycology, from chemistry—inorganic, organic and 
collodial, and especially from the physiology of skin, hair 
and scalp. 

This fundamental knowledge, plus the full benefit of the au- 
thor’s research experience in testing the value of cosmetic 
preparations, enables you to understand every detail of cos- 
metic preparation. Many new features, new formulas and new 
methods are placed at your command. 


An Expert Explains—Clearly And Completely 
Every Detail In Making Up-to-the-Minute Cosmetics: 


He gives the basic properties—including standards and speci- 
fications—for all raw materials, so you can judge and use 
them most effectively. 

He describes the proper equipment for every purpose and 
operation—for all plants, large and small—showing you 
every step in its operation and use. 

He provides specific facts on important patents on every type 
of cosmetic, for your guidance and protection. 


List of Subjects Discussed: 


Antiperspirants Shaving Soaps 
Face Powders Hair Waving Fluids 
Talcum Powders Dentifrices 

Liquid Powders Tooth Pastes 

Eye Shadows Tooth Powders 
Eyebrow Pencils Mouth Washes 
Mascara Depilatories 
Lipsticks Bath Salts 

Rouge Pine Spirits 

Soaps Face Masks 
Shampoos Manicure Preparations 


Shaving Creams Suntan Preparations 
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He tells you how to comply with governmental regulations 
at every point, and includes a full account of the Federal 
Drug and Cosmetic Act as it relates to cosmetics. 


There are innumerable points where you can profit by this 
author's experience to save time and money. and avoid costly 
mistakes. 


Learn from Maison G. deNavarre how the structure of the 
skin determines cosmetic action . . . how to avoid spoilage by 
using preservatives .. . how to prevent rancidity by includ- 
ing antioxidants .. . how to escape corrosion by careful 
choice of containers . . . how to color cosmetics . .. and 


other vital details so essential to successful production. 


This Great Fund Of Information Is Arranged 
For Instant Use In Solving Your Practical Problems: 


All facts are arranged for the quickest, most direct applica- 
tion. Sample calculations—fully worked out—show you at a 
glance how to figure formulas in various systems, and how to 
convert units readily and surely. All the data on raw mate- 
rials, solvents, suntan chemicals, ete., ete.. is arranged in 
convenient tabular form, so that it is always at your finger- 
tips. . 


Many illustrations portray all the equipment and its use 
photographs taken on the spot show how to do the manual 
operations. All incompatibilities have been summarized in 
one chapter, so to guard against this source of difficulty a 
complete index puts at your command every method, every 
practical procedure, every valuable formula. 


Only s qpoo per copy 
Postpaid—Order Yours Today 


You'll find this book essential in all your work with cos- 
metics—you'll profit immensely from the wealth of improved 
products and from the assured results so easily obtained 
youll want to order your copy at once and put it to imme- 
diate use. 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 East 38th St., New York, N. Y. 


Use This 
Convenient 
Coupon Today; 








Enclosed find check or money order for 





MANUFACTURE 


Unique Features Of This Book 
Available For First Time 


Machinery for small and medium scale manufacture 
is described in detail. 

Complete chapters devoted on colors, preserva- 
tives, antioxidants, and corrosion—matters so essen- 
tial to successful, present day practices. 

A unique treatment of emulsions covers their prin- 
ciples, production, stability and substances affect- 
ing them. 

A complete account of the theory and practice of 
cold cream making, including the new emulsifying 
agents. 

The most up-to-date facts about hand lotions, show- 
ing the effect of each ingredient upon the physical 
properties and utility of the product. 

Many formulas for deodorants—liquid and solid— 
with data for each formula showing its effect upon 
clothing. 

The most up-to-date facts about shaving cream 
and shampoo, including a statement of the total 
anhydrous soap content for each formula, and also 
the new foamless type shampoo. 

The American Dental Association standards for both 
raw materials and accepted dentifrices appear here 
for the first time in any cosmetic book. Another 
feature is the abrasive index for each composition 
formulated. 

Other unique features in specific cosmetic fields in- 
clude: Under make-up, which includes both stick 
cosmetics and powder creams, differences between 
types of these preparations are explained. Hair 
waving concentrates, electric pre-shaving lotions, 
and stimulating lotions are the many other products 
discussed in no other book. The description of 
composition of nail polish lacquer utilizes all the 
more recent film forming agents as well as nitro- 
cellulose, and specifies the solvents and plasticisers 
which may be used with each type of cellulose. 
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copies of Maison G. 


deNavarre's new book COSMETIC MANUFACTURE at $8.00 per copy. 


























































































Finer texture from extremely small 
particle size is characteristic of creams 
and lotions made with Arlex—the new 
conditioning agent developed by Atlas 
Research. 

This means greater stability in creams 
and lotions—with more delicate ‘‘feel’’ 
and improved appearance. The effect is 
one of unique cosmetic elegance- 
“‘arlician’’ is the word for ic. 






Arlex brings improved moisture control 
and longer shelf-life as well. In addition, 
because it is made from one of America’s 
most abundant farm materials, Arlex 
has the advantage of stability in supply 
and price—an advantage not found in 
all conditioning agents. 











Write for samples of Arlex—and for the 
booklet “‘Arlex in Cosmetics.”’ 














Emulsion of Mineral Same emulsion, with glyc- 
il and Arlex crine instead of Ariex 


(ATLAS COMMERCIAL SORBITOL SOLUTION) 
*REG. U.S. PAT. OFF. 


Industrial Chemicals Department 


ATLAS... 


POWDER COMPANY 
Wilmington, Delaware 
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BRANOM 9S 


CHECK THESE REASONS WHY... 


V Made from refined oils not affected 
by war blockade. 


V_ Types to fit most any formula. 


V_ Laboratory controlled chemical and 
physical characteristics. 


< 


Better quality—at a saving. 

e 
TESTED PERSIAN QUINCE SEED 
CONCENTRATED SHAVING CREAM BASE 











JOHN POWELL & Co. 
116 East 32nd Street, 
New York City. 
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Thurs y Braidich to continue 

as int ast 

Thu « Braidich. one of the oldest 
vanil in and gum houses, an- 
nou! lowing the death of J. Ed- 
ward Ir.. that it will continue 
its op ms as in the past. The busi- 
ness be carried on by Edward S. 
Buckley. Charles R. Rosevear, Jr., and 
Charles F. Walden. 


Tokalon, Ltd., now in production 
at new premises in Reading 


Word has been received from F. Atkins, 
chief chemist for Tokalon, Ltd., London, 
England. that the report that the Toka- 
lon premises at Reading has been en- 
tirely destroyed by fire was incorrect. 
The premises at Park Royal were de- 
stroyed by fire nine months ago and the 
company is now in production in its 


os aad 
new premises in Reading. 


Colonial Dames, Inc., builds up 
eastern market for Campus make-up 


For the past two months Colonial 
Dames, Inc., has been engaged in a 
quiet development of an eastern sales 
territory for its Campus make-up, the 
combination foundation and face pow- 
der that is enjoying popularity on the 
western coast. 

The new cosmetic, which was intro- 
duced less than eight months ago in 
Hollywood, has been well received by 
eastern department store buyers. Com- 
ments from these executives point to 
the make-up as a merchandising attrac- 
tion of great value, and one they calcu- 
late will aid them to regain ground lost 
in cosmetics to five and ten cent stores. 

This factor plus other indications 
presage as popular a consumer response 
in the eastern section of the country as 





that met with in the west. Four de- 
partment stores in New York, N. Y.., 
and one each in Brooklyn, N. Y.. and 
Newark, N. J., are carrying it. A dis- 
play booth featuring Campus make-up 
exclusively has been on the floor of 
Bamberger’s, Newark, for the past four 
Another display booth was in- 
stalled at Abraham Straus, Brooklyn. 
during the week of July 6. 


weeks. 


Several 
demonstrations were given, which 
dramatized the company’s promotional 
theme. 


Procter & Gamble net profit 
for quarter $10,805,454 


The Procter & Gamble Co., Cincinnati. 
Ohio, reports the greatest net profits 
for the quarter ended June 30 in its 
history. The profits for the quarter 
were $10,805.454 as compared with 
$6,355,345 in 1940. 


Claim for pre-expanded face 
powder not valid, says FTC 


The Federal Trade Commission has 
ordered Helena Rubinstein, Inc., New 
York, N. Y.., to cease making certain 
claims. 

Mme. Rubinstein, according to the 
commission, had advertised a “pre-ex- 
panded” face powder which would not 
dry the skin and thus enlarge the pores. 
which would be permanent and proof 
against the onslaughts of weather, an 
eyelash grower “for lovely long lashes” 
and an “eyelash cream and darkener” 
which would make the lashes silky and 
prevent them from breaking. 

The commission, however, declares 
that “in fact the primary purpose of 
the use of face powder is to absorb 
excess moisture and to cover shiny skin. 
Face powder of itself will not cause 
enlarged pores, blackheads or blemish- 
es as a result of any swelling of par- 





Coty's spectacular pageant at the recent opening of its Rockefeller Center Shop, New York, 
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N. Y., featured an interpretation, by specially costumed models, of the firm's perfumes. 






























Mme. Rubin- 
stein’s eyelash grower cream, says the 
commission, will not promote the growth 
of eyelashes, nor will her eyelash cream 
and darkener prevent their breaking. 


ticles within the pores.” 


Lucien Lelong to eliminate Paris 
and London from labeling 


Lucien Lelong, Chicago, IIl., has stipu- 
lated with the Federal Trade Commis- 
; ; aide. 6 
sion to cease using the words “Paris 
or “London” as indicative of the origin 
of its cosmetic products made in the 
United States. 


Lucky Tiger agrees to modify 
claims for hair preparations 


Lucky Tiger Mfg. Co., Kansas City, 
Mo., has stipulated with the FTC to 
cease claiming that its products re- 
moves the cause of dandruff or has 
therapeutic value in treating it in excess 
of temporary removal of loose dandruff 
scales and that either product will 
permanently stop scalp itching. 


New president of Brunswig 


Drug Co. succeeds aged founder 
Harry M. Folsom, executive vice presi- 
dent of the Brunswig Drug Co., pioneer 
Los Angeles, Calif., wholesale and 
manufacturing firm, has been elected 
president of the company, succeeding 
L. W. Brunswig, the aged founder of 
the firm, who had been inactive for 
the past year or two because of ill 
health. Recently, by an arrangement 
approved by the courts, Mr. Brunswig 
relinquished personal control of his 
business affairs because of his condi- 
tion. He is well on in the eighties. 
The new president of the company 
began with it 30 years ago as a sales- 
man. Advancing steadily, he became 
executive vice president in 1936. He 
is a vice president of the Druggists’ 
Supply Corp. of New York and a mem- 
ber of the board of the National 
Wholesale Druggists’ Assn. 


Will not claim preparation will 
grow hair on naturally bald head 

Cliff-Edwards Hair-Way, Los Angeles, 
Calif.. has stipulated with the Federal 
Trade Commission that his prepara- 
tions will not cause hair to grow or in 
any way aid in growing hair on a 
naturally bald head. 


Cannot claim French origin 
for American. made toiletries 


Genesee Trading Co., Inc.. New York, 
N. Y., has agreed with the FTC to cease 
representing that the perfumes it sells 
are manufacttred in France and sold 
in the United States. It will use no 
pictures or words to lead the public to 
believe the products are French. 
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Since Tombarel Products Corporation was established in New 
York, its laboratories have worked parallel with Tombarel 
Freres of Grasse, France. 

Thus our customers continue to enjoy the fruits of more than 
100 years experience and skill in the creation of perfume 


materials for which the name of TOMBAREL is famous. So, 


Tombarel’s fine old standards remain entirely unchanged, 
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regardless of upset conditions abroad. 
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TOMBAREL 
PRODUCTS 
Corporation 


L. J. Zollinger, President 


9 East 19th St.. New York, N. Y. 
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SELECTED BOOKS 


THE COSMETIC FORMULARY. 
Vol. I. By H. Bennett. The latest, 
most comprehensive compilation of 
practical commercial and_ experi- 
mental cosmetic manufacture. No 
theory. For the chemist, manufac- 
turer, student, experimenter. Hun- 
dreds of valuable formulae. Working 
methods and equipment thoroughly 
covered. Sources of raw materials, 
giving trade names and rarer prod- 
ucts . . . $3.80 postpaid. 


PERFUMES, COSMETICS & 
SOAPS. By William H.Poucher. 


This standard, authoritative work 
available in three volumes: 
Vol. 1 (4th edition). A dictionary 
of perfumes and cosmetic raw ma- 
terials . . . $8.05 postpaid. 
Vol. 2 (5th edition). Devoted ex- 
clusively to Perfumes and Per- 
fumery. Manufacture, formulae, etc. 
. . » $8.05 postpaid. 
Vol. 3 (5th edition). 
manufacture of Cosmetics and 
Soaps. Explicit directions. Numer- 
ous formulae . . . $7.05 postpaid. 
HAIR-DYES & HAIR-DYEING. 
By H. Stanley Redgrove & 
J. Bari-Woollss. New. completely 


revised edition of this standard work. 
A new chapter deals with hair bright- 


Covers actual 
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ening shampoos and rinses, hair tints. 
ete. Special chapters on technique of 
eyebrow and eyelash dyeing and 
shampoo-dyeing . . . $5.10 postpaid. 


CONDENSED CHEMICAL 
DICTIONARY. 2nd edition. 
Compiled and edited by Staff 
of the Chemical Engineering 
Catalog. 551 pages. Thamb index. 
A shortcut to specific information 
concerning 12,000 chemicals and raw 
materials. Designed for the practical 
use of all who are required to know 
the properties and industrial uses of 
chemical products...$10.00 postpaid. 


MODERN SOAP MAKING. By 
E. G. Thomssen & C. R. Kemp. 


First entirely original American book 
on soap manufacture in 20 years. Cov- 
ers every phase . . . $7.60 postpaid. 


COSMETIC DERMATOLOGY. 
By Herman Goodman. Covers 
the field from acne to vitamins and 
hormones . . . $6.55 postpaid. 


FLAVORS AND ESSENCES. By 
M. H. Gazan. A new-type formula 
book. Many formulas never published 
before. Each carefully tested—each 
may be used freely by purchaser of 


the book. Except for a few, no equip- 
ment required. Fruit flavors and es- 
sences for confectionery, syrups, min- 
eral waters, ice creams, custard pow- 
ders, etc.; fruit ethers for boiled 
goods and sweets; wine flavors for 
distillers, confectioners, etc.; herbal 
extracts . . . $10.00 postpaid. 


MODERN COSMETICOLOGY. 
The principles and practice of 
modern cosmetics. By Ralph 
G. Harry, F.I.C., M.R.P.H., 
F.R.M.S., A.R.P.S. Deals compre- 


hensively with the scientific and ther- 
apeutic side. The first “reference” 
book dealing not only with modern 
chemical emulsifying agents, including 
proprietories, but also with medical 
questions such as the action of vita- 
mins and hormones and any dangers 
arising from their use, etc. .. . $5.10 
postpaid. 


PREPARATION OF PERFUMES 
& COSMETICS. By Durvelle. 
419 pages . . . $10.00 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS 
BOOK SERVICE «+ 9 East 
38th St., New York, N. Y. 
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Zoned soap for hard and soft 
water territories offered 


Zoned Svap Co., Inc., Fort Wayne, Ind.. 
is offer 


wate! nditions in all parts of the 


a soap which is said to meet 
United States. According to the com- 
pany. the soap is so made that its phy- 
sical composition varies to meet water 
conditions. Thus there is a type of this 
soap which is sent to the hard water dis- 
tricts and another to other areas. Max 
Finger is director of the technical de- 
partment 


New theory for reducing weight 
by cosmetics not tenable 


[. Burman, trading as Burtley Co., New 
York. N. Y.. has been ordered to cease 
representing in the sale of Marrilis, a 
weight reducing cosmetic, that by coat- 
ing the body with a film of the prepara- 
tion the pores of the skin are closed 
and cannot take in oxygen and that the 
body then undertakes to supply this 
lack of oxygen from the system and as 
a result of the pouring out of perspira- 
tion and burning up of fat produces a 
reduction in weight. The FTC found 
the theory untenable. 


J. B. Williams Co. organization 
goes on annual vacation 


Employes of the J. B. Williams Co.. 
Glastonbury, Conn., enjoyed their an- 
nual vacation with pay between August 
4 and 9. A similar plan has been fol- 
lowed by the company for 15 years. 


Prince Matchabelli, Inc., now a 
subsidiary of Vick Chemical Co. 


Vick Chemical Co.. as a part of its ex- 
pansion and diversification program, has 
purchased Prince Matchabelli. Ine. 
New York, N. Y., makers of perfumes 
and toiletries. The new Vick subsidiary 
will be operated as a completely sepa- 
rate business and no important changes 
in policy or operating personnel are 
contemplated. 

The Matchabelli firm was founded in 
1926 by Prince Georges Matchabelli, a 
member of an aristocratic Georgian 
family and a diplomat of the Czarist 
regime. His fortunes having twice been 
confiscated during the Revolution. 
Prince Matchabelli came to New York 
and started a modest antique business. 
Since student days the prince had dab- 
bled in the creation of perfumes and 
the fashionable women who came to his 
small shop discovered and were quick 
to acclaim his gift. Encouraged to pre- 
sent his perfumes commercially, the 
prince designed for them a unique bot- 
tle modeled after the coronet of the 
House of Matchabelli. Among his fra- 
grances were “Princess Marie.” for the 
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Grand Duchess, “Katherine the Great.” 
for Russia’s greatest empress, and 
“Duchess of York.” which became the 
most popular of all. 

In addition to perfumes the Matcha- 
belli firm now makes an extensive line 
of toiletries and cosmetics, including 
eaux de cologne, soaps, sachets, bath 
oil. powders, lipsticks, compacts and 
purse kits. They are distributed through 
selected department and drug stores. 


New racket for selling 
spurious imported perfumes 


Beverly Hills, Calif.. police have arrested 
a man accused of making perfumes in 
a garage and labeling them with the 
names of world-famous products. He 
is said to have been selling perfumes 
for a considerable time and to have told 
his patrons that his cut prices were 
made possible because he purchased his 
goods from seamen who were allowed 
to bring into the country merchandise 
valued at $100 without paying duty 
and, being duty-free, they could afford 
to sell to him at a much lower price 
than he otherwise would be able to 
obtain them. When the officers visited 
the prisoner's garage they found. they 
reported, a goodly number of faked 
labels, bottles and chemicals. 


Successful southeastern toilet 
goods shows now in progress 


The Southeastern Toilet Goods Assn. 
began its series of toiletries shows in 
Charlotte, N. C.. when 19 manufacturers 
displayed their merchandise. This will 
be followed by a similar show in Mem- 
phis, Tenn., August 18-21 and in New 
Orleans, La.. August 25-29. The first 
September show will be held in Bir- 
mingham, Ala., Sept. 3-5. Succeeding 
shows will be held in Atlanta, Ga.. 



























































Jacksonville, Fla.. Tampa, Fla.. and 
Miami, Fla. 


of manufacturers’ representatives as- 


\ year ago a small group 


sembled their holiday lines simultane- 
ously at the Biltmore hotel in Atlanta 
and thus staged the first toiletries show 
in the Southeast. At its conclusion the 
Southeastern Toilet Goods Assn. was 
organized and the series of nine shows 
now in progress was planned. R. D. 
Rainey. 209 Bona Allen bldg., Atlanta, 


Ga.. is secretary. 


Vanilla extract and clay packs 
seized by F. D. A. in June 


The Food & Drug Administration seized 
1368 bottles of so-called pure vanilla 
extract found to be an imitation product 
containing added foreign resins and also 
196 jars of a clay or mud pack prepara- 
tion bearing false and misleading state- 
ments in the month of June. 


Wildroot Co. to erect addition 
to its Buffalo factory 
The Wildroot Co.. Buffalo. N. Ba has 


purchased an adjoining lot and plans 
the erection of an addition to its factory 
in the autumn. 


Importance of drug storé in 
defense to be broadcast 


To acquaint the public with the recent 
developments in pharmacy and the im- 
portance of the corner drug store as a 
first line of defense, the New York 
Pharmaceutical Council. representing 
5000 independent pharmacists of Great- 
er New York, will sponsor a fifteen- 
minute daily radio program for a year 
starting Sept. 8. The short talks will 
be broadcast by Station WAAT from 
8.30 to 8.45 o’clock p.m. 


Left to right, seated, are: Miss F. Kornreich, Robert Gerstner, chairman; Marty H. Sasmore, 
president; A. B. Schillin and Dr. H. H. Schaefer, dean, Brooklyn College of Pharmacy 
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Ua eee OCG Ue ee JOSH BILLINGS said: 


The dictionary sau onder ul book. It 
a 


il | AR ; We believe in fewer words and finer works. 
If modest in our claims of Superior Quality, it is be- 
cause we prefer perfection in performance to promising 


THE NATURAL OIL phrases. 
NOT A SYNTHETIC Many of America’s foremost cosmetic houses—names of 


proud products that please fastidious women every- 


PERHAPS YOU KNOW IT BEST BY i where, trade marks that are a standard of acceptance to 


the most meticulous—use Kelton for their dependable 


THE FRENCH NAME source of supply. 


A line on your letterhead will bring convincing sam- 


SAUGE SCLAREE ples of why we believe you can be served with equal 


satisfaction. 


ain't got much plot, but its author sure 


knew a lot of words.” 


But no matter what name you know 


it by, we are the headquarters on this K E LT O N 


Cosmetic Company 


13 West 27th Street 819 Santee Street 
New York, New York Los Angeles, Calif. 


FLOWER OILS + PERFUME fy yse) eal +3 Lipstick - Eyeshadow * Rouge » Mascara + Powder 


natural oil. 


SAMPLES AND PRICES ON REQUEST. 


Pern GH 
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LIKE ABOUT SLOW ODEL- 
THIS IVERIES AND UNCER- 


BOTTLE TAIN QUALITY AND 


FILLER MIGH PRICES... 


The ERTEL “EMSA” Vacuum Bottle Filler is used 
by leading companies to fill perfume, nail polish 1F YOU'D LISTEN TO ME 


and similar bottles FASTER and CHEAPER. 


Here are the five reasons why they say the ERTEL ANO BUY ALL YOUR RAW 
““EMSA”’ has what it takes”’: 


1. It fills 8, 10 or 12 bottles at a time. Foot pedal MATERIALS FROM 


connects spouts and bottles. 


2. Flexible-spouts are lowered and raised to coincide 

with size of bottles. 

3. Bottles are filled at rate of 3 to 3% gallons per ix 
minute by automatically oiled pump. 


4. Conveyor arms fold up when not in use—saving a a ro C A G O- 


floor space. 


5. All parts coming in contact with liquid can be 
furnished in metal suitable for your products. 


Send for complete data. There’s no obligation. 
NEW YORK SHOW ROOM, 40 WEST 48th STREET hh eS 4 \-) a od SY ed A oS 


ERTEL ENGINEERING CORP. JUST AS IT 1S FOR ME. 


Manufacturers and Designers of Liquid Handling Equipment 


DEPT. F.—44 MILL STREET. KINGSTON, N. Y 
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Booklet commemorates packaging 
firm’s 75th anniversary year 

In con noration of its 75th anniver- 
sary Y W. C. Ritchie and Co., Chi- 
cago, Ill., has issued a 16-page booklet 
with ful! color illustrations which traces 
the company’s development during the 


past 75 years and portrays plant and 
manufacturing facilities today which, 
along with sales, are said to be at an 
all-time peak. 

In a signed introduction to the book- 
let, R. H. Ritchie, president of the com- 
pany established by his father in 1866, 
highlights packaging progress by point- 
ing out that evem when he first joined 
his father’s company, crackers were 
still sold in barrels out of which the 
stores’ visitors were apt to help them- 
selves. In forecasting still greater pack- 
aging achievements, however, Mr. Rit- 
chie predicts that to succeeding genera- 
tions our own methods may seem equal- 
ly as unsuitable. 

Many prize-winning and interesting 
examples of set-up paper boxes, fibre 
cans and transparent packages are illus- 
trated. Copies of the booklet may be 
obtained by writing W. C. Ritchie and 
Co., 8801 Baltimore Ave., Chicago, III. 


Helena Rubinstein awards prizes 
in Apple Blossom window contest 


Helena Rubinstein recently announced 
the winners in the Apple Blossom win- 
dow display contest held during May 
and June. 
Managers of window 
stores throughout the country who re- 


ceived prizes are: Karl E. Wise, the 


displays in 
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Union Co., Columbus, Ohio, first prize 
of $100; R. Sabetay, L. Bamberger & 
Co., Newark, N. J., second, $75; F. J. 
McDonald, Wm. Filene’s & Sons, Wel- 
lesley, Mass., third, $50. 

Honorable mention and a $27.50 kit 
were awarded to ten additional window 
display managers. 

Judges were Tom Lee, Bonwit Tel- 
ler; Sidney Ring, Saks Fifth Ave., and 
Laci Medgyes, Helena Rubinstein, all 


ot New York, N. bE 


Skin peel does not remove outer 
layer of skin and give new surface 
Witol, Inc., New York. N. Y.. has been 


ordered by the FTC to cease represent- 
ing that its skin peel will remove the 
outer layer of the skin and give the 
user a new, fresh surface skin. 


FTC stipulates with 19 makers 
of coal tar hair dye products 


Nineteen dealers selling coal tar hair 
dye products have entered into stipula- 
tions with the Federal Trade Commis- 
sion to cease disseminating advertising 
matter which does not contain proper 
cautionary statements regarding use of 
their products. 

The respondents and the hair dye 
products they sell are: Tintz Co., Chi- 
cago, Ill., “Tintz Creme Shampoo Hair 
Coloring”; G. P. Brandt, trading as 
Zephyr Laboratories, Chicago, “Brandt’s 
Olive Oil Shampoo Tint”; American 
Beauty Products Co., Chicago, “Brandt's 
Olive Oil Shampoo Tint”; H. L. Baum, 
trading as Beauty 


Products, Denver, 
Colo., “Noreen Super Color Rinse”; 




































































































The Apple Blossom window display by the Union Co., Columbus, Ohio, which won first prize 





Clairol, Inc., Stamford, Conn., “Special 
Clairol” and “Instant Clairol”; Bes- 
Tone, Ltd., New York, N. Y., “Bes- 
Tone” and “Bes-Tonol Oil Shampoo 
Tint”; Nu-Gloss Mfg. Co., Inc., New 
York, “Nu-Gloss Tintrinse”; Rap-I-Dol 
Distributing Corp., New York, “Rap-I- 
Dol Hair Coloring”; and Paragon Dis- 
tributing Corp., also trading as Para- 
gon Laboratories, Inc.. Eterne Manu- 
facturing Corp., and Paragon Institute, 
New York, “Eternol Tint Oil Shampoo” 
and “Paragon Hair Coloring.” 

A. Rhodes Co., Inc.. Lowell, Mass.., 
“Rhodes’ Quick Color for Gray Hair” 
and “Rhodes’ Shampoo Tint for Gray 
Hair”; George Kremer, trading as Roux 
Distributing Co.. New York, “Roux 
Shampoo Tint”; Norman W. Siebras, 
trading as Lady Lennox Co.. Memphis, 
Tenn., “Lady Lennox Hair Coloring”; 
Clifford S. Donnell. trading as Queen 
Ann Manufacturing Co., Newark, N. J., 
“Queen Ann Liquid Hair Coloring”; 
Humm Laboratories, Inc., Duart Manu- 
facturing Co... Inc.. Ltd., Humbert 
Miragia, and William H. H. Davis, 
Oakland, Calif., distributors of “Humm” 
coal tar hair dyes of some thirty dif- 
ferent shades; Godefroy Manufacturing 
Sales 


“Loxol,” 


Co., St. Louis, Mo., “Larieuse” ; 
Affiliates, Inc.. New York, 
“Inecto” or “Inecto with Lustrium”; 
Fan Tan Co., Inc., trading as Black 
Strand Co., Chicago, “Black Strand 
Keystone, The Old 
Reliable Co., trading as Memphis Mail 
Order House and The Hi-Hat Co., 
Memphis, Tenn., “Hi-Hat” and “Four 
Star”; and Jose G. Gonzalez and Mrs. 
Henry (Felicitas G.) 
Tex., “Malintzin.” 


Hair Coloring”: 


Myers, Laredo, 


The stipulations provide that adver- 
tisements need contain only the state- 
ment: “Caution: Use only as directed 
on label,” if and when such label bears 
the required caution displayed con- 
spicuously thereon, and the accompany- 
ing labeling bears adequate directions 
for such preliminary testing before each 
application. 


Rosin loan asked 
to increase price 


An increase in the government loan 
rate to rosin producers is now being 
considered by the Department of Agri- 
culture as a result of a request from 
the American Turpentine Farmers 
Assn. 

The request is based on increased 
costs of both labor and supplies and 
on the recently enacted law making it 
mandatory for the department to lend 
85 per cent of parity prices on basic 
commodities. Rosin prices at present 
are approximately 56 per cent of 
parity, and the association is asking 
that the loan rate be increased to bring 
this price up to 75 per cent of parity. 
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Cosmetic Colors 


— For — 
Lipsticks * Face Powders 
Rouges - Compacts 
Lip Pomades ° Nail Polishes 
Also 
Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


“Our tests make them best’ 


Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 


EAU DE COLOGNES 


ARE JUDGED BY QUALITY OF 
OIL OF PETITGRAIN USED 


Oil Petitgrain Bigararde 
(CORDILLERA) 


is distilled from leaves and 


twigs of the bitter orange tree. 


The product has that richness 
of odor found in the finest Eau 


de Colognes. 
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Samples and suggestions as to ae /1 MG i oy Ui 4 


its use sent upon request. ee ¢ eae es Om, i. 


DManufac 7 hy hee gare edicie.cam nt Coloes 


BUSH PAN-AMERICA, LTD. 


136 LIBERTY STREET, NEW YORK CABLE: ARROBUSH 


ROSEB \NK Sry ets NEW vga Tapes 
B A i sf is 





JOSEPH L. STUMMER, Ph.G., B.Sc. 


Consulting Chemist 





PERSONAL INSTRUCTION GIVEN 


TO BUSY EXECUTIVES IN THE 


MANUFACTURING PROCESSES OF 
THE PRINCIPAL PRODUCTS IN 


THE TOILET GOODS INDUSTRY 


CONFIDENTIAL, NO CLASSES 


By appointment only 


39 EAST 20th STREET, NEW YORK CITY 
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Petalskin cannot claim that 
it nourishes the skin 
York, 


representing that 


Petalskin Toiletries, Inc.. New 
N. Y.. will 
Petalskin face cream penetrates deeply 


cease 


into the pores or cleanses the pores any 
deeper than their external openings or 
that the use of the preparation fur- 
nishes nourishment, supplies Vitamin F 
or has any value in restoring the skin. 
This is in accordance with an order 
from the Federal Trade Commission. 


Electrolytic removal of hair 

by home devices under fire 

The Omega Electrolysis Institute, New 
York, N. Y.. and D. J. Mahler Co., East 
Providence. R. L.. makers of devices for 
the electrolytic removal of hair, have 
by the Federal Trade 
Commission to point out in their pro- 


been ordered 


motion literature that the use of their 
devices by persons not trained in the 
technique of removing superfluous hair 
by electrolysis may result in permanent 
disfigurement or cause infections. 


Price misrepresentations result 
in FTC order to four concerns 


The Federal Trade Commission has or- 
dered four New York companies and 
certain of their officers selling shaving 
creams, toothpastes and other toilet ar- 
ticles to retail dealers, to cease and 
desist from price misrepresentations in 
the sale of their products. 

The concerns are Rex Merchandise 
Corp. of America, and Peter Meyer. 
president; Crown Laboratories, Inc.. 
and Arthur A. J. Weglein, Alexander 
Hirschbein and 
ficers : 


Frances Chorba, of- 
Sheray, Inc., and Wilshire Sales 
Corp.. and William and Anna Scher, 
their officers. 

Commission findings are that they. 
acting in cooperation, sell their shaving 
creams and dentifrices in tubes and car- 
tons marked with suggested retail sales 
prices of from 25 cents to $1 a unit 
package, that the suggested prices are 
fictitious as the customary prices ob- 
tained by retailers for such products 
are actually anywhere from 10 cents to 
29 cents, and that all of the respondents 
have known that the prices on the tubes 
and cartons have not been those at 
which the articles are customarily sold 
to the public. 

Among the trade names under which 
the shaving creams and dentifrices have 
been sold, according to findings, are 
“D.D.S.,” “Sheray,” “Royal Blue.” “Dr. 
Sachs,” “Tally Ho,” “Scientific,” “Para- 
mount,” “Royal “Her 
Majesty.” 

The commission 


Crown” and 


order directs the 
firms to cease representing, through 
fictitious prices marked or stamped on, 
or affixed to, their products, or on the 
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containers, or in any other manuer, that 
such prices so marked, stamped or af- 
fixed are the regular or customary re- 
tail prices for such products, and to 
desist from representing as the custom- 
ary or regular retail prices fictitious 
prices which are greatly in excess of 
the prices at which the products are 
regularly offered and sold at retail. 


Obituaries 
Russell Colgate 


Russell Colgate. member of the board 
of Colgate-Palmolive-Peet Co.. Jersey 
City, N. J.. died July 31 from a heart 
attack. He was the son of Samuel Col- 
gate and grandson of William Colgate 
who founded the soap firm in 1806. Mr. 
Colgate was known in_ philanthropic 
and education circles. He was a former 
vice-president of Colgate University. 
He was 68 years old. 


Griswold T. Daggett 


Griswold T. Daggett. plant manager of 
Daggett & Ramsdell. New York. N. Y.. 
and son of the founder. V. C. Daggett. 
died July 21 in Flushing Hospital. New 
York. He was 47 years of age. 

Mr. Daggett is survived” by his 
widow. Mrs. Hazel Mitchell Daggett. a 
daughter. Mrs. Hamilton W. Stiles and 
his father, all of Manhasset. New York. 


Joseph G. Godissart 


Joseph G. Godissart, cosmetologist and 
dealer in perfumes, died July 23 at 
Hollywood Presbyterian hospital, Holly- 
wood, Calif., after a long illness. He 
was 64 years old. 

\ native of Belgium, Mr. Godissart 
had lived in Los Angeles thirty years. 
He is survived by his widow and a 
daughter. 


Percy Samuelson 


Perey Samuelson, senior partner of the 
firm of P. Samuelson and Co., of Lon- 
don, died May 3. 
been connected with the essential oil 


Mr. Samuelson had 


trade since 1886 and was widely known 
and liked by all who knew him, not 
only in England but also in France and 
the United States. 

His death, although due to natural 
causes, was sudden. It took place while 
he was out walking in Hindhead. a well- 
known English beauty spot in the 
county of Surrey. 

The year 1902 saw the establishment 
of the firm of P. Samuelson and Co.., 
and marketing essential oils and syn- 
thetic aromatics engaged the major por- 
tion of the activities of Perey Samuelson 
and his staff. The production of com- 
pounds was also undertaken, and Percy 
Samuelson himself was personally re- 


sachet and a box of rosebud soap. 


sponsible for certain compositions which 
gained the esteem of many leading per- 
fumery houses. Later on, the firm took a 
leading part in the marketing of preser- 
vatives and antiseptics—derivatives of 
para-hydroxy-benzoic acid in particular 

and a separate department for citrus 
products was also established. 

Percy Samuelson is survived by his 
Samuelson 
and Alexander H. Samuelson. Both are 
connected with the firm, the latter being 
At the mo- 
ment both sons are serving with the 
armed forces. and George W. Walke1 


as manager continues the business. 


widow and two sons, Ivor P. 


the sole surviving partner. 


Trade Jottings 


Richard Hudnut’s DuBarry line is 
to include a new lipstick shade, Rose 
Cerise. It has a blue undertone and is 
created for wear with fall colors. There 
is a matching rouge, in either cream 
or cake form. 

Kent of London offers the new Non- 
Slip nail brush which has just been 
brought from England. 
makes possible the 
holding of the brush in a wet hand. 
It has a self-draining base and can be 
stood up by itself. The black bristle 
is reinforced in the center, for doubling 
the life of the brush. The plastic backs 
are available in several colors. 


The non-slip 
patented design 


Dorothy Gray’s new Pretty Fresh kit 
The un- 
bleached muslin bag with red collar 
drawn together by a drawstring con- 
tains four complexion aids: cold cream, 
hygienic paste, cleansing grains and 
hygienic lotion. 


is designed for college girls. 


The bag. of course, 
may be used for a variety of purposes. 
Ballerina Decanter is 
made of colored glass with a neck of 
crystal, encrusted with 18 karat gold. 
Four colors in the glass are offered, 
as well as four odors of cologne. 


Champrel’s 


Helena Rubinstein’s new Charm box, 
in red and white stripes, holds three 
essentials for cleansing and make-up. 
They are: face cream, make-up founda- 
tion and face powder. 


Harriet Hubbard Ayer ties into the 
“V for Victory” campaign with her new 
Victory Red make-up which includes 
lipstick, rouge and nail enamel. 


Elizabeth Arden’s new Treasure Kit 
contains 11 beauty preparations. Tne 
items are packed in a snap-fastened 
box of imitation alligator. The kit 
comes in a selection of colors. 

Luxor, Ltd.. has added several new 
items to its American Beauty series. 
These include: bubble bath, talc, dust- 


ing powder refill package, powder 
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Use 


FATTHFUL SERVIiGE 


METAL - EMBOSSED 
ENGRAVED 
DIE STAMPING FOR BOXMAKERS 


FIFTY: NEARS 


837-839 TENTH AVE. 
JOHN HORN, Labels, jew york city, w.¥. 
(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 
Name 


Adaress 
City 








CLASSIFIED ADVERTISEMENTS: CONSOLIDATED OFFERS: 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- | 
ations Wanted and Help Wanted, 50c per line per insertion. 
Address all communications to 


New York 


Please send check with copy. 


THE AMERIC AN PERFU MER, 9 East 38th St., 


BUSINESS OPPORTUNITY 


W ANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filter; 3—Kettles; 2—Filling Machines. 
Write Box 2353, The American Perfumer. 


FOR SALE—One Karl Kiefer Automatic Tube Filling Machine, 
complete with DC Motors and attachments for filling 144” and 1” 
diameter collapsible tubes. 
new. Write Box 2390, The 
Review. 


American 


JASMIN 60 


is an excellent synthetic Jasmin that can be used at 
a substantial economy with natural Jasmin without 
depreciating its characteristic note. 


Samples upon request 


VAN DYK & COMPANY 


Incorporated 1904 


Perfumery and Cosmetic Raw Material 


Offices and Factory 


57 Wilkinson Ave., Jersey City, N. J. 
Los Angeles Office: 1282 Sunset Boulevard 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 

. 
invited 


Your inquiries are 
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No dealers. | 


Machine one year old, and looks like | 
Perfumer & Essential Oil 








i—World Rotary Automatic Labeling Machine. 

i—Burt straight line duplex Automatic Labeler. 

i—Pneumatic Seale 6-head Cappers, with automatic Cap Feeders. 

2—Karl Kiefer Visco Filling Machines 

i—World and i—Ermold semi- automatic Labeling Machines. 

i—Cherry-Burrell No. 500 Viscolizer. 

i—75 gal. Pfaudler Glass Lined Mixer, stainless steel Whipper type agitator, 
motor driven. 

1—450 gal. jacketed eae Kettle. 


4—200 gal. Nickel T 
3—Single Punch and Rotary Tablet Machines; |—Colton Rotary No. 2, % 


i—Stokes Rotary RD No. |, 1”; !—Mulford single punch, 1”. 
1—50 gal. Nickel Jack. Agit., m.d. Vacuum Still. 
i—Colton £14 Auto. Tube Filler, Closer, Clipper. 
5—Dry Powder Mixers from 50 to 2000 Ibs. 
29—Aluminum, Copper, Glass Lined, jacketed and agitated Kettles. 


Low prices for quick sale. Act at once. 


Consolidated Products Company, In. 
14-15 Park Row New York, N.Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 


it 


C onsoLiparteD 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 





SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 


HE THEORY & SCIENCE 
Co OF COSMETOLOGY 


By N. M. McNamara, S. W. Braden & G. M. Adair 


This latest revised edition contains all data needed for 
a thorough beauty culture course. Divided into the units 
of bacteriology, chemistry, anatomy, physiology, hygiene, 
hairdressing art, mathematics, ethics, shop management 
and practical procedure. 

$5.05 postpaid—order your copy today from 


ROBBINS PUBLICATIONS BOOK SERVICE, 9 E. 38th Street, 
New York, N.Y. 
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War's 


WwW AR developments continued to 
have an unsettling influence on the 
general tone of the essential oil 
and aromatic chemical markets dur- 
ing the past month. Activity in vari- 
ous soap oils was slowed down espe- 
cially because uncertainty still con- 
tinued on ceiling prices for cottonseed 
oil. Fluctuations in cottonseed oil 
were moderate but offerings of miscel- 
laneous oils, fats and greases were de- 
cidedly light, and demand was suffi- 
cient to give the market in general a 
rather firm tone. 

The most important development 
in the war picture was the movement 
of Japanese forces into French Indo- 
China and the freezing of both Chin- 
ese and Japanese credits in the 
United States. While this move had 
been forecast by recent events in 
other world areas, such oils as anise. 
cassia, citronella products, artificial 
sassafras, camphor and menthol im- 
mediately reflected the development. 
Prices became largely nominal due 
to the immediate withdrawal of all 
offers in this market. 


Japanese Menthol Withdrawn 


Prominent importers withdrew all 
offers of Japanese menthol and to- 
ward the close of the period only a 
few scattered parcels could be had 
on spot at $5.60 a pound. In abnor- 
mal periods it has not been unusual 
to see menthol at more than $10 a 
pound. China which became a factor 
in the United States market during 
the past few years has been practi- 
cally without supplies and awaiting 
the new crop. Under present condi- 


& Essential Oil Review 


Effect on 


Market 


tions it is doubtful whether shipments 
from there will be possible. The mar 
ket for synthetic menthol was strong- 
er. Quotations advanced 60 cents a 
pound with makers attributing the 
rise to steadily increasing raw mate- 
rial costs. 


French Floral Oils Scarcer 

There were so few sales of French 
floral oils over the past month, due 
to the absence of available supplies, 
that quotations were entirely nomi- 
nal. Each sale was more or less con- 
sidered as an individual transaction 
and not as an indication of a general 
market price. There were numerous 
prospective buyers for jasmin, neroli, 
violet and orange flower oils but it 
was virtually impossible to locate any 
sizeable quantities. 


Orange Oil Advances 

Domestic oils were featured by a 
20-cent advance in distilled orange 
oil. No change was noted in ex- 
pressed oil but the position generally 
was strong, the heavy demand of the 
past few months having reduced 
stocks considerably. Because of the 
extreme firmness in pine needle oil, 
spruce and hemlock, which are of 
the same family, enjoyed a better de- 
mand. Suppliers of California lemon 
oil experienced difficulty in keeping 
up with the demand. The period of 
hot weather over a wide area lifted 
sales for the beverage manufacturers. 

Dealers were reported paying high- 
er prices for new crop peppermint oil 
in the country for August delivery 
and it is believed that the spot mar- 













ket will be higher soon. Peppermint 
culture in Indiana and Michigan took 
place this year under conditions al- 
most entirely adverse, according to 
the Crop Reporting Bureau of the De- 
partment of Agriculture. 


Big Advance in Beeswax 

Other price developments included 
a series of advances in beeswax, an 
advance of 30 cents a pound in thy- 
mol, and a further strengthening in 
citric acid in the resale market. Cit- 
ric acid manufacturers have been 
confining sales to domestic consum- 
ers only, with active export inquiries 
being ignored. Toward the close, 
prices on resale lots ranged between 
70 to 72 cents a pound. The advance 
in thymol, the first in a long while, 
was attributed to sharply higher costs 
and an increased demand. 


Glycerine Market Firm 

\ leading glycerine producer fell 
behind on deliveries and the position 
of the market as a whole was con- 
firmer than it had been 
earlier in the year. This is explained 
by the fact that consumers, believing 
that the 2 cent advance in May was 
the start of a rising market, began 


siderably 


insisting on larger deliveries. 


Vanilla Bean Situation 

Suppliers of vanilla beans are not 
soliciting any new business. There 
are few beans available. Prices al- 
though considerably higher are vir- 
tually nominal. New crop Mexican 
cut beans are all in and the tail end 
of the new crop of whole beans is 
being rapidly marketed. No Bourbon 
beans have arrived here in some 
time. Importers are endeavoring to 
get goods but the prospects are re- 
ported to be very poor. 
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Samples on request 


SEELEY & COMPANY, 
AROMATIC CHEMICALS 


* Water white and ideal for the perfumer 
Van Brunt Division, 22 Albany St., New York, N.Y. | 
| 


THE VERB FINDER 
A NEW INVENTION IN WORD FINDING | 


Entirely different from any synonym book or 
thesaurus. It is an alphabetical arrangement of 
nouns, under each of which are listed up to 
100 choice verbs, used by famous writers. 


The VERB-FINDER selects a dynamic verb for 
each noun and makes your sentences bite. 
530 pages . . . $2.65 postpaid. 


ROBBINS PUBLICATIONS 


BOOK SERVICE, 9 East 38th Street New York 





Inc. 






















book. 
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SCHIMMEL & CO., INC. 





A handbook for those engaged in the manu- 
facture of hard soap. By J. H. Wigner, Ph.D. 


Owens-Illinois Glass Co., The 
Oxzyn Sales Company 
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W. 26th St., New York, N.Y. 





m® SOAP MANUFACTURE: 


THE CHEMICAL PROCESSES 





400 


POSTPAID 


The author has had long experience in soap works and has 
evolved a method of controlling the process of soap boiling 
not dependent on rule of thumb or the experience of individual 
soap boilers. 
yet not generally known, 
Also deals with 
soap making. Of great value to soap boilers and plant man- 


This method, based on fundamental principles as 
is described for the first time in this 
the allied processes encountered in 


Order your copy today. 


ROBBINS PUBLICATIONS BOOK SERVICE, 
9 East 38th St., New York, N. Y. 
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PRICES IN THE NEW YORK MARKET 


CULT NHN 





(Quotations on these pages are those made by lecal dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. 
eA 
Sweet True 
Apricot Kernel 
Amber rectified 
Angelica root 
Anise, U. S. P. 
Aspic (spike) Span. 
Avocado 
Bay 
Bergamot 
Artificial 
Birch sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor, "white" 
Cananga, Java native 
Rectified 
Caraway 
Cardamon, Ceylon 
Cassia rectified, U. S. P. 
Cedar leaf 
Cedar wood 
Celery 
Chamomile 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Imitation 
Croton 
Cubebs 
Cumins 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Substitute 
Juniper Berries 
Juniper Wood, imitation 
Laurel 
Lavandin 
Lavender, French 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
Express 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigrade, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
Sweet, W. Indian 
Italian 
Calif. exp. 
Orris root, con. (oz.) 
Artificial 
Orris root, abs. (oz.) 
Pennyroyal Amer. 
European 
Peppermint, natural 


Redistilled 


$4.25 Nom'l 
4.85@ 5.25 
1.90@ 2.00 
50@ «55 
1.90 Nom'l 
150.00 Nom'l 
1.00 Nom'l 
2.65@ 3.00 
80@ «85 
1.25@ 1.35 
22.00 Nom'l 
4.00@ 9.25 
1.460@ 3.50 
95 Nom'l 
2.50 Nom’) 
3.85@ 4.25 
85@ .90 
98@ 1.05 
18.00 Nom'l 
30@ = =.35 
9.00@ 9.50 
10.00@ 10.50 
12.00@ 15.00 
25.00@ 30.00 
3.45@ 3.75 
1.15@ 1.40 
30@ 52 
28.00@ 30.00 
110.00@ 125.00 
10.00@ 32.00 
65@ = .75 
59@ 6! 
1.25@ 1.40 
55@ 70 
22.00@ 25.00 
8.00@ 8.50 
3.00@ 3.75 
3.75@ 4.00 
8.00@ 10.00 
5.50 Nom'l 
2.20@ 2.75 
47@ = «81 
3.00@ 3.75 
15.25@ 18.00 
15.00@ 18.00 
3.25@ 3.80 
8.25@ 9.00 
3.75@ 4.00 
1.25@ 1.35 
55@  .60 
15.00 Nom'l 
75@ ~~ «80 
5.00 Nom'l 
6.00 Nom'l 
8.00@ 11.00 
6.25 Nom'l 
3.25@ 4.00 
2.00 Nom'l 
6.75@ 7.10 
9.50@ 10.50 
3.00@ 3.25 
85.00@ 95.00 
6.00@ 17.00 
340.00@380.00 
375.00@400.00 
5.25@ 5.75 
18.00@ 20.00 
6.00 Nom'l 
5.50 Nom'l 
8.25 Nom'l 
2.75@ 3.00 
19.25 Nom'l 
42.00@ 
100.00 Nom'l 
3.25@ 3.50 
3.00@ 3.25 
3.50@ 3.65 
3.75@ 4.00 


& Essential Oil Review 


Petitgrain 

Pimento 

Pinus Sylvestris 

Pumillonis 

Rose, Bulgaria (oz.) 
Synthetic 

Rosemary, French 
Spanish 

Sage 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, natural 
Artificial 

Snake root 

Spearmint 

Thyme, red 
White 

Valerian 

Vetivert, Java 

Wintergreen 

Wormseed 

Ylang Ylang, Manila 
Bourbon 


TERPENELESS 


Bay 
Bergamot 
Geranium 
Grapefruit 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 
Vetivert, Java 


1.55@ 3.00 
3.00@ 8.00 
3.40@ 3.85 
3.75@ 4.00 
22.00 Nom'l 
30.00@ 42.00 
2.00 Nom'l 
1.00@ 1.25 
7.50 Nom'l 
45.00 Nom'l 
5.50@ 46.00 
5.80@ 46.00 
1.10@ 1.20 
85 Nom'l 
8.75@ 10.00 
2.75@ 3.00 
1.50@ 2.00 
1.75@ 2.25 
30.00 Nom'! 
11.50@ 12.50 
4.00@ 8.09 
2.45@ 2.85 
24.00 Nom'l 
10.00 Nom’! 


OILS 


2.25@ 3.00 
49.00 Nom'l 


Nominal 


60.00@ 65.00 
22.00@ 25.00 
68.00@ 70.00 
57.00@ 60.00 


175.00@ 190.00 


8.75@ 9.00 
2.65@ 3.75 
5.00@ 5.50 
50.00 Nom'l 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 


Acetophenone 
Alcohol C 8 

Cc 9 

Cc 10 

Cc il 

C 12 
Aldehyde C 8 

Cc ¢ 

Cc 10 

Cc tt 

¢ WW 

C 14 (so-called) 


C 16 (so-called) 
Amyl Acetate 
Amyl Butyrate 
Amvl Cinnamate 
Amyl Cinnamate Aldehyde 
Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstvrol 
Butyl Acetate 
Buty! Propionate 
Butyricaldehyde 


1.60@ 2.00 
1.65@ 1.80 
9.00@ 13.00 
22.00@ 35.00 
9.75@ 13.50 
17.50@ 20.00 
7.45@ 15.00 
22.50@ 28.00 
23.00@ 30.00 
29.00@ 35.00 
21.25@ 23.50 
28.00 Nom'l 
9.50@ 10.00 
8.25@ 12.00 
50@ «75 
20@ 1.10 
4.50@ 5.80 
2.00@ 3.50 
1.00@ 1.75 
3.00 Nom'l 
70@ 85 
2.10 Nom'l 
1.05@ 1.30 
2.80@ 3.20 
.20@ 1.30 
75@ 1.00 
.70@ 1.00 
85@ 1.75 
3.00@ 3.50 
5.25@ 6.50 
3.60@ 4.00 
10.00@ 11.25 
2.25@ 3.40 
2.00 Nom'l 
2.00 Nom'l 
4.00@ 4.25 
08'ZA@ .14!/, 
2.00@ 
12.00@ 


Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamy! Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 
Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (oz.) 
lso-borneol 
lso-butyl Acetate 
Iso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linayl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 

Chinese 

Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


Methyl Cellulose, f.o.b. ship- 


ping point 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 


Methyl Heptine Carbonate 


Methyl lIso-eugenol 


Methyl Octine Carbonate 


Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Nerolin (ethyl ester) 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 


45.00 


3.75@ 4.50 
6.10 Nom'l 
1.10@ 1.35 
6.75@ 9.25 
12.00@ 14.00 
13.00@ 
4.25@ 5.00 
1.60@ 2.25 
2.25@ 3.00 
4.00@ 5.10 
2.75@ 3.00 
13.00@ 17.00 
24@ 33 
5.10@ 6.25 
.25@ «50 
5.75@ 7.50 
.25@ 1.50 
85@ 1.10 
3.50@ 3.80 
715@ 1.25 
.5@ 2.00 
1.10@ 2.25 
6.25@ 6.50 
1.00@ 1.25 
2.25@ 2.80 
1.65@ 3.50 
1.65@ 2.25 
4.75@ 6.50 
4.25@ 6.25 
3.75@ 4.00 
25.00@ 27.50 
3.00@ 6.00 
31.00@ 35.00 
2.00 Nom'l 
1.50@ 2.25 
2.00@ 2.75 
2.40@ 5.00 
2.95@ 4.50 
2.00@ 2.25 
450@ 5.00 
7.25. Nom'l 
15.00@ 
10.50@ 
9.00@ 12.00 
5.60 Nom'l 
5.60 Nom' 
4.35@ 4.50 
1.60@ 2.00 
2.30@ 3.25 
85@ 1.75 


Nominal .60 


2.85@ 3.25 
3.50@ 6.75 
2.50@ 4.50 
Nom'! 
6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
2.25 Nom'l 
38@ .40 
3.85@ 4.20 
4.00@ 4.35 
1.25@ 1.55 
1.35@ 1.80 
2.50@ 5.00 
2.50@ 3.50 
6.50@ 8.50 
2.50@ 4.00 
4.10@ 7.00 
2.00 Nom'l 
3.00@ 5.00 
2.75@ 3.50 
16.00@ 
6.50@ 10.00 
5.00@ 6.50 
12.50@ 18.00 
16.00@ 17.50 
10.00 Nom'l 


(Continued on page 80) 
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(Continued from p. 79) 
Phenylpropyl Alcohol 4.00@ 6.30 
Phenylpropyl Aldehyde 8.65@ 12.00 
Rhodinol 35.00@ 38.00 
Safrol 1.10 Nom'l 
Santalyl Acetate 20.00@ 22.50 
Skatol C. P. (oz.) 5.50@ 8.00 
Styrolyl Acetate 3.50@ 5.10 
Styrolyl Alcohol 9.25@ 12.00 
Terpineol, C. P. ; 42 
Terpinyl Acetate d 1.20 
Thymene 45@ 
Thymol 80@ 2.00 
Vanillin (clove oil) .0@ 2.75 

(guaiacol) f 2.65 
Lignin 2.50@ 2.65 
Vetivert Acetate 25.00 Nom'l 
Violet Ketone Alpha 8.50@ 14.00 
Beta 8.50@ 10.00 
Methyl 6.00@ 8.00 
Yara Yara (methyl ester) 1.50@ 1.75 


BEANS 


Angostura 

Tonka Beans, Surinam 

Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American 


Tahiti 


2.40@ 2.65 
80@ 85 


13.50@ 14.00 
12.50@ 13.00 
13.50 Nom'l 
12.00 Nom'l 
6.00@ 7.15 


SUNDRIES AND DRUGS 


10 Nom'l 
25@ ~ .27 


Acetone 
Almond meal 
Ambergris, ounce 17.00@ 20.00 
Balsam, Copaiba 34@ 36 

Peru 1.45@ 1.50 
Beeswax, bleached, pure 

U.S.P. 50@ = «52 

Yellow, refined 45 Nom'l 
Bismuth sub-nitrate 


1.20@ 1.22 


Grapeseed oil for soap 
in place of olive oil 


Grapeseed oils for soaps are seen as 
substitutes for linseed and olive oils. 
These oils are now being produced in 
swiftly increasing volume in Europe, 
according to the Commerce Depart- 
ment. It reports the Ge-mans, Italians 
and Spaniards, with a new machine to 
remove grapeseeds, have produced at 
the rate of 25,000 metric tons annually. 
An effort is under way to secure one 
of the machines for use in California 
by the grape industry. 


About 40 per cent of cosmetics 

are sold through jobbers 
Approximately 39.1 per cent of the 
perfumes, cosmetics, and other toilet 
preparations produced in the United 


Channel 
Total sales 
Interplant transfers : 
Sales to or through own wholesale branches 
Sales to or through own retail stores 


Sales to commercial, professional and other users 


Sales to wholesalers and jobbers 

Sales to export intermediaries 

Sales to retailers for resale 

Sales to household consumers 

Export sales direct to buyers in other countries 
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48.00@ 58.00 
125.00@1 40.00 

18@ ~~ .20 
Calcium, phosphate 08@ .08% 

Phosphate, tri-basic 09@ «10 
Camphor 84 Nom'l 

Domestic 62@ ~~ «75 
Castoreum 13.00@ 26.00 
Cetyl Alcohol 1.50@ 2.00 

Pure 1.85@ 2.25 
Chalk, precip. .03'A@ .06!/, 
Cherry laurel water, carboy. 5.75@ 6.25 
Citric Acid 21. = Nom'l 
Civet, ounce 28.00@ 49.00 
Clay, Colloidal 07@.I5 
Cocoa butter lump 25@ 27 
Cyclohexanol (Hexalin) 30@ = .50 
Fuller's Earth, ton 15.00@ 33.00 
Glycerine, C. P. drums AFNWA@ .i7', 
Gum Arabic, white 42@ ~~ «45 

Amber 21@  .23 
Gum Benzoin, Siam 2.00@ 2.25 

Sumatra 22@ ~~ .25 
Gum galbanum 1.65@ 1.80 
Gum myrrh 55@ «65 
Henna powd. 37@ «38 
Kaolin 03@ .05 
Labdanum 3.25@ 5.00 
Lanolin, hydrous 18@ 19 

Anhydrous .20@ 21 
Maanesium, Carbonate 09@ .10% 

Stearate 24@ = .27 
Musk, ounce 35.50@ 40.00 
Olibanum, tears .25@ 30 

Siftinas 09@ = .13 
Orange flower water, carboy. 8.75@ 9.00 
Orris root, powd. 2.00 Nom'l 
Paraffin 06/44@ .09 
Peroxide 1.10@ 1.75 
Petrolatum, white 06'4@ .08!/, 
Quince seed 1.50@ 2.00 
Rich starch 09@ «10 
Rose leaves, red 5.00 Nom'l 


Borax, crystals, carlot ton 
Boric Acid, ton 
Calamine 


States in 1939 were sold to wholesalers 
and jobbers, and one-third, 31.2 per 
cent, went direct from plants to re- 
tailers for resale. In addition, sales 
through 
and operated by perfume and cosmetic 
manufacturers accounted for 16.8 per 
cent of the total 1939 output—16.0 per 
cent through their own’ wholesale 
branches and 0.8 per cent through 
their own retail outlets. Sales to con- 
sumers at retail amounted to 7.3 per 
Relatively small amounts were 
produced for export or sold direct from 


selling organizations owned 


cent. 


point of production to commercial, pro- 
fessional, and other users. 

The industry consisted of 539 estab- 
lishments with value of products for 
the year 1939 amounting to $147,465,- 
585 (preliminary figure). Distribution 
of sales by 519 plants is summarized 
in the following table: 


Per Cent 

Amount of Sales 
$143,833,000 100.0 
1,300,000 9 
23,075,000 16.0 
1,202,000 8 
2,302,000 1.6 
56,230,000 39.1 
783,000 6 

44,859,000 31.2 

10,514,000 7.3 

3,568,000 2.5 


Rose water, carboy 
Rosin, M. per cwt 
Salicylic acid 
Saponin 
Silicate, 40°, drum, works, 

100 pounds 
Soap, neutral white 
Sodium, Carb. 

58% light, 100 pounds 

Hydroxide, 76% solid, 100 

pounds ‘ 3.75 

Spermaceti F 26 
Stearate zinc ‘ Nom'l 
Styrax 1.95@ 2.50 
Tartaric acid 64 Nom'l 
Tragacanth, No. | 3.00@ 3.10 
Triethanolamine 344,@ 42 
Violet flowers 1.75@ 2.00 
Zinc Oxide, U. S. P. bbls. 20 Nom'l 


OILS AND FATS 


Castor No. I, tanks A1@ 
Cocoanut, Manila Grade, 
tanks 7/2 Nom'l 
Cocoanut Oil, tanks Nominal 
Corn, crude, Midwest mill, 
1243@ 12", 


tanks 
Corn Oil, distilled, bbls. 143%, Nom'l 


Cotton, crude, Southeast, 
A0Z@ . II 


tanks 
Grease, white .08 Nom'l 


Lard A0A@ «15 
Lard oil, common, No. | bbls. .11344@ 
Palm, kernel, bulk, ship Nominal 
Palm, Niger, drums 07 Nom'l 
Peanut, refined, barrels AS@ .15'/, 
Red Oil, distilled, tanks 1044@ 


Stearic acid 
1'L@ .17'4 


Triple pressed 
Saponified 16%4@ 17% 
ANA 


Tallow, acidless, barrels 
Tallow, N. Y. C., extra .08@ 
Whale oil, refined 104@ 


Coconut oil imports 
from Philippines in 1941 


During the first three months of 1941 
the U. S. imported from the Philippines 
76.283.673 pounds coconut oil. The 
quota for 1941 is 425,600,000 pounds. 
At the same time the Commerce De- 
partment reported there is an increas- 
ing shortage in imports of coconut oil, 
deep cargo tanks (British ships), hav- 
ing been withdrawn from the Philip- 
pine-U. S. run. The volume is over 30 
Early in April the 
President, by proclamation, placed un- 


per cent down. 
der rigid control the export from the 
United States of inedible vegetable oils, 
and other oil-bearing raw materials. 


New trade-mark bill likely 
to be passed by Congress soon 


The new trade-mark bill, known as 
Senate bill 895, which is similar to the 
Lanham bill has been reported out of 
committee with no amendments. It is 
therefore probable that the new trade- 
mark bill, which provides for trade- 
mark registration and otherwise sim- 
plifies the securing and protection of 
passed at this 
session of Congress. Features of the 
bill were analyzed in articles in THE 
AMERICAN PERFUMER. 


trade-marks, will be 


The American Perfumer 








